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Racers off to a good 
start. 


The aerodynamic Turbo 
cockpit is fully equipped 
with an L.E.D. instrument 
panel that maps 
acceleration, indicates the 
top five scores to beat, 
shows score of the last 
game played, and 
measures record breaking 
speeds. Standard features 
include a pro rally steering 
wheel, responsive 2-speed 
gear stick shift, illuminated 
oil and temperature 
gauges and a full power 
accelerator, all in the 
realistic cockpit of.a turbo 
charged race car. 


Turbo screeching 
towards the country. 


Turbo is also available in 


the compact upright, with 
score indicator, gauges, 
steering wheel, stick shift 


_ and accelerator built for 


maximum space efficiency. 

Both models offer 
behind-the-wheel 
excitement in a grueling 
cross country race. Road 
handling skills are put to 
the test as the Turbo 
course winds through busy 
city streets, narrow 
suspension bridges, blind 
tunnels and rambling 
country roads. 
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Tunnel vision raceway. 


Sudden changes in road 
conditions such as snow, 
wreckless competitors and 
emergency-routed 
ambulances further 
challenge the player's 
driving abilities. 

No pit stops are 
permitted in this fast-paced 
race to the finish. Points 
are accumulated as Turbo 
successfully routes 
through each phase of the 
course, lapping other cars. 
Drivers can monitor their 
progress at a glance with 
read outs for time 
remaining on the clock 
(adjustable) and number of 
Cars passed at the top of 
the screen. 
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Dangerous ocean- 
front palisade racing. 


Collision during the first 
lap sends drivers back to 
the starting line. In 
succeeding laps, however, 
a collision explodes the 
Turbo car on impact. 

In a rolling rural 
straightaway, road dips 
obscure cars ahead 
creating a hazardous 
sequence that taxes the 
driver’s skill. Exercise 
caution and check speed 
while climbing steep hills. 

An extended play bonus 
is awarded when drivers 
pass sufficient cars with 
time to spare. Lapping 
cars during this phase 
tacks on bonus points. 


Performance Plus Profit. 


Turbo lapping racers 
at sunset. 


Turbo can be your high 
income pacesetter. Visit 
your local SEGA/Gremlin 
distributor today and test 
drive a TURBO. 


GREMLIN INDUSTRIES, INC., 
8401 Aero Drive, San Diego, CA 
92123, (714) 277-8700, TLX: 
910-355-1621, SEGA 
ENTERPRISES LTD., # 2-12, 1- 
Chome Haneda, Ota-Ku, Tokyo, 
Japan, SEGA EUROPE, LTD., 15 
Old Bond Street, Mayfair, 
London, England, WIX 3DB, 
TLX: 847777, SEGA 
ENTERPRISES, INC., One 
Century Plaza, 2029 Century 
Park East, Ste. 2920, Los 
Angeles, CA 90067, TLX: 
688433. 


©1982 Gremlin Industries, Inc. 
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AOE Seminars Preview 

In the “close encounters” of Amusement Operators’ 
Expo 1982, a packed series of industry seminars will air 
operating ideas for the Eighties, provide a large 
component of technical workshops—and in the 
kickoff session of the AOE in Chicago, allow a forum 
for direct questioning of major coin-op manufac- 
turers’ representatives on the podium. Here’s our 
report on the seminars menu. 


Video Piracy Under Attack 

Major U.S. manufacturers are taking a harder and 
harder stance against the pirates of creativity, but 
operators over the country are still left wondering, 
“Where do | stand in the video copyright affair?” 
Associate Editor Mike Shaw files a report on 
developments from both sides of the wide question. 


20 


28 


‘England’s Video Game Decline 

From the venue of the ATE, Editorial Director David 
Pierson analyzes the dip in pure amusement games’ 
fortunes in the United Kingdom. Does the trend there 
spell a forecast of the U.S. operators’ future? The 
answer lies in how coin-op has expanded in Britain, 
where, and how fast. 


35 


Talking to the Revolutionaries 

Interchangeable games have been hailed by some as 
‘revolutionary —but these have yet not taken off like 
a Fourth of July rocket, exactly. Our report from the 
marketers of convertible systems explains some of the 
misconceptions that may be slowing a _ very 
worthwhile games alternative for the operator. 
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ABOUT THE COVER: Photograph of flying saucers visiting a city street 
was created by Michael Sullivan. There have been 21 different images 
produced as blank greeting cards and posters. For a catalog and order 
information, write to Northern Exposure, G.P.O. 216, New York City 
Dee ee 1981. Other art by Sullivan in this issue appear on page 
20 and 27. 


UP FRONT 


It won't be long before the Amusement Operators 
Expo (AOE) will open its doors to the industry. 
From all indications, this year’s show will be the best 
yet. It certainly will be the biggest AOE to date. 

To begin with, we’ve beefed up the seminar 
program considerably. There will be more topics of 
discussion; and each seminar will be extended to two 
full hours to allow more time for questions, and, more 
importantly, to encourage the open exchange of ideas 
and experiences. Operators-have often told me that 
the sharing of information that takes place during the 
seminar sessions is the most helpful aspect of the 
program. Many operators use this opportunity to dis- 
cuss mutual problems and find workable solutions. 

Operators from the same area generally don’t talk 
to each other. And when they do talk, rarely do they 
discuss intimate details of how they run their bus- 
inesses. Considering the competitive nature of our 
business, this situation is understandable. But at the 
AOE show, it is Common to see operators sharing 
ideas as if they were partners. 

| suppose it is the combination of pertinent infor- 
mation imparted during the seminar sessions and the 
interaction among operators that has established the 
AOE seminar program as a highly successful endeavor. 
One thing is certain: there is an abundance of know- 
ledge at the AOE show and it’s yours for the taking. 

| am pleased to report there will be more than three 
times as many exhibition booths as there were last 
year. This is a clear indication that the industry’s major 
manufacturers and suppliers are now giving their full 
support to the AOE. Thanks to them and the yearly 
increase in operator attendance, the AOE has 
established itself as an important industry event. 

I’d like to preview some of the exciting new equip- 
ment that will be on display at AOE ’82, but | have 
been literally sworn to secrecy in that respect. | can 
only say that there are a significant number of 


momentous surprises in store for attendees. 

Last year Pac-Man and Defender reigned supreme 
in the amusement world. This year Donkey Kong, 
Stargate, and Tempest are the current leaders, but | 
have a strong hunch that we have yet to see the top 
earners of 1982. | suspicion that some manufacturers 
have been holding back their hottest games for AOE 
debuts. 

Those who will be in Chicago by the Thursday pre- 
ceding the show should remember the free Early Bird 
General Session that will begin at 6:00 p.m. that 
evening. This year’s offering is entitled ‘““Manufac- 
turers Face the Firing Line.”’ A panel of manufacturers’ 
representatives will discuss important manufacturer- 
related issues that operators are currently grappling 
with. This panel discussion will provide a rare 
Opportunity to open the lines of communication 
between operator and manufacturer, and, hopefully, 
lead to substantive ideas of how manufacturers can 
help solve some of the problems operators are con- 
fronting. 

| was recently discussing AOE ’82 with an operator 
who complained that his business was in sorry 
condition. 

“The way things are today, | can’t afford to go,” he 
told me. 

“The way things are today, can you afford not to 
go?” | asked. 

He thought a while, but not too long. Then he 
nodded and said: ‘‘See you in Chicago.” 


Se 
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Ralph C. Lally II 
Editor and Publisher 


Letters to 
the editor... 


MOM dialog 


This letter is in regard to your article 
in the January 1, 1982 issue, by Ray 
Tilley entitled “Local Bans On 
Juveniles Continue To Crimp 
Arcades.” The article described the 
lack of support shown by the local, 
state, and national associations in 
the efforts of a Michigan operator. 
B&J Vending, to restrain a city from 
enforcing an ordinance restricting 
youths under 17 from playing amuse- 
ment machines. 

Some of our members have called 
questioning our role and | feel it 
necessary to reply on behalf of the 
Music Operators of Michigan Asso- 
ciation even though other associa- 
tions were also mentioned. You 
should know, and could have verified 
with us, other salient facts. 

First, | have spoken to the owner 
of B&J Vending since the article was 
published. He claims the quote attri- 
buted to him—‘“They (the associa- 
tions) say ‘Good Luck,’ and that’s 
basically all they do,” was not made. 

Second, while MOM does not 
have the funds to sponsor lawsuits in 
local communities, we have been 
helpful to many operators statewide, 
both directly and indirectly, in 
organizing local lobbying efforts with 
city officials to defend against harm- 
ful proposals. We have provided 
operators, and their attorneys, with 
court decisions that have applied toa 
particular ordinance they were 
fighting. This in fact is what was pro- 
vided to B&J Vending and company 
officials told me that this was very 
helpful to them. 

Third, B&J Vending has been 
invited on two occasions to join 
Music Operators of Michigan. To 


PLAY METER, March 15, 1982 


date, they have not joined, but we 
are hopeful they will. 

Music Operators of Michigan was 
formed in 1974 to represent the 
amusement industry in the state 
legislature. The Association is 
responsible for two statutes 
benefiting the industry, 1) the law 
that allowed the placing of amuse- 
ment devices in taverns, opening up 
over 8,000 locations to operators; 
and 2) the decriminalization of the 
giving of free play. In addition, we 
helped defeat last year a proposal to 
impose a 4% sales tax on amusement 
machine receipts. 

I hope you will appreciate the need 


for this rather lengthy reply, but I felt 
that criticism leveled in your maga- 
zine unfairly described what Music 
Operators of Michigan is doing. 
Those operators in Michigan who 
are members, know what the Asso- 
ciation has done for them, what our 
limitations are, and how we handle 
requests for help. Any association 
that would say “Good luck” to a 
member or non-member who called 
for help deserves to be described in 
the fashion you did. I can assure you 
that Music Operators of Michigan 
does not handle requests in such an 
off-handed way. If we can help, we 
do. If we can’t, we tell the operator 


Audio Visual 
Amusements 


Offering the finest 


new and used 
equipment 


REPRESENTING LEADING FACTORIES 
@ SALES, PARTS, SERVICE e 


ARCADE PLANNING 
SPECIALISTS 


Over 50 beautifully reconditioned 
solid state pinballs available 


YOU’VE TRIED THE REST, 
NOW TRY THE BEST 


WE’RE EAGER TO SERVE 


1809 Olive Street 
St. Louts, Missouri 63103 


(314) 421-5100 


For further information, call Pete Entringer 
(collect) 


PEACH STATE 
DISTRIBUTING CO. 


The Dependable Supplier with a complete inventory 
for the Coin Machine Industry 


From Billiard Supplies and Game Parts to Electronic Repair 
Equipment and Solid State Replacement Parts 


Now, more than ever, dependable service, and quality 
merchandise, at competitive prices. 
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WANTED: 


Part-time technicians or operators to deliver 
and service vending and video games in Georgia, 
Alabama, North & South Carolina, Tennessee, 
Florida, Mississippi, & Louisiana. Must have 
access to pickup truck (lift gate preferable). 
We pay per unit. 


xe 


For more information call: 


AMUSEMENT SERVICE CO. 


Ask for Leon. 


(404) 351-0414 


(call collect) 
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why and suggest possible alter- 
natives. 

Associations at any level—local, 
state, or national—can only be as 
good as the combined strength of 
their members. We must be honest 
about these strengths as well as our 
weaknesses. 

Those from the outside who criti- 
cize become part of the problem 
rather than being part of the solution. 

Walter P. Maner III 
Executive Secretary 
Music Operators of Michigan 
Lansing, Michigan 
[Ed. Note: The Michigan operator 
of B&J Vending, contacted again 
after Play Meter received the above 
letter, affirmed to us that he had 
expressed the statements attributed 
to him. Operator Brian Scopel 
added that, by lack of support, he 
meant lack of financial support in his 
court fight. “They gave me advice 
which did not help me, if that’s 
support,” he added. 

However, the purpose of the 
January I article on local sanctions 
against arcades was not to degrade 
the MOM for its lack of a financial 
fund for legal action. It was simply to 
illustrate the go-it-alone fight which 
operators often have to make in 
order to survive against severe local 
restrictions. In B&dJ’s case, a note of 
hope was more recently in the 
air after the county trial court 
remanded to the city council the 
matter of restricting under-17’s play 
of coin-op games. This came after 
the operator agreed to drop damage 
charges against the city, he said. 

Finally, Play Meter on many 
occasions has called for strong state 
and local associations, and_ this 
magazine has recognized _ their 
efforts when they have been 
effective. A strong stand by MOM 
against gray games operation 1s 
detailed in an article in the present 
issue. | 


Something on your mind you want 
to vent? Got a gripe? Full of praise? 
Have a question? If you have 
comments on the coin-operated 
entertainment industry, write to Play 
Meter. Our “Letters to the Editor” 
columns are dedicated to you, the 
operator/reader. 

All letters must be signed; if 
requested, only initials will be used 
or the name withheld from print. 
Please include return address 
(although, for the sake of your 
privacy, addresses will not be 
printed.) All letters subject to 
standard editing. Be concise. 
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SPECIFICATIQN 


~~] TABLE. MODEL 
~| No. FT11001 


850mm 870mm 600 


Height | (Can be adjusted | (Can be adjusted 


625~ 765 685~ 825 


Nihon Bussan Co.,Ltd. 


HEAD OFFICE: 
12-9, 1-chome, Tenjinbashi, Kita-ku,Osaka, Japan 
TEL.(06)353-5211 TELEX 523-6891 NCBCOL J 


TABLE MODEL! UPRIGHT MODEL 
No.FT21001 | No.FTA1001 | No. FTC1001 
mm 
mm 


560mm 
1625mm 1375mm 
: { Lee in five stages) in five stages) 
© Power | 100V~240V/ 100V~240V/ 100V ~ 240V/ 100V~ 240V/ 
Source} 100W 110W 110W 100W 


©1981 Nihon Bussan Co., Ltd. 
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Nichibutsu U.S.A. Corp. 


15407 S. Broadway ¢ Gardena, California 90248 
Tel. 213/538-2162 Telex 910349664 NCBTUSATRNC 


The foll lowing are rankings of ‘the ne videos and top pinballs making above average weeklo gross collections 
nationwide. The dollar amounts appearing are the average weekly grosses as reported to Play Meter magazine through its 
regular national operator survey. Amounts are heavily weighted by averages reported from arcade locations; street locations 
are generally lower. Games with less than adequate responses (less than fifty percent) but with above average collections are 
so noted. Games not appearing on the poll either (1) did not generate over a ten percent response rate to provide an adequate 
representative sampling or (2) did not register weekly gross collections above the national average. 


TOP VIDEOS TOP PINBALLS 


Fifteen of 48 videos (31%) with a response rate Eight of 22 pinballs (36%) with a response rate 
over ten percent have above average earnings. over ten percent have above average earnings. 


Mar.15 Mar. 1 Feb. 15 Mar. 15 Mar. 1 Feb. 15 
National video average $155 $163 National pinball average $ 93 $ 90 


. Donkey Kong/Nintendo $250 $255 $260 * 1. Haunted House/Gottlieb .. $209 $190 $178 
Galaga/Midway $229 $243 2. Black Hole/Gottlieb $165 $157 $169 
Tempest/Atari $228 $254 3. Eight-Ball Deluxe/Bally.... $136 $133 $ 98 
Frogger/Gremlin $218 $228 

Pac-Man/Midway $209 $218 

Qix/Taito $230 $241 

Centipede/ Atari $214 $225 

Stargate/Williams $235 $259 

Defender/Williams $197 $215 

. Omega Race/Midway .... $188 $214 


* 
SYANAMTAWN DS 


beet 


* Conditionally Rated— Weekly average based on less than 50% response rate 
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Provisionally ied Pinballs ee oe 


(Above average earning games, with a response rate between 10—25%) 


VIDEOS PINBALLS 


Provisional Ratings ; Provisional Ratings 


Mar 15 Mar. 1 Feb. 15 Mar. 15 Mar. 1 _ Feb. 15 
Turbo/Gremlin $250 — Centaur/Bally $146 $120 
Ms. Pac-Man/Midway | — — Barracora/Williams $100 $107 
Grand Champion/Taito — — Elektra/Bally $150 $127 
Mousetrap/Exidy $206 $224 Catacomb/Stern $ — _ 
Kick-Man/Midway — — Medusa/Bally $110 — 


Operator/readers who would like to join the ever-growing numbers of readers participating currently in the 
uve: write: ee Meter, Equipment Poll, P.O. Box 24170, New Orleans 70184. 
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ANOTHER 


Accounting 1 -Controlle perato : | wf 
Vivid Speech, nN -LJIO INO TIC ; it oO > els be S ¢ \ Sina MEE 
Contact your Exidy. L or Exidhy,..for more tefornTetion” a | ee 


Phone: (408) 734-9410, Telex: 357-4 


Exidy Ireland Gortlandroe Industial Estate, Init No. ee Sa 
County Tipperary, Ireland Phone: (067)"@i2™ 55 TeleRZ0Q09 : ee De \ 
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. = Penne. oy OA 
ne . 


= 54086 Phone: (408) 734-9410, Telex: 357-494 


INTRODUCING..... sain 
MONEYMAKING KIDDIE RIDES 


from 


The Original” 
KIDDIE RIDES U.S.A. 


(WE ARE THE @&AU Cem IMPORTER OF KIDDIE RIDES IN THE USA) 


HYDRAULIC HELICOPER (IT ROTATES) HYDRUALIC GALACTICAR (IT ROTATES) HYDRAULIC RED ARROW (IT ROTATES) 
“MOST PROFITABLE RIDE EVER”’ FLASHING LIGHTS, AND SOUNDS FLASHING LIGHTS, DIFFERENT MOTIONS, 
“A TERRIFIC RIDE” VARIOUS SOUNDS 


HYDRAULIC RED BARON 
(IT ROTATES) WORLD WAR | TRIPLANE SANTA. FE TRAIN LOTUS RACE CAR 
“REAL LIFE ACTION” WHISTLE AND STEAM SOUNDS “ALWAYS A FAVORITE” 


MOTORCYCLE HYDRAULIC GOLDRAKE (IT ROTATES) BATTERY CARS 
SPINNING WHEELS AND REVING ENGINE FLASHING LIGHTS AND SOUNDS 


Plus: race cars, trains, motorcycles, animals, 
planes, carousels, boats, etc. 


“WE HAVE THE BEST PRICE...CALL US COLLECT, 
ASK FOR BOB OR MEL” 


“The Ouginal ” 
_' Je ARS DB) 2. 1 Jy & 
a JE By By 
U.S.A. 


COIN OPERATED KIDDIE RIDES MEAN CASH IN YOUR POCKET 


604 MAIN ST., DAVENPORT, IA 52803 


(319) 326-6467 


Midway, stern winners 
in copyright cases 


In two separate landmark deci- 
sions, Midway Manufacturing and 
Stern Electronics have won battles 
against infringers of their copy- 
righted games. 

Midway’s victory came January 
18, when the International Trade 
Commission served _ interlocutory 
orders against eighteen companies 
to cease and desist the importation 
and/or sale of copies of Pac-Man 
video games or components of the 
games, including the printed circuit 
boards and semiconductor chips. 
The eighteen companies were 
among the original respondents 
against whom the investigation was 
initiated on July 1, 1981. (See related 
article on copyright, this issue.) 


The decision in favor of Stern was 
rendered by the U.S. Court of 
Appeals for the Second Circuit 
sitting in New York, and affirmed an 
earlier district court decision in 
which Stern was awarded a prelimi- 
nary injunction and impounding 
order against several defendants. 

The two decisions serve to estab- 
lish that copyright protection is avail- 
able for the visual images displayed 
by video games. 


In the Midway action, a large num- 
ber of additional companies were 
charged with infringing the com- 
pany’s rights in Pac-Man after the 
initial investigation had already 
begun. Those companies have been 
added as respondents in the ITC pro- 
ceedings and Midway will be seeking 
permanent orders to cease and 
desist against all of the respondents, 
which now exceed fifty in number. 

The eighteen respondents subject 
to the present orders in the Midway 


Ohio moves 


Attorney Patricia Mell of the Ohio 
State Attorney General’s office 
indicates that office is filing action 
against five business opportunity 
“blue sky” operators. The com- 
panies are based in Ohio, but are 
selling game and drink machine 
franchises in and out of state. 
“They are selling franchises 
promising location finding, servicing, 
bookkeeping assistance, and 
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decision are: Artic International, 
Inc.; Omni Video Games, Inc.; Stan 
Rousso, Inc.; Ferncrest Distributors, 
Inc.; K & K Industrial Services; 
Morrison Enterprises Corp.; Carlin 
Tiger Shokie, Ltd.; Formosa Pro- 
ducts Industrial Corp.; Friend Spring 
Industrial Co., Ltd.; International 
Scientific Co., Ltd.; Jay’s Industries; 
Kyugo Co., Ltd.; Loson Electrical 
Co.; Nippon Semicon, Inc.; Seagull 
Industries Co., Ltd.; Sepac Co., 
Ltd.; Shoei Co., Ltd.; and SP-World 
Amusement Co., Ltd. 

In the Stern case, the order was 
levied against Bay Coin Distributors; 
Omni Video Games, Inc.; and Fern- 
crest Distributors, Inc. and princi- 
pals of that company Frank Gaglione 
and Kevin McIntyre. 


The Stern case involved Scramble, 
which has been the subject of a 
number of other copyright lawsuits 
brought by the company in which 
injunctions, seizure, and impound- 
ment orders have been issued by 
various federal courts. 

The U.S. Court of Appeals is the 
highest court that has ruled in favor 
of copyright protection for the sights 
and sounds of video games. Federal 
district courts throughout the 
United States have consistently 
ruled in favor of such copyright pro- 
tection, but the industry has awaited 
a ruling from the Court of Appeals. 


George H. Gerstman, Stern’s 
copyright attorney, pointed out that 
the Court of Appeals faced the 
issues squarely. The court clearly 
held that the audiovisual work is 
“fixed” in the memory devices of the 
game, stating: 


“The audiovisual work is 


management advising,” Mell says. 
“They are offering the businesses as 
a second income, an investment, and 
even arranging the loans. 

“The problem is the people never 
get the games. The companies take 
the money and fade into the wood- 
work,” he said. 

Because the actions have not yet 
been filed, the names of the com- 
panies against which the action is 


permanently embodied in a material 
object, the memory devices, from 
which it can be perceived with the aid 
of the other components of the 
game.” 

The Court of Appeals agreed with 
Stern and the District Court in ruling 
that “the player’s participation does 
not withdraw the audiovisual work 
from copyright eligibility.” 

The Court of Appeals also held 
that the visual display is copyright- 
able separate from the underlying 
computer program “which has an 
independent existence and is itself 
eligible for copyright.” 

The case also involved trademark 
infringement charges, and the Court 
affirmed the District Court’s prelimi- 
nary injunction against the use of the 
mark Scramble by Omni. The Court 
of Appeals held that Omni’s early use 
of the trademark was in bad faith and 
that “the equities abundantly justi- 
fied issuance of an injunction against 
Omni’s use of the mark.” 

Stern’s Gerstman stated: “This 
decision should help the industry in 
combating bootleg video games, and 
the issuance of injunctions, seizure 
orders, and significant penalties 
against infringers should now be 
even more easily obtained than 
before.” 

Midway’s attorneys in Chicago 
have stated that any person or com- 
pany assembling, selling, or oper- 
ating infringing copies of Pac-Man 
games may be subject to civil action 
under the federal copyright laws, and 
may suffer liability for damages, 
profits, and attorneys’ fees. 
Additionally, they warn that such 
infringing games may be impounded 
by the U.S. Marshal. 


against five “blue sky firms 


being taken were not released, but 
the Attorney General’s office indi- 
cated that these were just a few of 
the “blue sky” salesmen that they 
were closing in on. In a recent talk 
delivered to the Ohio Music and 
Amusement Association, Barbara 
Roman, assistant chief on Consumer 
Fraud for the state, detailed plans to 
crack down on business opportunity 
fraud. 
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Chicago ordinance 
would ban play 


In the heart of the industry’s home- 
ground, movement is afoot to further 
regulate the presence of amusement 
games. Chicago Alderman Patrick 
Huels of the 11th Ward (south side 
of Chicago) has introduced an 
ordinance that would ban play 
on the games for anyone under 
eighteen years of age and would 
redefine the term “arcade” to mean 
any place that houses even one 
game. Each location would be 
forced to secure a license as a 
“public place of amusement-class II- 
arcade.” 

On January 21, Huels appeared 
on the Phil Donahue show in 
Chicago to criticize the arcades as a 
major force in the corruption of 
America’s youth. Huels also lam- 
basted single machine locations as 
contributing to moral decay and 
included accusations that operators 
were less than respectable citizens. 
He even indicated that arcade opera- 
tors might be loaning money to kids 
and collecting enormous interest 
rates on the loans. 


On February 4, the Chicago City 
Council Committee on License met 
to consider the ordinance. Although 
the meeting was adjourned without a 
final declaration on whether or not 
the ordinance would become law, 
there is feeling among those who 
attended that the outcome will con- 
tain some restrictions applicable to 
children of school age during school 
hours. 


Apparently, Huels has softened 
his stance on the under 18 ban. At 
the February 4 meeting, he indicated 
that he had found most arcades were 
well run and well supervised and he 
had lost his inclination to push for an 
under 18 ban. 


Industry sources told Play Meter 
that the meeting was attended by in 
excess of 60 industry backers, of 
various ages and economic back- 
grounds, whose presence was a 
positive factor in allowing the 
Committee to take a more favorable 
stand to the industry on the 
ordinance. 


Lite Beer pouring bucks into pool 


Labeled as the “best thing that has 
happened to pool in its long history,” 
the Lite Beer $200,000 World Series 
of Tavern Pool is the largest, richest, 
“surest” event of its kind ever 
scheduled. 

To date, over 6,000 locations have 
signed up to sponsor over 180,000 
qualified players who will vie for local 
bragging rights. More than 110,000 
taverns received information about 
the tournament and responses are 
still coming into the Sports Tourna- 
ment of America offices. 


Originally, the final date of regis- 
tration was to be Februay 25, but 
humbling weather conditions have 
SO impeded mail delivery that opera- 
tors were allowed to register as late 
as March Ist. 

“That means that we will move the 
final date for location finals to March 
11,” said Mike Smith at Sports Tour- 
nament headquarters. Regional 
activity will take place April 20—29, 
and the finals will be held in Las 
Vegas, June 2—8. 


The event is certainly gala. It will 
culminate within Las Vegas’ most 
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reknown center of glamour, Ceasar’s 
Palace. 

Valley has signed a contract to 
supply more than 100 Cougar coin- 
operated tables for use in the 
national championship finals. Valley 
President Chuck Milhem indicated: 
“The Miller people have put this 
program together at just the right 
time. Our pool table industry is 
gripped by the economy as is every- 
one. In addition, interest in coin pool 
tables has been adversely affected by 
video games. But this Lite Beer 
tourney will help us all by refocusing 
attention on pool and the coin- 
operated pool table.” 

Milhem also sees the tournament 
as an opportunity for operators to 
diversify into pool tables or to 
intensify interest in the tables they 
now have in locations. It is expected 
that more than $10 million in addi- 
tional pool table revenue will be 
generated for locations during the 
local and regional tournaments. 

The tournament is soundly 
backed by Miller Brewing Company 
who is guaranteeing the cash and 
prize awards. 


Elcon acquisition 
completed 


Micropin Corporation has com- 
pleted the acquisition of Elcon 
Industries, R. Bruce Stewart, 
president of Micropin, announced 
February 9. 

Stewart said Elcon will be 
Operated as a_ wholly-owned 
subsidiary of Micropin and_ will 
continue to be headed by its founder, 
Andre R. Dubell. 

Micropin, a fast-growing partici- 
pant in the large and still-evolving 
leisure industry, is believed to be the 
only publicly owned company 
engaged exclusively in the manufac- 
turing and operation of electronic 
amusement games, Stewart said. 

In the quarter ending December 
31, 1981, Micropin registered a net 
loss of $43,708, or one cent per 
share, from a loss of $267,966, or 10 
cents per share in the comparable 
period of the prior fiscal year. 

Revenues rose to $177,518 in the 
December quarter from $27,410 in 
the like period of the previous year. 
The company’s fiscal year ends 
March 31. 

Revenues for the latest nine 
months totaled $526,743, up 548 per 
cent from revenues of $32,367 in the 
previous year’s nine months. 

Headquartered in Pasadena, 
California, Micropin operates elec- 
tronic amusement games throughout 
Los Angeles and Orange counties. 
Games operated include a machine 
of the company’s own design and 
many of the most popular games 
made by other manufacturers. 

Through Elcon, Micropin will 
market video games nationally. 
Elcon’s present customers include 
Pizza Time Theaters, Leisuretron 
Corp., Showbiz Pizza Place, and 
other major operators of video 
games. 

Elcon’s sales are running at an 
annual rate of $3.5 million, Stewart 
noted, and pre-tax earnings for the 
next twelve months should come to 
at least $600,000. With a tax loss 
carry-forward of about $3 million, 
Micropin won’t have to pay any 
taxes on earnings in the near future. 

The acquisition of Elcon involved 
the exchange of 500,000 Micropin 
shares for all of Elcon’s stock. 
Micropin will issue as many as 
170,000 more shares of Elcon, 
depending on Elcon’s future 
earnings. 
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Contracts confirmed 


Gray areas to 


Despite attempts by the show’s 
sponsors to block the exhibition of 
gaming-oriented video equipment at 
the 1982 Amusement Operators 
Expo at the Chicago Hyatt Regency 
Hotel March 26—28, the “gray area” 
machines will be allowed to be 
exhibited, the show’s sponsors 
announced. 

The show’s sponsors (Play Meter 
magazine and Conference Manage- 
ment Corp.) said they had 
encountered a “threshold” problem 
in trying to eliminate gray games 
from this year’s show. Because some 
of the gray game exhibitors had 
already contracted to appear at the 
1982 AOE before the show’s policy 
was revised to exclude the exhibition 
of such equipment, the show’s spon- 
sors were advised to allow the equip- 
ment to be displayed. 

However, the show’s sponsors 
added, plans are still being made to 
exclude the gaming-themed equip- 
ment from future Amusement 
Operators Expos. Also, Play Meter’s 
advertising policy regarding gray 
area games remains unaffected by 


Lund and Deutsch 
form Challenger 


Challenger Products is a newly 
organized supply company for the 
coin industry, formed recently by 
Mark Lund and Terry Deutsch, who 
bought controlling interest inO.B.A. 
of Dallas. The new owners were 
president and sales manager, 
respectively, of O.B.A. 

“We plan to stay in business and to 
get more in tune with the industry by 
dropping certain lines (i.e., foosball 
tables) and adding other items (i.e., 
electronic parts),” said Deutsch. 

Challenger Products located at 
2522 Irving Blvd., Dallas 75207, will 
soon be issuing a new catalog of its 
service parts, chemicals, and 
cleaners line, the owners announced. 
A toll free line is open to customers: 
1-800-527-5853; in Texas, call 214/ 
630-8004. Deutsch added, “We plan 
on improving the line we do have, 
such as billiard supplies, chemicals, 
and cleaners, by adding to those and 
making the selections we offer more 
varied.” 

Former owner and chairman of 


O.B.A. is Bill Ohland. 
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this decision to allow the gray games 
into the 1982 Expo. The magazine 
will continue to refuse gray game 
advertisements, said Play Meter’s 
publisher, Ralph Lally. 

Play Meter magazine raised the 
issue with an editorial by Lally in the 
January 1, 1982 edition. Lally 
announced that the magazine 
wished to “further the line of demar- 
cation that will end the conflict 
between amusement and pseudo 
gambling” and, to further that case, 
the magazine would refuse any 
advertisements for the gray games. 
Lally also announced at that time 
that the policy had been extended to 
the show, saying the gray area games 
would not be allowed to be exhibited 
at the show. 

In conjunction with that, a letter 
from Lally and David Cheifitz, 
president of Conference Manage- 
ment, was sent to all exhibitors 
officially notifying them of the policy 
change. 

But the AOE organizers had to 
backstep from excluding the games 
from this year’s show because, 


cloud AOE 


according to the show’s sponsors, 
some gray game manufacturers had 
already contracted to exhibit their 
machines at the show prior to the 
announced policy change. 


Play Meter’s editorial director, 
David Pierson, said the gray area 
stand was necessary for the industry 
to take because of the public’s gen- 
eral confusion about the nature of 
video games. He pointed out that 
recent charges levelled at video 
games by anti-games people have 
alleged that video games are gam- 
bling devices. 


“It’s important that we, the amuse- 
ment industry, make a clear distinc- 
tion between what is amusement and 
what is not. Otherwise, how can we 
defend ourselves if our house is not 
in order?” he asked. 

“For that purpose,” he continued, 
“despite this setback, we’re still dead 
set against the proliferation of these 
types of games which are being 
operated in countless municipalities 
under the auspices of amusement 
machines.” 


STOP THIEF! 


NEW -HIGH POWERED WIRELESS BURGLER 
~ALARM FOR THE COIN-OP INDUSTRY 


e INSTALLS IN MINUTES 
e BATTERY POWERED 


e SOLID STATE CONSTRUCTION 
e TRANSFERABLE-MACHINE TO MACHINE 
e FITS ALL GAMES & VENDING EQUIP. 


SECURITY MASTER™ IS A MINIATURE ALARM SYSTEM 
SPECIFICALLY DESIGNED FOR COIN-OP EQUIPMENT. 


CONSISTING OF SOILD-STATE TRANSMITTERS AND 
RECEIVERS, ALL THE OPERATOR HAS TO DO IS ATTACH THE 
TRANSMITTER TO HIS EQUIPMENT. IF THE MACHINE IS 
TAMPERED WITH, A SIGNAL IS SENT TO THE RECEIVER WHICH 
SETS OFF A HIGH POWERED SIREN. 


ALSO AVAILABLE IS AUNIQUE “GAME THEFT SENSOR” WHICH 
PREVENTS UNAUTHORIZED PERSONS FROM ATTEMPTING TO 
REMOVE MACHINE FROM YOUR LOCATION. 


FOR FURTHER INFORMATION, CONTACT: 
PDI SYSTEMS 
WHOLESALE DIVISION 
P. O. BOX 720476 
ATLANTA, GA. 30328 
“THE CHEAPEST INSURANCE YOU CAN BUY...Anywhere!” 
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Copyright societies agree to 
divide jukebox royalties 


Broadcast Music, Inc. and the 
American Society of Composers, 
Authors, and Publishers jointly 
announced January 14 that they 
have reach voluntary agreement on 
the distribution of jukebox copyright 
royalties through 1982. 

The Copyright Royalty Tribunal 
had temporarily withheld $1.3 million 
in royalties until BMI, ASCAP, and 
SESAC had reached agreement on 
how they would be dispersed. 

BMI had conducted an in-house 
survey to determine how royalties 
should be dispersed and the 
Tribunal, although negating the BMI 
survey, ruled that a joint effort on 
sampling would be appropriate in 
confirming proper distribution. 

Terms of the agreement were not 
disclosed, parties agreeing that they 
were to remain confidential. The fees 
are paid by jukebox operators for the 
right to perform copyrighted works 
pursuant to the 1976 Copyright Act. 
The law provides for their distribu- 
tion to copyright owners or their 
representatives under voluntary 
agreements, or in the absence of 
such agreements, by the Copyright 
Royalty Tribunal. 


AMERICAN 
ARCADE 
TECHNICAL 
ACADEMY 


(Formerly American Arcade School) 


*In depth instructions on solid 
state game equipment. 


*Guest lecturers from major 
game factories. Concise 6 day 
course, including text books and 
technical manuals. 


*Lecture sessions and in-shop 
training directed by Don Wright, 
Cheif Customer Service Technician. 


*“Limited space available— 
sessions will be held on the 2nd 
& 4th Mondays of every month 
through the following Sat- 
urdays.”’ 


4688 Alvarado Canyon Rd. 
San Diego, Cal 92120 
Call now for information 
714/287-4263 in California 


1-800/854-2521 


Nationwide 
Credit Cards Accepted 
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Production line quality observed at GDI. 


GDI maps games development 


A success story is claimed for the 
initial entry into the coin-op video 
game competition by Chicago-based 
GDI. That claim centers on the intro- 
duction of the debutante Red Alert, 
receiving exceptionally good field 
test reports, said a GDI statement. 


The game broke into Play Meter’s 
Equipment Poll (January 15 issue) in 
the provisional ratings, with earnings 
above the national average for video. 


“We were relatively sure that Red 
Alert would do well for our distri- 
butors and their operators from the 
start,’ asserted Bob Breither, direc- 
tor of marketing for this subsidiary of 
Xcor, International. 

“The success comes from the uni- 
versal appeal of the game as well as 
its progressive skill levels. It is just as 


challenging to the tournament level 
contestant as to a beginning player,” 
continued Breither. 

“Actually, you could call it six 
games instead of one. The player 
may become the defender of six 
different countries, as Enemy Strike 
Forces attack key targets in each 
country in increased difficult 
modes.” 

Future GDI plans will also include 
the introduction of games of its own 
design and development which it 
predicts will have “a degree of tech- 
nology heretofore alien to the 
industry.” 

Further information may be 
obtained from Bob Breither, Direc- 
tor of Marketing, GDI, 5945 North 
Rogers, Chicago, Illinois 60646; tele- 
phone: 312/286-6722; telex: 20-6088. 


U.S. Billiards absorbs Irving Kaye 


U.S. Billiards has bought out Irving 
Kaye Company. Richard Simon, 
U.S. Billiards executive, affirmed 
that the deal was completed during 
the second week of February. 
Although Simon would not detail the 
financial arrangements that sur- 
round the deal, he indicated that 
U.S. Billiards paid a substantial 
amount of cash for the company. 

Under the agreement, U.S. 
Billiards assumes the entire coin- 
operated products division of Irving 
Kaye. Other sections of that com- 
pany will be dissolved. 

The Kaye name, however, will 
continue to appear on products, as 


U.S. Billiards will produce the Kaye 
pool table line under the same name. 

“This move reaffirms our commit- 
ment to the pool table industry,” 
Simon offered. “The industry has 
become stronger in the last few 
months, and this move shows our 
faith in its continued growth.” 

Simon also indicated that the 
Irving Kaye line would complement 
the existing U.S. Billiards line of pool 
products. 

As Irving Kaye Company folds, so 
will its facilities. All equipment and 
some personnel will be moved to 
U.S. Billiards headquarters in 
Amityville, New York, Simon said. 
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Electrohome announces 
new United States production facility 


Electrohome Limited, makers of 
video monitors, has announced it 
plans to open a new electronic 
products facility in the United States. 
The plant will be located in 
Morristown, Tennessee. 

H. H. LaPier, vice-president and 
general manager of Electrohome’s 
Electronics Division said the new 
U.S. facility would be a modern, one 
story, 50,000-square-foot building in 
Morristown’s Industrial Park (about 
30 miles from Knoxville). It will be 
used for electronic product assembly 
and the warehousing of Electro- 
home’s commercial electronic pro- 
ducts. 

The plant, which is being leased, 
will employ up to 50 people, the 
company said, and will be opera- 
tional in March. 

LaPier cited several reasons for 
Electrohome, based in Kitchener, 
Ontario, establishing a U.S. plant 
and for the Morristown location. 


! WARNING ! 


Contrary to all the publicity, there are many top 
earning game boards that are legal and can be 
used by you to convert old turkeys into new 
winners -— - We have them! 


GAME PARTS AVAILABLE - 


¢ GAME P.C.B.- HOT new games - Steady 
earners and a few bargain boards for cheap 


conversions. 


e Power Supply Modules: Edgeboard connector, 
complete wiring harness, fuse block, line filter, 
heavy duty D.C. power supply, rugged grounded 
line cord, just add our P.C. board. 


e Clear English Documentation. 


e Lifetime Joystick - 4 way, 2 way. 


SIGN ARO NEUSE AL 


Phone: (213) 768-7144 


Los Angeles 
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“Recently our experience in the 
United States and export markets 
has shown a growing customer pre- 
ference, sometimes government 
influenced, to buy products made in 
that particular country. This is true 
in the United States. Also, significant 
savings accrue when duties are elimi- 
nated on some products when they 
are made in the United States. In 
addition, Morristown is central for 
the distribution of finished product in 
the U.S. and for the procurement of 
many components, thereby reducing 
transportation costs,” he said. 

Company executives acknow- 
ledged that expansion into the 
United States was taking place 
during a slow economic period and 
that start-up costs associated with 
the move would have a negative 
impact on 1982 operating results, 
especially the first half. However, it 
was pointed out that, if present busi- 
ness was to be “solidified” and new 


opportunities advanced, action had 
to be taken now. 

LaPier also said he expects that 
over the longer term a U.S. produc- 
tion facility will have little impact on 
Canadian operations. “The mandate 
for the U.S. operation is to become 
self-sufficient as quickly as possible 
and attract new customers for elec- 
tronic products currently not a part 
of Electrohome’s product range.” 


LaPier also announced that John 
J. Molloy had been appointed vice- 
president/United States operations, 
with complete responsibility for 
bringing the Morristown plant on 
stream as quickly as_ possible. 
Molloy’s extensive background in 
the U.S. electronics industry, espe- 
cially high-tech product engineer- 
ing and manufacturing, is a signifi- 
cant benefit in attracting new. 
business to Electrohome’s U.S. plant 
facility, he said. 


NEW-GAME P.C.B. AND CONVERSIONS 
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Exhibit Space is numerous 
for AOE/Chicago ’82 


Amusement Operators Expo in its 
third year goes to Chicago at the 
Hyatt Regency Hotel, March 26—28, 
with exhibitors in quadruple last 
year’s total of booth spaces. Many 
new exhibitors have supported the 
show, a marked contrast to relatively 
weak booth sales last year. 

Exhibitors have expressed high 
optimism in the success of AOE ’82 
for them, according to the 
conference organizers. At least ten 
exhibitors will have six or more 
booths each, the total is four times 
the 1982 exhibition booths commit- 
ment, and in all, the Exhibit Hall of 
near 300 booths “will be staggering,” 
commented Rich Reiter, exhibit 
sales manager for Conference 
Management Corp. which organizes 
Amusement Operators Expo. 

The Exhibit Hall will be open from 
10 a.m. to4 p.m. during all three days 
of AOE ’82 and will represent 
virtually every manufacturer in the 
United States in the coin-op field. 
Towards fostering the business-only 
atmosphere in the hall, children will 
not be admitted, said Conference 


Management. 

Hyatt Regency accommodations, 
Reiter noted, are “a practically new 
facility, a contrast to the (Chicago) 
Conrad Hilton. Incidentally the 
Hyatt will be the site of the 1982 
AMOA Show,” he added. 

“Exhibitors like the time period of 
the year, with AOE,” Reiter con- 
tinued. “They reach a sector of 
buyers they cannot in another 
national show.” 

Among the new exhibitors not 
seen in last spring’s AOE are: Bally/ 
Midway, Centuri, Konami Industry, 
Namco America, Rock-Ola, Rowe/ 
AMI, Stern Electronics, and Williams 
Electronics. Support equipment and 
services firms will compose a large 
contingent of exhibitors, along with 
distributors and repeating exhibitors 
on their stands. 

Comments from exhibitors after 
the 1981 AOE were edged with 
excitement. Ron Judy, marketing 
manager of Nintendo of America, 
commented last year: “The show 
was very beneficial to us. It was very 
well organized, relative to other 


shows. The turnout of operators was 
strong, but it was the distributor 
turnout that really surprised us...It 
was unfortunate that there weren’t 
more heavy-hitting exhibitors at 
the (1981) show, but maybe that 
was to our advantage this time 
around.” 

These industry majors will be in 
the company of returnees on exhibi- 
tion stands including Gremlin/Sega’s, 
which was termed “unprecedented” 
by Conference Management. 
Gremlin’s booths number twelve, an 
entire aisle at AOE ’82. This manu- 
facturer and numerous others are 
planning first-time spring arcade 
season showings of new product 
lines. 

As the conference organizer 
termed the general feeling to the 
AOE: “It’s young and growing.” 

Growing as well is the seminar 
program at the AOE. (See related 
article.) Several exhibitors have 
stated frankly that they have early 
indications that their customers will 
be streaming to AOE ’82 from all 
sections of North America. 
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TURNSTILES & VENDING MACHINES 
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CASINO SLOT & GAMING COINS 


Phone or write for catalog & samples 
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Kenneth H. Harkness 


Atari names prexy 


Kenneth H. Harkness, 48, has joined 
Atari, Inc. as president of the com- 
pany’s Coin-Operated Games 
Division, effective January 29. 
Harkness goes to Atari from a back- 
ground of marketing games and 
sporting goods. 

Raymond E. Kassar, chairman 
and chief executive officer of the 
company, said: “Harkness has tre- 
mendous expertise in the marketing 
and sales areas.” “His experience 
will be of great value as Atari con- 
tinues to lead the industry in techno- 
logical advancement and _ innova- 
tion.” 

For the two years prior to joining 
Atari, Harkness was president and 
chief executive officer of Revell, Inc., 
one of the largest toy companies in 
Europe, headquartered in Venice, 
California. Before that, he spent ten 
years at the Racquet Sports Division 
of Wilson Sporting Goods, a division 
of PepsiCo, where he mapped out 
the strategic direction of Wilson’s 
tennis business. There, he held 
various management positions and 
eventually became president of the 
division. 

Harkness received his bachelor’s 
degree in economics from Williams 
College in 1956 and received his 
master’s degree from Harvard in 
1962. 


AMOA 10th seminar to be held 


AMOA in cooperation with the 
College of Business Administration 
and the Center for Continuing 
Education of the University of Notre 
Dame will present its tenth annual 
AMOA seminar April 2 and 3. 

The complete registration fee for 
the seminar is $140 for AMOA mem- 
bers and $175 for non-member. The 
fee includes all materials, lunch both 
Friday and Saturday and dinner 
Friday evening. 
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Distrib restrictions allowed 


U.S. manufacturers will be permitted 
to place certain restraints on distri- 
butors such as a mandatory list price 
or a strict sales territory, which were 
previously considered antitrust viola- 
tions, under policy stated by the 
Reagan Administration. 

These curbs on distributors, 
referred to by the Department of 
Justice as vertical restraints, can be 
beneficial if they eliminate the dupli- 
cation of distributors’ efforts. A 
manufacturer must be able to prove 
that the controls actually help it mar- 
ket more efficiently and do not 
simply freeze out competition or fix 
prices, said a report in the business 
press. 

According to Ronald G. Carr, U.S. 
deputy assistant attorney general in 
the antitrust division, the report said 


the Department of Justice will auto- 
matically assume the restraints are 
rooted in marketing efficiency if any 
one of three situations is shown: 

—That only a few manufacturers 
(or only those with a small combined 
market share) impose distributor 
restraints; 

—that many manufacturers are 
competing, even if all have similar 
restraints; or 

—that a company’s product has a 
different market image from its com- 
petitors’ either because of quality or 
because of service that buyers asso- 
ciate with it. 

With any one of those situations, a 
manufacturer is said to be safe from 
antitrust charges if it imposes strict 
sales territories or refuses to deal 
with discounters. 


THE CALENDAR 


March 26-28 
Amusement Operators Expo ’82, 
Hyatt Regency, Chicago 


March 31-April 2 
Coin-Op ’82, Irish Amusement 
Trades exhibition, Leopardstown 
Racecourse Centre, Dublin 


April 2-4 
NAMA Western Convention- 
Exhibit of Vending and Food- 
service Management, Brooks Hall, 
San Francisco 


April 2, 3 
AMOA/Notre Dame Advanced 
Seminar, Center for Continuing 
Education, Notre Dame, Indiana 


April 14-23 
Milan Fair, Internat’! Business and 
Meeting Center, Milan, Italy 


April 16-18 
FAVA/music, games, and vending 
show, Curtis Hixon Convention 
Center, Tampa, Florida 


April 30, May 1 
Wisconsin Music Merchants Asso- 
ciation exposition and annual 
membership meeting, Milwaukee 


May 7-8 
Ohio Music & Amusement 
Operators, annual convention and 
show, Columbus 


June 3-5 
Amusement and Music Operators 
of Texas, Americana Hotel, Ft. 
Worth 


June 20-25 
Bowling Proprietors Association of 
America, 50th annual convention 
and trade show, Town and 
Country Hotel, San Diego, 
California 


July 16-17 
Montana Coin Machine Operators 
Association convention, Outlaw 
Inn, Kalispell, Montana 


September 10-12 
Joint North and South Carolina 
associations meeting, Radisson 
Plaza Hotel, Charlotte 


September 24-25 
West Virginia Music & Vending 
Association convention, Ramada 
Inn, South Charleston, West 
Virginia 
October 7-10 

NAMA convention and exhibit, 
The Rivergate, New Orleans 


October 8-9 
Amusement & Music Operators of 
Virginia. Richmond 


November 18-20 
AMOA Exposition, Hyatt Regency 
Downtown, Chicago 
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Marshall Caras, Boyd Browne, and Gil Pollock (left to right) give new meaning 
to the saying: “Things go better with Coke.” 


Coke goes better with games 


Coca-Cola and Columbia Pictures 
have reached an “agreement in 
principle” wherein the soft drink 
giant will acquire the film firm and its 
holdings by merger. Although the 
parties are in agreement on the 
substance of the merger, the 
companies must complete audits 
and detail the agreement for 
Columbia’s stockholders who must 
vote on the merger. 

In a Columbia second quarter 


earnings report released recently, 
CEO Vincent indicated that the 


merger should be complete by June. 
He offered that management at each 
company was pleased with the 
agreement. 

Coca-Cola is also pleased that 
their new subsidiary includes D. 
Gottlieb & Company and the 
intention of management at Coca- 
Cola is that the Gottlieb firm will 
continue to operate in. the same 
manner as it does currently. In fact, a 
spokesman for Coca-Cola indicated 
that all of the Columbia operations 
will remain the same. 


Scheer forms The Alpha Group, Ltd. 


Ross B. Scheer, who recently 
announced his resignation from 
Bally Manufacturing Corporation, 
has formed his own consulting firm, 
specializing in management and 
marketing consulting for the gaming, 
amusement, and leisure industries. 
Scheer’s new firm, The Alpha 
Group, Ltd., will headquarter in 
Chicago, but its operations are 
expected to be world-wide. 

“I perceive there to be genuine 
need for the kind of experience and 
expertise I have in the gaming and 
amusement fields. | expect to be very 
active in the licensing to manufac- 
turers of new video games from 
designers with whom | already have 
made arrangements to represent.” 

Scheer pointed out that he 
intended to provide a ‘whole gamut 
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of service’ to gaming and amusement 
manufacturers, from licensing of 
games, trademarks and logos; to 
assistance and consulting in the coin- 
machine business; sales promotion 
and development programs for 
manufacturers; and to develop 
understanding of the gaming legal- 
ization process for lotteries. 

Initially, Scheer will be servicing 
eight clients—among them, Bally 
Manufacturing Corporation. 

Scheer said he thought that 
smaller manufacturers, in particul- 
lar, would be seeking out his new 
firm, ‘because they don't always get 
the first shot at the potentially big, 
new games.’ He also said he would 
be representing manufacturers of 
components for coin-operated pro- 
ducts. 


Konami names licensees 


Konami Industries of Osaka has 
awarded exclusive licenses on two 
new games. Amidar has_ been 
acquired by Stern Electronics for 
a region that includes the United 
States, all other territories in North 
and South America, and in the 
Caribbean. 

Centuri procured the same rights 
for the same region for Konami’s 
Guttany Guttony (Locomotive). 

Lowen Automaten was awarded 
exclusive rights for both games in 
West Germany, Austria, and 
Switzerland. 


Willlams earnings rising 


Williams Electronics, Inc. reported 
higher revenues and earnings for the 
initial three months of the 1982 fiscal 
year as compared with the same 
period in the prior year, according to 
Michael R. Stroll, president of the 
firm. 

Revenues reached $34,496,000, 
48.5 percent above the $23,224,000 
attained in the comparable quarter 
of fiscal year 1980. Net income rose 
123.1 percent to $4,352,000 or 55 
cents per share on a fully diluted 
basis, compared with pro forma net 
income of $1,951,000 or 26 cents per 
share achieved in the like period of 
1980. 

Net income and per share data for 
the first quarter of fiscal 1980 have 
been reported on a pro forma basis 
to show the results independent of 
Xcor International, Inc. which was 
the parent of Williams until May 29, 
1981. 

Per share figures also have been 
adjusted for the issuance of 
$2,500,000 shares in connection with 
the three-for-two stock split on 
January 5, 1982. 

Stroll also announced that the 
company’s securities have been 
approved for listing on the New York 
Stock Exchange, effective Thursday, 
February 11, 1982. 

“We are very pleased that we can 
announce a substantial increase in 
first quarter profits and our listing on 
the New York Stock Exchange at 
the same time,” Stroll commented. 
“While it is still too early in the 
second quarter to be able to 
realistically determine results, we do 
know that the continued lack of 
demand for pinball games, coupled 
with a temporary delay in the pro- 
duction of Hyperball will cause 
revenues for the month of January 
1982 to be as much as one-third 
lower than those of January 1981.” 
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‘How to’ book gives new operators 


benefit of experiences 


With the right breaks, the right 
games, and the right kind of know- 
ledge, a new operator can make a 
success of anamusement route. Yet, 
attaining that knowledge without 
losing too much valuable time or 
money is a necessity, early on in the 
coin-op business. 

Dick McNicholas, successful 
operator in the Pacific Northwest 
and owner of the Olympic Games 
Company, saw a need to provide 
thorough, competent information to 
newcomers in the amusement route 
business. He was successful in his 
route, and many newcomers sought 
his counsel, McNicholas reported. 

Seeing a pattern develop, 
McNicholas kept a journal of his 
business activities, and later wrote a 
manual. He entitled his book, 
“Amusement Machines: Your Route 
to Success.” In it, McNicholas 
explains many areas, from financing 
to servicing of units. 


= mitts 
“) BUILD YOUR OWN BUSINESS. | 
© GET YOUR CASH IN HAND. | 
©) BUILD A LEGAL TAX SHELTER. | 
1] MAKE PROFITS YOU NEVER DREAMED YOU | 
COULD EARN WITH: | 

| 


AMUSEMENT 
MACHINE 


| YOUR ROUTE 
| TO SUCCESS 
| 


BY DICK McNICHOLAS 


Handbook for new operators 


Having learned the route business 
both in the United States and 
Australia, McNicholas experienced 


firsthand many of the problems 
encountered by newcomers today. 
He has dealt with such specific pro- 
cedures as machine rotation 
practice, collections, financing, 
simple accounting, maintenance— 
all the items which can make or 
break a business. 

“Because many people should be 
aware of some of the rip-offs that can 
turn up in the industry, the book 
addresses and helps prepare the 


newcomer for many of these chal- 
lenges,” said its publisher. A refer- 
ence for anyone thinking of going 
into the business, or as a refresher 
for those already in it, “Amusement 
Machines: Your Route to Success” 
provides information to help build a 
business quicker, or keep a current 
business more profitable. 

Questions about the book can be 
answered by writing Publishers’ 
Press, 1935 S.E. 59th Avenue, 
Portland, Oregon 97215. 


MONEY 


H€NDLING 
€ND PAPER 
SHREDDING 
MACHINES 
SINCE 1925 


Lynde-Ordway specializes in 
economical, high quality, 
money handling and paper 
shredding equipment. From 
efficient entry level money 
handling equipment to a full 
line of paper shredding 
machinery, Lynde-Ordway has 
the inventory, service and 
knowledge to guarantee fast 
delivery and long term 
dependability. As one of the 
oldest. most experienced 
companies in the business, our 
coin sorting, counting and 
wrapping machines and 
paper shredding equipment 
are currently at work in 
many businesses, including: 
banks, schools, vendors. 
churches, municipalities, 
and laundromats 

throughout the world 
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Shredders 


Paper 


Coin Sorters 
5 Coins or Tokens 


SALES * SERVICE * RENTALS ¢« PARTS 


tynde-Ocdwueay, 


COMPANY, INC. 


218N. Juanita Ave. 
Los Angeles, CA 90004 
Call Collect: (213) 380-4490 


Nadex Sorter / 
Counters 


Downey- 
Johnson 
Coin 
Counter- 
Wrapper 
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MOM takes gray-area stand 


Although gray area gaming devices 
had not come to a court test in 
Michigan by the first of this year, the 
Music Operators of Michigan has 
taken a stand and announced its 
position on the pseudo-gamblers. 

Walt P. Maner III, executive secre- 
tary of MOM, said the growing place- 
ment of gray area games in Michigan 
was brought to the association’s 
attention by operators “who have 
been seeing these games in out-of- 
the-way locations, primarily private 
clubs. Their main question is: “Are 
they legal?’” 

No police seizures of poker-type 
videos had yet been carried out in 
Michigan, but the state association’s 
board of directors at mid-1981 were 
already concerned with local cases in 
other states, including Ohio (Play 
Meter, April 15, page 48-49) where 
police agencies were “not discrimi- 
nating between gray area games and 
straight amusement devices,” said 
Maner. 

He noted that in many localities it 
has become increasingly hard to 
defend coin-op games against anti- 
arcade laws. In other states, ordi- 


nances have been passed by cities 
outlawing the gray area games and 
by reference these ordinances have 
included the non-offending pinball 
and video games used for pure 
amusement. 

MOM invited operator calls to its 
Lansing office with any “questions 
regarding gray area games and their 
impact on the legitimate amusement 
industry.” Operators in those states 
where confusion has arisen between 
pure amusement and gambling 
machines, it was noted, have had to 
go to court to have their games 
declared legal or have had to engage 
in extensive deliberations with 
various city councils to amend their 
ordinances affecting their route. 

With the aim of “defending and 
preparing for a problem before it 
becomes a critical issue for opera- 
tors” in Michigan, the MOM Board 
of Directors in 1981 passed the 
following resolution: 

““Whereas, the coin-operated 
amusement games industry has 
spent many years and large 
resources to win acceptance in the 
legitimate parts of the amusement 


industry and, 

“Whereas, the advent of certain 
coin operated devices as popular 
amusement games has also made it 
possible for gambling to take place 
‘due to the nature of the devices and, 

“Whereas, the use of such devices 
for gambling purposes tarnishes the 
good reputation of the entire coin- 
operated amusement game industry. 

“Now therefore, be it resolved by 
the Music Operators of Michigan 
Board of Directors that gambling 
machines shall be defined to include 
those machines or devices whose 
primary purpose is the direct or 
indirect award of chance-determined 
prizes but shall exclude those 
authorized by law, and _ strongly 
condemns the use of coin-operated 
devices for gambling purposes and 
urges its members and other 
amusement games proponents to 
resist such usage; 

“Be it further resolved that MOM 
hereby urges the appropriate public 
authorities to take such steps as may 
be necessary to prevent the usage of 
certain coin-operated devices for 
gambling purposes.” 
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TURNSTILES & VENDING MACHINES 


PRIZE REDEMPTION & TRADE CHECKS 


CASINO SLOT & GAMING COINS 


Phone or write for catalog. & samples 


VAN BROOK OF LEXINGTON, INC. 
P.O. BOX 5044, LEXINGTON, KY. 40555 


606/231-7100 


TOKENS e TOKENS e TOKENS 


(STOCK AND CUSTOM) 


FOR ALL MAKES OF GAMES, 
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Sega/Gremlin joins distributors 
in showcase of “Eliminator 


Sega/Gremlin has joined with key 
distributors in eight major U.S. mar- 
kets to showcase the company’s new 
video games Eliminator, Turbo, and 
Frogger to operators. 

“The Sega/Gremlin Showcase is a 
key part of the company’s new 
marketing program whereby opera- 
tors are exposed and oriented to 
Sega/Gremlin’s latest product 
offerings,’ said David Kosen, 
chairman and CEO of Sega Enter- 
prises, Inc. 

With the cooperation and support 
of regional distributors, the Sega/ 
Gremlin Showcase was designed to 
enable operators to meet factory 
representatives and learn first-hand 
about the company’s new products. 
Each orientation program concludes 
with a cocktail reception and buffet. 

Sega/Gremlin’s new four-player 
model of its space-themed game, 
Eliminator, was being unveiled at 
each Showcase stop. 

Operators who attended the 
Showcase also could play upright 


In our January 15, 1982 issue we 
reported that Dominic Sanzo, 
chairman of Game-A-Tron Corp., 
New Britain, Connecticut, has 
pointed to the principals of a new 
games company, Status Games, as 
being responsible for Game-A- 
Tron’s loss of certain blueprints and 
schematics, implying that this was 
the reason Status Games was able to 
enter the market with a PC board 
shortly after this new company was 
formed. Actually, we now recognize 
that there is no basis shown for this 
assertion. 

While Status Games was able to 
enter the market with a PC board 
shortly after its formation, Irv 
Jeffries, president of Status Games 
said that his company’s board is 
different from Game-A-Tron’s and 
that none of the principals of Status 
used any of Game-A-Tron’s sche- 
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and cockpit models of Turbo, Sega/ 
Gremlin’s newest grand prix racing 
game. Also on hand were upright 
and cocktail table versions of 
Frogger, another of Gremlin’s popu- 
lar games. 

Bob Harmon, Sega/Gremlin sales 
manager, conducted the Showcase 
in Dallas January 18 at the Dupont 
Plaza; in Columbus, Ohio January 
20 at the Marriott Inn North; and in 
Atlanta January 21 at the Holiday Inn 
Downtown. 

Jack Gordon, Sega/Gremlin 
director of sales, was Showcase host 
in Chicago January 26 at the 
Marriott O’Hare; in New York 
January 28 at the Marriott La 
Guardia; and in Boston February 2 
at the Sheraton Downtown. 

Harmon and Gordon co-hosted 
the program in San Francisco 
February 9 at the Jack Tar Hotel and 
in Los Angeles February 12 at the 
Ambassador Hotel. 

Participating distributors in Dallas 
are Southwest Vending Sales, 


Apology due status 


matics or blueprints. 

Jeffries said he was not aware of 
any schematics or blueprints missing 
from Game-A-Tron, his former 


O’Connor Distributing Company, 
and Commercial Music Company. 
Columbus distributors participating 
are Shaffer Distributing Company, 
Cleveland Coin International, and 
Monroe Distributing, Inc. 

In Atlanta, Greater Southern Dis- 
tributing Company and Peach State 
Distributing Company are the partic- 
ipating distributors; Empire Distri- 
buting, Inc. is participating in 
Chicago; and Albert Simon, Inc., 
Coin Machine Distributors, Inc., 
Betson, Inc., and Mondial Inter- 
national were co-hosting in New 
York. 

Boston distributors participating 
include Bally Northeast Distributing, 
Inc. and Rowe International, Inc. In 
San Francisco, Advance Automatic 
Sales and Betson Pacific Distributing 
Company were the co-hosts. 

Participating distributors in Los 
Angeles include C.A. Robinson 
Company, Inc., Betson Pacific Dis- 
tributing Company, and Circle Inter- 
national Company. 


Games 


employer. 

Play Meter apologizes for any con- 
fusion following the report in 
January 15’s issue, page 57. 


Dynamo Announces 


Built with STEEL and ALL PLYWOOD CONSTRUCTION. 
Engineered for the Smart Operator. 


For further info: phone (800) 527-6054, (214) 641-4286, Telex: 732-432 
1805 South Great Southwest Parkway, Grand Prairie, Texas 75051 
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Operators blow whistle on 
“Dlue sky” parties 


Due mostly to the alert reactions 
of the nation’s video game operators, 
local media throughout the country 
are beginning to tell the “other side of 
the story” in the world of video 
madness. 

Several television network affili- 
ates have recently contacted Play 
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Meter for information about “blue 
sky” salesmanship in the video field. 
These stations have discovered that 
video fraud is so prevalent that they 
are, almost without exception, 
developing continuing series of news 
programs to deal with the subject. 
Jack Cloherty, Channel 4 in 


’ Just when you thought the battle was over, we introduce Invaders Revenge ; 
and the challenge continues. Invaders Revenge is a super new game developed “y 
in England. After months of highly successful collections, Americade Amuse- ° 
ment, Inc. purchased the exclusive manufacturing rights in the United States. 


The game centers around different groups of Invaders trying to destroy your ship. 
Their patterns get increasingly more difficult to destroy, especially when they 


start shrinking and swelling. 


° Be on guard for Invaders sneaking down and stealing your fuel cells. 
If they’re not destroyed before reaching the top of the screen they fuel the 
mother ship which will start moving back and forth, firing fast missiles at you. 


a* 


If it’s necessary tc go around another object, hold your fire button and your ship 
thrusts upward. If you are successful you’ll have the chance to maneuver your 
ship into position to dock with your base for bonus points and fuel before you 
resume battle. But watch out, this time as you shoot the invaders, they will 


randomly fall toward your ship. 


* Add new life to Space Invaders (Regular or Deluxe) 


: * Simple installation 
a * Exciting new sounds 


* Kit comes with new game board, program chips, new main plexi and control 


. panel, plus easy instructions 
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ORDER FROM: 
Americade Amusement, Inc. 
2009 Old Cuthbert Road 
Cherry Hill, NJ 08034 
609-428-3869 
(IMMEDIATE SHIPMENT AVAILABLE) 
$550 
IN STOCK NOW 
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Washington, D.C., an NBC affiliate, 
broadcast a segment on the pres- 
ence of Leisure Time Electronics in 
the area offering questionable busi- 
ness opportunities. 

“People began ringing the phone 
off the hook to tell us how they had 
been cheated by Leisure Time,” says 
Cloherty, who became so interested 
in the topic that he flew to Chicago to 
track down Leisure Time’s (and their 
related company Fascination Ltd.’s) 
original home office. Cloherty 
reports that one individual dropped 
$60,000 to the company pitch. 
Cloherty’s subsequent investiga- 
tions led him and his station to 
expand their attack on the problem 
into a five part series within their 
nightly news program. 

In Saginaw, Michigan, an alert 
arcade owner, Memory Lanes 
Arcades’ Dennis Atkinson, con- 
tacted WNEM-TV and reporter 
Doug Bunze began an investigation 
of “blue sky” firm Potomac 
Mortgage. He found that company 
setting up shop at a hotel show, pro- 
mising “shock absorbers” (trade 
name for business opportunity 
investors) two to eight hundred dol- 
lars a week grosses on their games. 
Bunze’s work has led him to plan a 
series of telecasts on the topic. 

In Albuquerque, New Mexico, 
Journal reporter Doug-Des Georges 
contacted Play Meter for a story he 
wanted to write about the fraudulent 
game pushers. 

But most impressive of. all, 

Chicago’s Ted Albert is in the pro- 
cess of putting together a segment 
on video business opportunity fraud 
for the NBC network show 
Magazine. Albert began his investi- 
gation with an interest in pirated 
games. He was keeping a close eye 
on Stern’s case against Omni 
Games when he stumbled across the 
business opportunity scam. 
“It is really more interesting than 
our original story,” says Albert, 
“because it applies more to the 
general public.” 

Finally, the realistic side of doing 
business in the world of video game 
operation is getting media exposure, 
and it is due to the interest and alert 
watch-dog tactics of the industry’s 
operators. —Mike Shaw 
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Game-A-Tron’s 
Exciting New 
1 or 2 Player 

Siate-of-the-Art 

Video Action Game 


Distributed By 


GAME:-A:TRON 
931 West Main Street 
New Britain, Conn. 06050 
Tel: (203) 223-2760 
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AOE Seminar Preview 


By Ray E. Tilley 


In what may be called “the town 
meeting of the industry,” the Early 
Bird general session will lead off the 
fact-filled seminar series of Amuse- 
ment Operators Expo 1982 in the 
downtown Chicago Hyatt Regency, 
March 25. 

The general session, free to all 
attendees, will place coin-op manu- 
facturing representatives on the 
firing line for any questions posed by 
operators. Possibly a preview of the 
future of the games industry will be 
offered in the firing line session, and 
the panel of major factories’ spokes- 
men will be open to hard-punch 


“The cashbox gives the vote,” he 
said, pointing to the increasing 
sophistication of players today and 
the implications tnat the increasing 
savoir faire of the consumer has on 
the industry pipeline of games devel- 
opment and production, the 
distribution channels, and the 
competitive business of operating. 

Dillon will be joined on the firing 
line by Larry Berke, Midway Manu- 
facturing Corp., director of sales; 
Jack Gordon, Gremlin Industries, 
director of sales; Ben Kochetti, 
Stern/Seeburg, director of sales; and 
David Stroud, Cinematronics Corp., 


sae ss8t probing on the state of the coin vice president/marketing. 

Sigeccgete: ¢ pares industry today. Dillon said that in operating today, 
te a a ui In a conversation with Play Meter, “there is definitely room for small 
- oes : cise s Early Bird panel moderator Joseph enterprise and room for the small 
— eae) Dillon, Williams Electronics director entrepreneur.” In fact it is difficult for 
* : ' of sales, touched on some of the key a major chain operation to stay in 


touch with the ground-level 
demands of the playing public, he 


points which may be expected to be 
a ee s raised by conference attendees. 
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Al Toranto, president of Birmingham Vending, with a 
longtime operator/customer. 


Since 1931, we’ve had a reputation of looking 
out for the best interests By ee customers. 
Give us the chance to serve you in the 50-year 
tradition of: 


BIRMINGHAM 


VENDING COMPANY 


540 2nd Ave. North, Birmingham, Alabama 35204 


(205) 324-7526 


said in response to the often-voiced fear of operators, 
that games operation is becoming more and more of a 
high-capital, chain-type concern, such as those invested 
in by some subsidiaries of the manufacturers them- 
selves. | 

On the manufacturers’ end of the pipeline, Dillon 
indicated that a pact with the operator is implicit, for the 
factory to invest in the development—and legal pro- 
tection—of a product that is reliable at the customer 
level. “Equipment must be made to be abused,” in 
Dillon’s phrase. 

“All of us see the industry as going through a settling- 
down period. Players are very sophisticated and like to 
play new games,” he observed. Toward the satisfaction 
of the player, then, the factories must constantly invest in 
“progressive, upward future growth of the industry.” 

To the operator who cites the rising cost of new game 
product comes this answer, that the manufacturer is 
faced with constantly returning part of its profits into 
“research and development to keep the caliber of the 
games the players are demanding. There is a limited 
amount of talent available. The manufacturer is obligated 
to plow a lot of money into research and development.” 


Dillon Fogelman 


Additionally, he pointed out, there is the legal expense 
to the factory of protection of its creative product in this 
age of game piracy. The copyist has created a climate 
wherein the owner-operator of games may find himself 
holding, in effect, an item of contraband—an illegally 
copied creative work which may be subject to lawful 
seizure. So, while the manufacturer is protecting its own 
interest in an original product, it is also absorbing the 
expenses of insuring that the operator will handle a 
computer game that an operator across town is not 
operating at the advantage of having bought a knock-off 
at knock-down prices. 

Should the arguments about factory rights to its 
original product sound altruistic and too self-serving, 
Dillon would remind the doubtful that copy games pay no 
research and development costs—“and if the copy 
flourishes...there will not be any new games. Operators 
run a risk of losing everything” in handling the rip-off, 
Dillon stated. 

These and other issues will be given a sound workout 
in the Early Bird program of the AOE. For example, on 
the operator concerns for game warranty, Dillon said: “] 
think most manufacturers believe that for a certain 
period of time we are trying to protect the operator from 
‘out-of-the-box’ defects.” Again the role of the manufac- 
turer meshes with the aims of the operator, he indicated, 
in producing a reliable product—that machine which 
“must be made to be abused.” 

Dillon indicated that he and his fellows on the panel 


PLAY METER, March 15, 1982 


expect lines of questioning on the future of the industry, 
the growth projects and programs in the planning stage 
now. 


Living with legislation 

The coin machine operator has become often acutely 
aware that local ordinances and taxes on the equipment 
has come to the forefront around the nation. Toward 
providing for the common defense against local legisla- 
tion, seminar session 207 (March 26, 3:30—5:30 p.m.) 
will provide some guidelines and supply a model 
ordinance that may be introduced locally even before 
restrictive governing measures are proposed. 

Frank Fogelman, vice chairman of Sega/Gremlin, 
leads this session and proposes “slight planning to 
confront issues before they arise.” He will focus on the 
bank of background information that can serve local 
cases in the legislative defense. For example, Fogelman 
suggested the operator, through his state association or 
another formal group to face the ordinance issue, should 
be in touch with local authorities on the social aspect of 
coin games playing—a college psychology professor, 
minister, school principal, or others—who can give their 
testimony on the beneficial nature of games before acity 
council considering local ordinances on game rooms. 

In addition to discussion on how to face the political 
crises, Fogelman will provide a data bank of information 
gathered from around the United States with regard to 
ordinances, licenses, or “anything pertinent to legisla- 
tion,” he told Play Meter. For example, having found the 
extremes of hours that arcades are allowed to be open, 
the attendees at this seminar will be armed with the 
“norm,” the reasonable hours that would fit into a new 
ordinance. 

“How to be prepared for shocking ordinances to be 
proposed,” Fogelman said, is the theme to his political- 
ammunition session. 


Why a distributor? 

The range of services a coin-op distributor can 
provide will be under discussion by Jerry Marcus, 
industry veteran and present president of Empire Dis- 
tributing, in seminar session 402 (March 26, 3:30—5:30 
p.m.). Possibly some highly useful and untapped support 
a distributor can give an operation will be explored. From 
“knowing the losers” to financial services, to cooperation 
with local charities and civic groups, the distributor 
serves a pivotal role in the industry. Those after-the-sale 
functions of a distributor will be discussed by attendees 
in the seminar, “Why a Distributor.” Marcus said he 
plans to invite other distributor reps to join him in the 
session. 

Marcus talked with Play Meter shortly after address- 
ing a citizens’ group in Chicago. That very activity, the 
opportunity to speak to a Rotary or Kiwanis club and to 
address ordinary citizens on the subject of the business 
of coin-op, may well be an overlooked aid to the operator 
when his industry needs eloquent spokesmen whenever 
an audience is available. 

From the standpoint of experience, Marcus will 
address the AOE group on the direct benefits derived 
from doing business with a distributor; for example, 
whether to lease equipment and for how long a term. 


The “rip-off” game 

“People are being duped, and those people have a 
place in this industry.” That is how Stan Jarocki, 
marketing vice president of Midway Manufacturing, sees 
the problem of game copies being produced and sold to 
operators. 
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NEED 
FINANCING 


WE ARE NOT GIVING 
MONEY AWAY BUT... 


e Our terms are flexible. 

¢We specialize in the vending 
industry. 

e The merits of any transaction will 
be evaluated by a principal. 


If you are selling equipment and payments from 
operators are slow, our facilities are available to 
you. 


FOR DISTRIBUTORS 
AND MANUFACTURERS 


(a) Industrial Time Sales 

(6) Equipment Financing or 
Leasing 

(c) Notes Discounted 


Any deal that is good business for you and good 
business for us, interest us. 


For direct, non-complicated answers, call PHILIP 


G. KASS 


CPC SERVICES, INC. 


200 East 42nd Street 
New York, N. Y. 10017 
(212) 682-0790 
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Our service is second two :.0ne. One of the 
largest spare parts inventories in America. 


THE MOST PROFITABLE KIDDIE RIDES—EVER 
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e Cartoon, Ballon and Egg Machines 
e Carousels, Boats, Animals, etc. 


e Trains, Bumper Cars 


ONE OF THE LARGEST SELECTIONS AVAILABLE 


items 


309/788-0135 


 524-2nd St. Rock Island, Ill 61201 


THOMAS LEON'S KIDDIE RIDES 


A thorough treatment of issues developing in the area 
of video game copyright protection will be offered in 
seminar session 601 (March 28, 3:30—5:30 p.m.), “The 
Copied Games and their Effect on the Industry,” with 
Jarocki at the podium. The seminar will cover a number 
of district court rulings impacting on video copyright, 
Midway’s stance on the problem, the recent landmark 
International Trade Commission ruling (see related story 
in this issue), the effect of importation of the clone 
machines, the Customs penalties invoked by the U.S. 
Government when I.T.C. orders are violated, and the 
effect of the copies on the industry and on operators who 
may feel favorable toward the copy games. 

Criminal procedures will be the next step in the fight 
against game copiers, Jarocki told Play Meter. As in the 
cases of music recording and theatrical videotape piracy, 
criminal penalties will be invoked against bootlegging in 
games, he said, and noted that in those related cases, 
jail terms as well as fines have been handed down. 

The seminar may serve to clarify the issues for the 
operator who has any degree of confusion over where 
the copy-game problem leaves him. 


Parts inventory control 

Should an operation have its own parts stock room? 
There are definite advantages, Bill Ray, Jr. will explain in 
seminar session 103 (March 26, 9:00—11:00 a.m.). Vice 
president of Penn-Ray International supply firm, Ray has 
nine years’ experience in the coin-op industry. From his 
vantage, he will explain the cost effectiveness of obtain- 
ing universal game parts from a parts house. 

Comparisons between manufacturers in parts price 
savings will be shown by anumber of examples, Ray said. 
“It’s to the operators’ advantage to have a stock room, 
and we will show them how to set one up, with indexing 
of the interchangeable stock parts and game 
manufacturers’ reference numbers for the parts.” The 
seminar attendee will be given advice on how to 
interchange parts between machines from different 
factories. 

Through the management of parts inventory, the 
operator will be able to insure delivery of his equipment 
when it is most needed and to avoid late deliveries. The 
result of this type of control, Ray said, should be better 
service to the operation’s customers. 


Effective equipment buys 

In the operation’s largest expense area, the equip- 
ment itself, there is no room for a bad game, said Alan 
Bruck, Jr., of Banner Specialty Company, who will lead 
seminar session 401 (March 27, 3:30—5:30 p.m.). Wise 
purchasing decisions are therefore crucial to the pros- 
perity of the operation, and advice on effective 
purchasing is the offering of this seminar. 

Bruck will discuss demographic factors, such as the 
growing number of female players and the over-21 age 
group, that impact on game buying decisions today. The 
seminar will analyze “when to get the hit game as soon as 
possible so as to maximize earnings,” said Bruck. 

The effect of new tax law which elongates deprecia- 
tion life of the equipment will be discussed. Bruck will 
also cover the timing of equipment rotation when a piece 
is found to be tapering off its earning power in a given 
location. 


“Frank’s cranks” 
Play Meter technical contributor and New Jersey 
arcade operator Frank Seninsky will host a pair of 


seminars: one on the business side of operating (seminar 
session 303; March 27, 9:00—11:00 a.m.) and one ona 
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USE SANDEN’S BIORHYTHM FOR 
YOUR HAPPIER FULFILLING FUTURE! 


Have you ever experienced a day when nothing went right, or a day when everything was going 
your way? This is because of our biorhythm, which controls our bodies. Human beings have a 
favorable and an unfavorable life rhythm from the day they are born. The three rhythms; 
Physical “P”, Sensitivity “S” and Intellectual “I” are the waves that make up the biorhythm. 
The biorhythm is a field pioneered by scientists, and data show that there is a 70O—80% possib- 
ility of it being right. Use it for your health, safety, accident prevention, business success, happy 
marriage, intuition; and also to find our more about yourself and to keep your self- control. 


How to use this machine: 
By choosing one button, select the desired biorhythm. 


START |: 

Will calculate the biorhythm for the next two weeks. 

(A two week biorhythm from the day you request will be printed out with a calendar anb 
comments. ) 


START 2: 

Will calculate your love, driving, studying and 
gamble luck. 

(12 items, such as love, driving, and monetary 
luck will be printed with an estimation graph 
and comments. ) 


START 3: 

Will calculate your congeniality with that 
special person. 

(From the birthdays of you and your special 
person, comments and congeniality percenta- 
ges wii be printed out for physical, sensitivity, 
intellectual and total congeniality. ) 


Procedures: 

|. When you want your biorhythm. 

1) Insert a coin. 

2) Input your date of birth with the keys. 

3) Input the day that you want to know about, 
using the keys. 

4) Push the start key. (For two weeks 
START 1; for a day, START 2. 

5) Cut the sheet of paper dispensed. 


2. When you want to know your 
congeniality. 

1) Insert a coin. 

2) Input your date of birth with the keys. 

3) Input your special person’s birthday with 
the keys. 

4) Push the START 8 button. 


VENDING, AMUSEMENT MACHINES, MAKING AND 
REBUILDING & EXPORT AND IMPORT. 


Uni Enterprise 
CO.,LTD. 
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HOW TO PLAY 


* To shoot all aliens by missile gun, then, 5 UFOs 
appear. 

* lf fail to shoot UFOs, they invade into the 
earth. 

* UFOs shoot laser beams and kidnap human, but 
if you soot UFOs, bonus points bonus points be 
gained and rescue people. 

* If 3 missile guns are destroyed, game will be 
finished. 
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Our lowest price 
solder extractor 
isr7t cheap. 


People get suspicious when they see “lowest priced.” 
Especially in a precision piece of equipment. They 
immediately think it’s garbage. 

Despite the reasonable price our EX-525 gives you 
vacuum by an oiless, piston pump, not diaphram. It 
easily removes components from double sided and 
multi-layer PC boards. The EX-525 comes with a great 
technical manual and 2 year warranty. 

The EX-525 is inexpensive, but it isn't cheap. 
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technical overview of game reliability (session 605; 
March 28, 3:30—5:30 p.m.). 

In “Negotiating Commissions with Locations,” 
Seninsky covers how to explain the economics of oper- 
ating to the location owners in a logical and straight- 
forward manner. Establishing weekly minimums and 
assessing service charges will be discussed in detail. 
Alsa, Seninsky will emphasize the use of contracts in 
carrying out the most favorable commission split. 

In the “Frank’s Cranks” seminar, discussion will 
center on game design, reliability and service support. 
Seninsky will also lead discussion on how the operator 
can effect change through dialog with the manufacturer, 
how he can be a factor in the future of the industry, and 
how he can guide the operation to achieve the best 
results. 

In session 605, Seninsky will also cover the latest 
innovations in the industry, and he will speak on what 
innovations he sees as needed on behalf of manufac- 
turers to improve the industry. 


Moving to tokens 

“As a promotional device, the token is the shape of 
the future.” That’s the assessment of Virgil Vance, 
president of token manufacturer Van Brook of 
Lexington, who will discuss many proven promotional 
devices through the use of tokens in seminar session 203 
(March 26, 3:30—5:30 p.m.). The “tremendous use” of 
tokens, both in street locations and arcades, has been 
effective both throughout the United States and abroad, 
said Vance. 

“New frontiers just continue opening up,” he said, 
pointing to creative locating methods such as in doctors’ 
offices where the well-behaved little patients are given 
tokens to play the coin-op game placed in the waiting 
room. 

“Tokens allow for ‘multi-level’ pricing,” he added. 
“Three different game play prices for three different 
times of the day is easily possible, by adjusting your coin 
changers and using tokens.” Pros and cons of adjustable 
pricing will be detailed in session 203, as will be the 
methods of converting to a token system. 

Further guidance on tokens will be available in seminar 
session 506 (March 28, 9:00—11:00 a.m.), “Tokens; A 
Complete Concept,” with its faculty members Phyllis 
Bohrer, sales manager of Green Duck Corp,; David 
Appel, an operator with General Amusements; and Ray 
Nicholson, vice president of Coin Mechanisms, Inc. 
Examining the importance of tokens to the industry, the 
panel will guide the attendee from the concept of tokens 
to their implementation on routes today. Some of this 
panel’s topics will be: What is the proper token for a 
given operation, mechanism adjustment to keep yours in 
the cashbox and others out, and operator Appel’s 
experiences and recommendations on tokens. 


Other seminars 

The above are but a few of the 40 seminar sessions 
available at the AOE, with their morning and afternoon 
hours scheduled not to conflict with the open hours of 
the Exhibit Hall (10:30 a.m. to 4:00 p.m. daily, March 


40 AOE workshops will 
on a platter to attendees 


26—28). A dozen sessions on technical topics alone are 
offered. 

On tap also are: 

—“Location Cost Analysis”/Charles C. Ross: Session 
101, repeated as Session 206. 

—“How to Read Schematics’/Bruce Minus (of D. 
Gottlieb & Co.): Session 102. 

—“Signature Analysis: An Error Detection Test 
System’/Jim Sneed (of Kurz Kasch, Inc.): Sessions 104, 
204, 304, and 404; an attendee must register for all four 
parts. 

—“Arcade Design and Construction: A Practical 
Approach’/Steven J. Bodenstein (of Six Flags 
Amusement Centers, Inc.): Session 105 and 205; 
registration is required for both parts. 

—“Electronics: How Times Have Changed’/Jay 
Hanna: Session 106. 

—“When You Want to Buy a Computer— What Do 
You Do Next?”/Donald Glendening (of the University of 
Florida): Session 107. 

—“The Digital Multimeter: Methods for Use in 
Troubleshooting’/Randy Fromm: Session 201 
(suggested to be preceded by Session 102). 

—““Business Forms and Record Keeping’/Stephen B. 
Goot (of Total Vending Services, Inc.): Session 202, 
repeated as Session 502. 

—‘“The Future of the Pinball Machine as a Profitable 
Part of the Business”/Marshall Caras (of D. Gottlieb & 
Co.): Sessiog 301. 

—“Troubleshooting for the Conventional Video 
Game System”/Randy Fromm: Session 302, repeated as 
session 603. 

—‘‘Advertising and General Promotion for 
Amusement Centers’/Carol J. Kantor (of Business 
Builders): Session 305. 

—“Return on Investment and Business Profitability”/ 
Charles C. Ross: Session 306, repeated as Session 405. 

—“Troubleshooting Techniques for the Pinball 
Machine”/Lou Rudolph (of Stern/Seeburg): Session 
307. 

—“Troubleshooting in the XY Video Game System’”/ 
Randy Fromm: Session 403; Sessions 201 and 302 are 
suggested as prerequisites. 

—“Shopping Centers and Arcade Leasing”/Robert 
Stone (of Time Out Family Amusement Centers): 
Session 406. 

—“The Computer, the Program, and the Amusement 
Operator’/Richard Priesmeyer (of Innovative Manage- 
ment Consultants): Session 407. 

—“The Profitable Distributorship”/Chuck Arnold (of 
Rowe International), Rubin Franco ( Franco Distribu- 
ting), and Arnold A. Kaminkow (of Bally Northeast): for 
distributors only; session 408. 

—‘“‘Starting and Managing the Arcade’/Steve 
Isaacson (of S.L. London Music Co.): Session 502 and 
Session 602; registration is required for both parts. 

— “Depreciation Facts and Fallacies”/Charles C. 
Ross: Session 503. 

—“The Technical Side of the Business: Where We’re 
Headed in Electronics’”/Lou Rudolph: Session 504. 

—"Effective Management”/Richard Priesmeyer: 
Session 505. 
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to the Chicago ‘show for the ’80’s’ 
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Pac-Man or Puckman? 


Video piracy 
iS under attack 


I am a new arcade owner, having 
bought the arcade little over a month 
ago. !am writing to you with something I 
fear might be a serious dilemma, that I 
don’t quite know how to handle. 

I have a suspicion that one of the 
games housed in the arcade may be 
slightly “illegal.” 

The game itself is called Cosmic 
Attackers. Personally, the only differ- 
ence between it and Space Invaders that 
I can detect is the cabinet in which it is 
enclosed. The cabinet has no manufac- 
turers name or logo, inside or out. 


WHAT DO 1 DO? (unsigned letter 


from a reader) 


A competitive operator, seeking to 
place his games in a location, spots 
another operator’s game there, a 
game called Gobbler or Puckman, 
one that is strikingly similar to Mid- 
way’s Pac-Man. A call is made to 
Midway, and Midway files a com- 
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plaint in a court of law to have the 
illegally copied game seized. The 
operator who placed the game not 
only loses his game and his location 
but even stands in line for possible 
criminal action. 

Although no criminal action has 
been filed yet by any manufacturer 
against game copiers and the pur- 
veyors of such machines, Midway 
and other major U.S. game manufac- 
turers are taking increasingly harder 
stances against copy mongers. 
Whereas in the recent past, the man- 
ufacturers have waged mainly psy- 
chological warfare to arrest the 
problem, it appears now that recent 
court decisions have given the majors 
the necessary fodder to load their 
cannons for an impressive war to 
stop copy imports as well as domestic 
sales and leasing of the offending 
machines. 

The growing magnitude of the pro- 
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‘Copy’ of Midway game under court-ordered seizure. 


By Mike Shaw 


blem is one more interesting by- 
product of the massive explosion of 
the video game industry over recent 
seasons, and, some suggest, a har- 
binger of the industry’s turn around 
toward a leaner future. 

“Just a few short years ago, there 
were forty operators serving the 
Miami, Florida area,” a Play Meter 
subscriber reports. “Now there are 
350 of them.” 

With that kind of competition, the 
traditional mode of operation—that 
is, maintaining a huge inventory of 
expensive games—has become too 
much for that Florida operator. He 
insists that buying less expensive 
copies or any pirated PC boards is an 
alternative to maintaining a stable of 
expensive games that are increasingly 
difficult to place and that become 
obsolete too fast. 

In spite of the growth of the indus- 
try, this tearful operator contends, 
‘T!'m taking the worst beating of my 
life.” 

He adds: “I don’t want to operate 
copy games, nobody does. We just 
have no choice, we can’t go any other 
way and survive.” 


Back orders 

Not only are operators strapped 
with high video game costs and 
increasing competition, but they are 
also having problems just acquiring 
the popular games. Midway consis- 
tently faced a back-order situation 
with Pac-Man, and it is no wonder 
that operators were tempted to buy 
copies that were immediately avail- 
able and less expensive than Mid- 
ways original (and phenomenally 
popular) game. 

Mike Stone, who operates Signa- 
tron in Glendale, California, is out- 
spoken in his support for the copies 
and is seeking to define recent copy- 
related court actions to determine 
the rights of copiers. He feels, most 
importantly, that strong definitions of 
what is copyrightable in games will 
be forthcoming from the courts and 
that these definitions will give rise to 
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a different branch of the industry 
which will offer “legal” copies, just 
different enough from the originals to 
satisfy legal requirements. 

While it might appear that any 
effort at copying should not be con- 
doned, Stone offers some interesting 
rationale for his support of the 
copyists. 

Stone envisions the big manufac- 
turers as the industry’s conquerors 
in the video explosion of recent 
years. While the number of operators 
expands with the popularity of the 
games, he points out that the major 
manufacturers have been able to 
retain control of the supply end of the 
business. Stone contends these 
giants are becoming less and less 
competitive with each other, becom- 
ing more linear in their approaches, 
even to the point of universally raising 
prices, and protecting the status quo 
of the manufacturing community. 
Those are weighty charges—all of 
them made, because, as Stone con- 
tends, video game copyrights have 
the effect not only of protecting a 
manufacturer’s property but also of 
excluding competition and guaran- 
teeing monopolies on specific hit 
games. 

He indicates that others who would 
manufacture or import games imitate 
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the popular trends instead because 
they cannot compete with the larger 
manufacturers, their capital, and 
their advertising campaigns. 

And he points to the fact that—as 
was recorded in an initial U.S. Inter- 
national Trade Commission investi- 
gative analysis presented to the court 
in October—there is no significant 
“immediate and substantial” harm to 
Midway’s business posed by the 
copiers. The estimated total of some 
seven or eight thousand Pac-Man 
copies, most imported from Japan, 
are not at this point biting signifi- 
cantly into Midway’s success, he 
insists. 

However, the Trade Commission 
has granted Midway’s request for 
temporary exclusion and cease and 
desist orders against some 20-25 
companies involved in manufactur- 
ing or trafficking copies of Galaxian, 
Pac-Man, and Fally-X. Some 20 more 
firms stand in line for a similar fate. 
These companies are Japanese, 
Taiwanese, and American distri- 
butors, manufacturers, and importers 
of games and boards—and even 
some are operators of the games. 
(One company is listed as selling an 
imported Pac-Man copy for only 
$1,108 and selling the game’s printed 
circuit board for just $390.) 


(STOCK AND CUSTOM) 
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I.T.C. finding: a landmark 

By a 4 to 1 vote, the Commission 
concluded that companies “...who 
have imported or sold audio-visual 
games’ printed circuit boards that 
are substantially similar to complain- 
ant’s (Midway) audio-visual works 
known as Pac-Man or Rally-X have 
infringed complainant’s proprietary 
interest in those audio-visual 
works...” and that “...there are unfair 
acts or methods of competition...in 
the importation of audio-visual games 
known as Pac-Man or Rally-X or 
audio-visual games substantially 
similar thereto.” 

And in a full week of hearings lead- 
ing up to the recent commission 
decision, Midway’s attorneys were 
able to change initial opinions that 
there was no harm done to Midway 
by the copiers. The Commission 
decided there was “immediate and 
substantial” harm to Midway in refer- 
ence to Pac-Man. But Rally-X 
offenders were omitted from the 
order, the commission finding that 
there was no “immediate” harm to 
the marketing of a Midway game that 
was already out of production. 

In leveling its decision—a histori- 
cally weighty one in light of the fact 
that only once before has the Inter- 
national Trade Commission levied 
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such a exclusion order—the Com- 
mission also helped to establish that 
a game is copyrightable. The essen- 
tials of the game are the possibilities 
of expression determined by the 
electronics and computer program- 
ming capabilities of a ROM. It is these 
internal electronic works, then, that 
are copyrightable—the expression 
of which is seen in the characters and 
their behavior on the monitor screen. 

Other important decisions are 
cementing the case against the 
copyists. While the International 
Trade Commission was agreeing 
with Midway’s stance on copy prohi- 
bition, Stern Electronics was finding 


success in a district court in New 
York in its case against Omni Video 
Games, Warwick, Rhode Island. 
There, Stern and the court were 
firming up the concept that indeeda 
video games expression—its ROMs 
and circuitry—was copyrightable. 


Battle fronts 

Previous to Midway’s appearance 
before the Trade Commission, that 
Same company had won a momen- 
tous battle in Hawaii. There, in 
August, on territory where the 
Japanese companies felt unthreat- 
ened, Midway won its case against 42 
defendants. Some 200 to 300 known 
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We’re Playing Your Song. 


From the electronic wizards at Marantz comes the Marantz Ragtime Piano, an 
exciting, profitable addition to coin-operated entertainment. It’s a self-playing piano 
with a patented computer mechanism that uses cassette tapes to control the piano keys 
and pedals, producing a vivid, ‘‘live’’ performance. Gone are the limited selections, 
brief playing time and mechanical problems of old-time piano roll players. 


That’s Entertainment! 

The Ragtime Piano means music and 
style that will never go out of date. It 
eliminates the trouble and expense of 
replacing worn piano rolls or changing 
records on a juke box. The Ragtime Piano's 
fine traditional styling fits any decor, and 
with the push of a hidden button, it’ll even 
play Happy Birthday! Plexiglass panels 
allow customers to watch the mechanism 
and keys in action, and that’s adding 
solid entertainment value. 

Easy to Place 

The Ragtime Piano is a welcome 
replacement for a juke box in many clubs, 
restaurants and lounges, and will open 
doors that reject juke boxes. It can even 
perform as an ordinary piano; in fact, if a 
club already has a piano, you can install our 
Marantz mechanism and convert it easily 
into a profitable, coin-operated piano. 
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And it eliminates the problems of keeping 
up with top ten hits. 
Easy to Service 

Modular electronics make the Ragtime 
Piano easy to maintain and unlike other 
automatic pianos, tuning and service is 
a snap. And with Marantz, technical 
expertise is never further than 
your phone. 

High Return 

The Ragtime Piano promises maximum 
return on your investment at a substantially 
lower price than you'd pay for an old- 
fashioned player piano. If you recognize the 
music of profits, give us a call toll free at 
1-800-438-7023. Distributorships available. 
As always, Marantz is playing your song: 
the Jingle of Silver. 
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Marantz Piano Co./Box 460/Morganton, NC 28655/ 704-437-7135 


copy games were located and relieved 
of offending parts. 

What these legal decisions mean 
to operators is that there should bea 
lot fewer copy games available in the 
near future. 

“Most of the circuit boards are 
printed in Taiwan and Japan,” offers 
Midway attorney Sidney Katz, “and 
then assembled in the United States. 
Our efforts now will be to try to stop 
imports of the boards.” 

Midway will also pursue a harder 
line within the United States. “Where 


this (selling or leasing the games) has 


become a practice, Midway will con- 
tinue to file actions. They do so reluc- 
tantly, but it is almost compelling. 
Where exclusive rights are being 
ignored, they can’t stand back, even 
though they are suing an existing or 


potential customer. They tried the 
soft approach with the initial 
Galaxian copies, and it didn’t work. 
Some feel they actually encouraged 
piracy by being too soft,” said the 
attorney. 

Although the courts have cleared 
the way for a more aggressive stance 
by major manufacturers whose Copy- 
righted games are being pirated, the 
recent legal decisions rendered 
might jolt some operators with even 
greater waves of dilemma over the 
situation. Operators who have 
bought and are currently operating 
copy games might be in a quandary 
as to what steps to take. 

While the copiers insist that the 
number of actual seizures of copy 
games is insignificant, the increas- 
ingly aggressive stance of the manu- 
facturers might indicate that statis- 
tics will not be too favorable to copy 
game operators in the near future. 
Midway’s Katz suggests the games 
be returned to the point of sale for 
refund. He sees the sale of the games 
as a breach of warranty and encour- 
ages returning them on that basis. 

Perhaps, in light of the court deci- 
sions, Katz’s suggestions are good 
ones to follow. But the factors that 
led to the success of copying have 
not been solved by the courts. 
Almost universally, the popular 
games are difficult to profit from 
because at high costs and brief life 
expectancies, and the explosion of 
the video game industry has created 
an awful headache for operators, dis- 
tributors, and manufacturers alike 
when it comes to acquiring or 
supplying original “hit” games or 
replacement parts. 

Now that the majors are seemingly 
winning their battle, will they be able 
to service the territories they have 
conquered? ® 
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3 BALLS 
PER 
GAME 


A Three Level 
Electrifying © 
Experience 


Elektra: all the excitement of a 2 level athe and 
beyond. Bally introduces a third level; a mini. playfield 
that takes the pinball challenge to a plane never traveled. 


3 LEVELS; 2 BONUS FEATURES 


Two separate bonuses build Elektra’s score. The upper a 


levels work together to advance the bonus to 39,000 
- points, and the mini playfield has its own bonus. 3 


2ND LEVEL 


CENTER TARGETS 


Completing the Center targets the first time will open 
the lower gate, the second time lights the Bonus Collect, 
releases the right captured ball upon the third comple- 
tion, and advances the left targets the fourth. The out 
lane Special will light if the left oe are lit, and alter- 
_nates from side to side. 


BLUE TARGETS 


The left blue targets have a flashing Telare that can be 
rotated with the left flipper button. Making that target 
flashes 3 lights; making those flashes all 5 lights. The 
right captured ball saucer and left outlane special are 
lit by making all 5 lights. Two Elektra units are gained by 
each flashing target scored. Repeating the. light cycle 
releases the captured ball. 


~MULTI BALL 


Multi-ball play is achieved by incor the top Cap- 
tured ball when the 1-2-3 targets are hit, or by unlocking 
the lower captured ball by making the center or left 
target light cycle. Both Captured balls are released 
when one ball is Captured and the second is eed in. 


UPPER LEVEL 
STAND-UP TARGETS 


Two Elektra units are gained by hitting the 1-2-3 
stand-up targets, when flashing. This will also light the 


left rollover buttons, and if activated in the direction in ~ 
which they move, 4-5-6 will flash. Making the 4-5-6 tar- 


gets lights the saucer arrow for a Captured ball. 


BOOT-A-BALL MULTIPLIER FEATURE 
 Aseries of in-line drop targets and a stationary target 


with a boot-a-ball multiplies scores 2x, 3x and 5x. Hitting. 
the stationary target a second time scores 10 Elektra © 


units, and 25,000 points each time afterward. KNOCKING 
down the in- line targets will also light the 4-5-6 arrows 
wher 1, 2 and 3 are lit. | 
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SPECIAL FEATURE 


Making the 1-2-3 targets and the 4-5-6 arrows lights 
the top right rollover button for Special. Flashing on 
and Off every 10 seconds, a Special is scored if players 
hit the button when lit. 


_MINIPLAYFIELD ~ 


Passage to Elektra’s lower mini Batic is achieved 
by collecting Elektra time units on the upper levels. The 
upper levels 1-2-3 stand-up targets and captive ball 
feature, along with the second level's blue targets are 
the key to third level play. 


Third level play begins only after the mini playfield’s 
ballin play has drained and minimum of'6 Elektra units 
has been earned. Players can earn from 5 to 195 thou- 
Sand points on the mini playfield’s Bonus feature 2x the 
Bonus Can be earned by hitting 1-2-3 or 4-5-6 in order, | 
or by making all 6 ee in any cee 
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e@ operation of these games and the features 

2rein may be subject to various state and local 

ws or regulations. It is not intended herein to 
solicit the sale of such games in any jurisdiction 
wherein the same may not be lawfully sold 
or operated. . S 
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Does England’s video game decline 
forbode bad times ahead’ 


American visitors to ATE and IMA Shows found the answers 


The annual Amusement Trades 
Exhibition (ATE), once considered 
the largest industry-related trade 
show in the world, drew varied reac- 
tions from U.S. trade visitors this 
year. 

“A disaster!” 

“The pits of pessimism.” 

“IT guess I'll go to the IMA a day 
earlier than I’d planned.” 

“At least the exhibits look nice, 
don’t they?” 

There was no denying that the 
38th annual ATE at the National 
Exhibition Centre in Birmingham, 
England, January 18-21, was a dis- 
aster as far as coin-op amusements 
were concerned. Slot machines, 
draw poker videos (both with and 
without cash payouts)—well, that 
was a different story. Business there 
was brisk. But the amusement 
videos, with their Japanese and 
American ancestry, were roundly 
snubbed by the British trade. 

And even the most loyal Tory 
would have been hard-pressed to say 
otherwise. Instead, as is their 
national psyche, they accented the 
positive about the show and politely 
restricted their comments to the 
decor, how nice the booths looked, 
and how fine an exhibition center the 
British Amusement Catering Trades 
Association had been able to find out 
here in the middle of nowhere— 
somewhere north of London and 
somewhere south...of Scotland. 

But, for the more critical visitors 
from the Colonies, the 38th ATE 
called for some serious soul- 
searching, because the American 
trade doesn’t extract the lion’s share 
of its dollars from the public by 
gambling devices. 

Was this a crystal ball foretelling of 
what lay in store for the USS. 
market? Would King Video suffer a 
similar fate here? 

The delegation from the American 
colonies thought about it, and they 
thought about it some more. And 
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then they answered in unison. 

“No!” they said. 

The decline and fall of videos in the 
United Kingdom is not a harbinger of 
what is about to befall the United 
States. They gave their reasons why. 
And every single one Play Meter 
spoke to, at one point or another in 
his analysis, explained that one of the 
major differences (if not the major 
difference) which explained why it 
happened thus and so in the United 
Kingdom and why it would not 
happen thus and so in the United 
States, could be found in booths 
such as DL 9 and DL 10. There in 
those two booths, they said, was the 
physical embodiment of what most 
American tradesters said was wrong 
with videos in the United Kingdom. 


“Tt is not illegal to copy a video 
game, there is no (U.K.) 
copyright on computer 
programmes or display...[t is 
in your interest to fight 
copyright...” 

—ad poster at ATE 


No copyrights 
The occupant of booths DL9 and 
DL 10 was a company from Surrey, 
England called Competitive Video. 
Headed by John Richards, the com- 
pany flaunted what it saw as its 
competitive edge—that there is no 
video game copyright in England. 
Thus, they are free to copy any game 
and sell it to the operator at fraction 
of the price. 
“It is not illegal to copy a video 
game, there is no copyright on com- 
puter programmes or displays,” 


By David Pierson 


read a large poster displayed in the 
booth. “Do not be mislead (sic) into 
thinking otherwise! Until someone 
wins a test case (which is unlikely), 
this will not change. It is in your 
interest to fight copyright—prices will 
rise without competition and cheap 
conversions (ours are not even 
direct copies). Can you survive with- 
out them?” 

Despite the insistence that “ours 
are not even direct copies,” to the 
American visitors, the games 
appearing in the Competitive Video 
booth appeared in most cases to be 
just that, direct copies—at least in 
American terms. There were 
apparent Xerox reproductions of 
Donkey Kong and Qix. There was 
also Pocketballs, a new name for a 
game that Dynamo is marketing in 
the United States under the name of 
L’il Hustler; Painter (which closely 
resembles Williams’ Make Trax); 
Hopperty (which at least is a catchier 
name than the Gremlin Frogger 
game it reproduces); Pigs (which 
looked, smelled, and acted like 
Stern’s Turtles); and Cobra Attack 
(which might suggest to the 
American reader a Stern game by 
the name of Super Cobra). 

But the unkindest cut of all, the 
most flagrant attempt to assert that 
video game copyright in the United 
Kingdom is non-existent was 
reserved for a game, Pac-Man, that 
was marketed in the United States 
by the copyright sensitive Midway 
Manufacturing Company. Repro- 
duced by Competitive Video, the 
Pac-Man copy was named simply, 
The Copy. 

“IT have no troubles with Midway,” 
Richards told Play Meter. “They 
know there’s no copyright law here.” 

He said British law is not exact and 
that nothing has yet been decided 
concerning various manufacturer’s 
claims about what was “copyright- 
able.” “The video display is not copy- 
rightable,” he insisted. “It has yet to 


be proved in court.” 

There were other dissimilarities in 

the English trade which Americans 
pointed to as contributing to the 
video game decline there—the pre- 
ponderance of gambling machines, 
the lack of penetration of videos into 
new and different types of locations, 
a nationwide depression, and a signi- 
ficant difference in the makeup of the 
industries in the United States and 
England. But the American trade- 
sters heaped most of the problem 
with the depressed video game 
market in the United Kingdom on 
the lack of a definable video game 
copyright. That, they claimed, has 
made it non-profitable for video 
manufacturers to pursue the amuse- 
ment dollar in England. 
“T would blame eighty percent of the 
problem with videos in England on 
copies,” said Frank Fogleman, vice 
chairman of Gremlin. “Nobody’s 
going to spend for research and 
development to capture only ten 
percent of the market.” 

He continued, “Eighty to ninety 
percent of the Froggers over here 
are copies. A good portion of that, 
probably around seventy percent of 
that total, are conversions, which the 
manufacturer is not involved with in 
any way.” 

By contrast, he said, in the United 
States, eighty to ninety percent of 
the video games sold on any particu- 
lar game are originals. 

One American visitor said that 
there would continue to be video 
games offered in England, but that 
because of the non-existent copy- 
right laws England would remain a 
“parasite,” the implication being that 
if the same conditions were to prevail 
in the United States, where the 
major market for the equipment was, 
video game manufacturers would get 
out of the business of making new 
games and get into some other line of 
endeavor—like the mass production 
of personal business computers. 

“The only thing keeping this from 
happening in the United States,” said 
another American visitor, Ray 
Hibarger of Hanson Distributing, “is 
continued legal action against the 
copiers.” 

“Small manufacturers with no 
overhead are selling cheap, boot- 
legged boards that are coming from 
Japan,” said Elliott Stambouli of 
Stambouli Brothers. “They can 
undercut the legitimate marketer’s 
price by fifty percent because they 
have no R&D.” 

“In the United States,” said the 
touring Ira Bettelman of C.A. 
Robinson and Company, “the manu- 
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“There is no copyright on computer programmes,” read a sign in the booth of 
Competitive Video at the ATE. John Richards (at right, with papers in hand) 
insists that there is no video game copyright law in England. 
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Atari introduced its new video Space Duel, a cross between Asteroids and 
Tempest at the Birmingham, England show. 


Operator interest in Great Britain is obviously not on the amusement games. 
It’s on gambling equipment like this, which is heavily regulatec by the British 
government. 
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facturers have exerted a strong 
effort to protect their original designs 
as well as to protect their licensed 
games. They’ve had the copy games 
confiscated on location and stopped 
at point-of-entry into our country.” 

“Manufacturers have a _ better 
control over their video copyrights in 
the United States,” said Empire Dis- 
tributing’s Jerry Marcus. “And that’s 
one of the reasons | don’t think our 
market will suffer like this.” 


Player base 

Another reason for the decline of 
the video game in Great Britain had 
to be the preponderance of gambling 
machines in the country. 

In the simplest appraisal, it could 
be argued that the money spent to 
buy slot machines and other 
gambling devices would have gone to 
buy more videos—if gambling were 
illegal in England. 

“Slots will hurt videos,” said Bob 
Deith of Ruffler and Deith, a large 
British distributor. “Slots. will 
outearn videos over a longer period 
of time.” 

Julian Bond of MHG Sales, 
another British distributor, con- 
curred. “Slot machines are more 
profitable to operate,” he said. 

He also pointed out that “with the 
demise of videos, a lot of English 
manufacturers and assemblers [ed. 
note: many of the units distributed in 
the United Kingdom are assembled 
by distributors from kits] are real- 
izing the difficulty of making a rea- 
sonable return on their videos; so 
they’re showing their own slot 
machines.” 

Bond said that at last year’s ATE, 
during the height of video’s popular- 
ity, sixty percent of the equipment on 
display was video amusement. But 
this year the numbers were turned 
around. He estimated that about 
seventy percent of the machines on 
display at ATE ’82 were slots and 
other gambling-type games. 

“Where slots are more widely 
marketed,” said Stambouli, “they 
will hurt videos. Wherever slots 
come into the picture, it hurts 
amusements. There’s no question 
about it.” 

But what was probably less 
obvious concerning the slot 
machine’s effect on videos—and 
another reason why a decline in the 
English video did not forbode a 
coming decline in the U.S. video 
game business—was that the opera- 
tion of slot machines in England had 
necessarily restricted the player 
base in that country. 

To wit: In the United States, video 
games can be found everywhere— 
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hotel lobbies, fancy restaurants, and 
countless other locations which only 
a couple of years before were off 
limits to videos. The result of this 
expansion to new types of locations 
was a corresponding growth of the 
player base in the United States. For 
instance, the designated video game 
target market for 1982 is, without a 
doubt, women. It’s a target market 
the American amusement industry 
had no hopes of servicing two years 
ago. 

By contrast, the coin-op industry 
in the United Kingdom doesn’t enjoy 
the same widespread player base as 
it does here in the United States. 
American visitors, who stayed in 
London and opted instead for the 
long ride into Birmingham for the 
ATE, had ample opportunities to 
tour the capital city and notice 
exactly where the video games were 
deployed. 

They weren’t in restaurants. Not 
in hotel lobbies. Not in shopping 
malls. 

Rather, the games were placed, 
for the most part, in pubs and some- 
thing loosely related to arcades. The 
arcades in London more closely 
resemble dens of iniquity. Usually 
situated next door to adult book 
stores and/or pornographic 
theaters, these arcades are stocked 
with very few amusement games. 
Seventy to eighty percent of the 
machines were slots and other 
gambling devices. 

The obvious question American 
trade visitors were left to ask them- 
selves was this: Would our new 
target market, the ladies, venture 
forth into these types of locations 
to play games like Pac-Man? The 
answer is obvious. 

And, as for the children, the pubs 
and arcades were off limits to them 
for reasons equally as obvious. 
Though the English pride themselves 
on their libertine attitudes toward 
such things as gambling [for 
instance, a recent survey revealed 
that more forms of gambling are per- 
mitted in England than anywhere 
else in the world], still the British 
recognize that gambling must be 
controlled. Children cannot be 
allowed to play slot machines. Slot 
machines and 12-year-olds simply do 
not mix. Thus, the British “amuse- 
ment” trade, in order to operate the 
slots in their arcades, had to make 
some concessions. And those trade- 
offs were in the form of age restric- 
tions which keep children away from 
the slots—and the video games. 

Thus, the British trade appears to 
have forsaken the youth and female 
markets—the very markets which 
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“At least the exhibits look nice” was a 


comment more than one amusement 


trade visitor made about the ATE this 
year. The reason for the comment? 
Because the business itself was very 
poor indeed. 


Exidy’s Lila Zinter beams while an ATE 
visitor behind her tries his hand on the 
company’s Mousetrap. 
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Brian Warkentin of Willis Industries 
could be found at the IMA Show in the 


Wico booth where his company’s 
graphic offerings are being marketed. 
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combine to make the U.S. game 
market thrive and prosper. In the 
United States, the youth is still the 
major market, and women are the 
targeted growth market, but both 
markets are forsaken by the British 
trade—one because of the intimi- 
dating presence of gambling 
machines and the other by a govern- 
mental decree which guards against 
children spending their lunch money 
on gambling devices. 

The trade-off for placement of 
these gambling machines—in a 
country with attitudes even more 
libertine than those in the United 
States—comes in the form of exces- 
sive governmental regulations, the 
very thing that is anathema to the 
U.S. industry. 

In fact, the recent good fortune of 
slot machines, which has contri- 
buted to the rather depressive 
showing of videos in the United 
Kingdom, is due largely to govern- 
mental machinations, not techno- 
logical innovations within the indus- 
try itself. A recent change in the law 
which allows higher payouts on 
gambling devices is directly respon- 
sible for the substantial increase in 
slot machine revenues, said one 
British trade source. 

Though the slot machines regu- 
larly highlight new “play” features, 
these play features are dictated not 
so much by technological innova- 
tions as they are by governmental 
decrees as far as what the machines 
will be allowed to pay off. 

The recent law change which 
spelled a thirty to forty percent 
increase in slot revenue, according 
to one source, allows slots to award 
players with two British pounds for 
their wager instead of £14, as in the 
past. Also, with the size of the wager 
being allowed to be raised accord- 
ingly, the recent law change permits 
cash payments of up to £1 [winnings 
over that must be paid in tokens]. In 
the past, winnings over fifty pence 
had to be paid in tokens. 


So not only has the British industry 
restricted the size of its market by 
opting for the gambling machines, 
the industry in the United Kingdom 
has placed itself in the unfavorable 
position of depending upon govern- 
mental decree for its continued good 
fortune. By contrast, the American 
trade, which is not the beneficiary of 
any special favors from government, 
is also not as dependent upon gov- 
ernmental decree for its continued 
prosperity. In fact, the Mesquite, 
Texas age restriction U.S. Supreme 
Court test case is an example of the 
American trade trying to keep its 
player base from being whittled 
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American abroad—Valley’s Chuck Milhem, Hanson Distributing’s Ray Hibarger, 
and Ken Anderson of Game Plan share observations about the German and 
English markets. 
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Julian Bond of MHG Sales and Chuck Arnold of Rowe show off the Rowe 
200-selection stereo phonograph at the ATE. 


Dambusters, which will be marketed in the United States by Game-A-Tron, 
debuted at the ATE. The game is based onan actual World War II bombing raid. 
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down to where the industry might 
need to resort to gambling to survive. 


Pub gift horse 

Another reason for the decline 
and fall of video games in the British 
market—and why that decline does 
not necessarily forbode a similar fate 
here in the United States—is the 
inability of the British trade to pene- 
trate with any significance new types 
of locations. And the reason for that 
had a lot to do with a gift horse that 
the British industry felt it just couldn’t 
pass up—the pubs. 

The pubs opened up to coin-ops 
overnight. Because of the nature of 
English life, where industry and 
unions dictate nearly every trans- 
action, when the breweries (which 
own the pubs) opened to coin-ops, 
they did so altogether. And the result 
of that was a gigantic pipeline open- 
ing immediately for videos at the 
same time when videos were peaking 
and were beginning to make their 
impact into new and different types 
of locations in the United States. 

And since the British assemble 
their own games from kits and could 
hardly rely on mass infusion of 
already completed games coming 
from the United States and else- 
where, the total output of British 
videos found their way into these 
new loctions, the pubs, to the 
exclusion of other types of locations 
which would have expanded the 
player base to women and children. 
Overnight, locations were available 
for the placement of an estimated 
100,000 machines! 

Julian Bond told Play Meter, 
“With the brewery setup, we had a 
case of one man making a decision 
for all those pubs. And when he 
made that decision, that opened up 
all those locations to videos at once.” 

When asked if perhaps the British 
industry had missed an opportunity 
to expand into new types of loca- 
tions, Bond conceded that it was 
possible. He pointed out that British 
players are noted for not being as 
expert at the games as players in 
other countries, and this might be 
because of where the games are 
placed. 

“The games are sited in the pubs, 
he said. “And there are not as many 
good players there. The pub players 
play to be sociable.” 

But he added, “With the pubs 
opening up, it was an easy opportu- 
nity to place games.” So easy, in fact, 
that perhaps the British lost an 
excellent opportunity to broaden 
their player base. 

And the broadened player base, it 
could be argued, would have 
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Chess, checkers, and backgammon? Could such games, which have withstood 
the test of time, succeed in coin-op? In fact, a couple of companies were trying 
their hands at it. Here Nichibutsu exhibits a coin-op version of the ancient game 


of Go. 
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Williams’ Hyperball, which AMOA attendees could only see at a glance, got 
considerable play at both the ATE and IMA shows. 
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One game which was attracting inquiries and long looks from IMA attendees was 
Amidar, a game that can best be described as across between Pac-Man and Qix. 
The cute game, which could cut across the sex barrier, has been licensed to Stern. 
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softened the severe blow video 
games felt at the hand of slots. 


Recession-proof 

Most industry experts have 
described the amusement industry, 
which was born during the Great 
Depression, as a_ recession-proof 
industry. But in England that doesn’t 
appear to be the case. 

In the United States, an old saw 
that is often repeated is that when 
people are out of work they’ll go to 
the bars to drink and forget their 
worries—and that’s where the 
games are. 

But, if that’s the case in the United 
States, said one industry observer, 
it’s certainly not the case in the 
United Kingdom where the 
unemployed don’t go anywhere, 
except home, or maybe to church— 
neither of which has been a particu- 
larly strong market for coin-op 
videos to date. It seems they just 
won't go to the pubs when they’re 
unemployed, said the observer. 
They can’t afford it. 

And this was pointed to as still 
another reason for the decline of 
videos in England. 

“We just don’t have the severe 
recession that they’re experiencing 
in England,” said Empire’s Jerry 
Marcus, when asked for his observa- 
tions about why the depressed 
games market in England didn’t 
forbode bad times for the U.S. 
market. 

Still, the British, as is their national 
character, refuse to concede any- 
thing, or at least that’s the way 
they’re perceived by outsiders. It’s 
still not known whether it was really 
British determination which with- 
stood the endless bombing raids of 
the Germans during World War II, or 
whether Churchill was actually flash- 
ing the peace sign 25 years before 
anyone knew what he was really 
trying to say. But, since history 
books are written by the winners, it 
was chalked up to British determina- 
tion. 

Likewise, it’s hard to tell if the 
British trade realizes it’s in dire 
Straits or whether its defiance is 
merely a hollow echo of its own 
nationalistic pride, that it can with- 
stand anything. Echoing this 
defiance-to-the-end stance, one 
company placed an advertisement in 
one of the British trade papers after 
the ATE which was headlined with 
the words: ‘‘Recession? What 
Recession?” 

What is clearer about the British 
trade today is that it knows very 
well which side of their bread is 
buttered, and it’s not the amuse- 
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Russ Strahan and Peer Von Oertzen reported strong interest in the new NSM 
phonograph line. 
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“It’s got everything,” say Steve Kaufman and Larry Siegel of Stern’s new pinball 
offering, Iron Maiden. 
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A new concept in video game play, wall-type configurations was exhibited at 
the IMA. 
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ments’ side. The British trade, after a 
short love affair with videos, has 
gone back to its fruit machines. 
Videos, according to one source, 
have been relegated to “support 
equipment” status. 

It is this prime concern for the real 
revenue producers in the United 
Kingdom, the gambling devices, and 
the support equipment status of the 
amusement equipment which pro- 
bably brings the whole problem with 
the British video games industry 
back into focus on video game copy- 
rights. Since video games are hardly 
the major concern to the British 
trade that they are to the American 
trade, it follows that protection of the 
copyrights and the continued viabil- 
ity of the creative essence of those 
games is not as clearly cherished in 
Great Britain. 

So it has become incumbent upon 
those American tradesters who want 
to fight Pyrrhic battles with video 
game copiers in the British courts to 
bring the whole thing to a head. 
Presently, at least two companies, as 
a result of what developed at the 
show, made it known that they were 
pursuing copyright litigation against 
copiers who displayed their wares at 
the ATE. 

As one factory representative put 
it, when the market is as fragile as it is 
now, we've got to do everything we 
can to protect our distributor who 
can’t compete with knock-off games 
at half the price.” 


BACTA’s stance 
And what is the position of the 

British operators’ association which 
hosted the ATE? Quite frankly, its 
position on the video game copyright 
issue is reminiscent of the milque- 
toast stance its American counter- 
part, the AMOA, has taken on issues 
demanding industry leadership. 

Timid and unassertive, the British 
Amusement Catering Trades Assoc- 
lation (BACTA) would rather have 
this video game copyright cup pass 
from its lips than that it would have to 
take a position one way or the other. 

Joe Burnip, exhibition manager 
for the ATE, told Play Meter that the 
national association was reluctant to 
take any position concerning video 
Game copyrights, despite the 
depressing effect the copiers are 
having on the market, because some 
of the members of the association 
are in the video game conversion and 
piracy business 

“We’re trying to remain reason- 
ably neutral on the issue,” Burnip 
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told Play Meter. 

He said the government is pro- 
ducing a “Green Paper” discussion 
document which the association 
hoped would answer all the ques- 
tions for it. He further pointed out 
that BACTA would probably “seek a 
specialist’s advice” about the “Green 
Paper’s” findings. 

Instead, the association con- 
cerned itself almost exclusively with 
the infinitely unimportant details of 
where next year’s show would be 
held and how to convince people in 
the trade that the ATE was the 
biggest show in the industry when, in 
fact, another show running concur- 
rently across the English Channel 
was getting a much more favorable 
review from the amusement indus- 
try. 

As for the irrelevant topic of where 
the next ATE show would be held, 
the long and short of it is that the 
ATE will return next year to the 
Olympia in London. The big advan- 
tage of the Birmingham show was 
the additional exhibit space— 
actually the ATE didn’t even fill the 
whole exhibition hall. In the Olympia 
in London, the space is more 
restricted, Burnip said. 

And though Birmingham is sup- 
posedly more centrally located for 
the British trade, the fact remains 
that another show in Birmingham 
would probably chase away most of 
the remaining ATE visitors coming 
from the United States. (It’s note- 
worthy along these lines, by the way, 
that overseas visitors dropped by 
nearly 500 this year, probably 
because of the unappealing attrac- 
tion of Birmingham, an industrial city 
north of London.) 

Most Americans attending the 
ATE were of the feeling that the 
ATE, which had always been in or 
very near London before this year, 
was moved to Birmingham as some 
sort of geography lesson for those of 
us who have, at one time or another 
during our lives, used the words 
London and England interchange- 
ably, as though all of England is 
London and vice versa. Actually this 
is wrong, and foreign visitors were 
rudely reminded of this obvious mis- 
perception. Those Americans 
attending the show now realize that 
there are countless factories and 
crumbling apartment buildings inter- 
spaced by undulating fields and 
fences and walls that dot an entire 
land area which lies between London 
and Scotland. 

As such, the geography class field 


trip to Birmingham was very educa- 
tional, but American tradesters, 
though they admired the fine exhibi- 
tion center out in the middle of 
nowhere, probably would be less 
than enthusiastic about returning to 
such a place again, especially in light 
of the treatment their industry got at 
the hands of the British this year. 

Foreign visitors complained of 
inadequate hotel accommodations, 
a difficulty in getting to the show, that 
the beds were too small, that there 
was no nightlife, the sun was in their 
eyes, and several other real and 
imagined reasons which, they said, 
indicated the ATE should move its 
show back to London where it 
belongs. 

Those who stayed in London were 
further discomforted by another 
peculiarity of the British people—the 
national mania to go on strike. ATE 
visitors lodging in London scurried 
to make arrangements that would 
get them back and forth between 
London and Birmingham with a 
railway service that went on strike— 
on Wednesdays, Thursdays, and 
Sundays. An interesting concept 
that is totally British. 


The attendance question 
But tall tales cannot be called 

characteristically British, and the 
attendance figures turned out 
annually by the British trade 
concerning its big show are in that 
category of being very tall indeed. 
For several years now the ATE has 
been billed, especially by the British 
trade, as “the world’s largest coin 
machine exhibition.” The exhibition 
company reported a total ATE 
attendance at this year’s show of 
11,724—a figure which would qualify 
the show as the world’s largest once 
again. But an attendance of 11,724 is 
so unbelievable that ATE’s Burnip 
felt compelled this year to offer an 
explanation as to how so many 
people could have visited the show 
and the show still be such a flop. 

Said he, “It may surprise some 
people that the figures of visitors are 
so high, but it should not be forgotten 
that we had 10,600 square metres at 
the NEC. For the first time, we had 
no problems giving everyone the 
space they required, which made the 
exhibition roomier. It’s easy to lose a 
large number of people in such a 
large area—and the exhibit space 
does not include the cafeteria, 
restaurants, or bars.” 

To believe ATE’s figures, one has 
to imagine that thousands upon 
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thousands of misdirected industry 
tradesmen must have travelled 
about the National Exhibition 
Centre after registering for the show 
without ever having found their way 
into the exhibit hall at all! There’s no 
way 11,724 different people visited 
that show, unless there were some 
lost tribes somewhere. 

Actually, it is quite possible 11,724 
was the total attendance for the four- 
day show, but a different method 
must be used to make such an 
attendance claim. 

During the second day of the show 
(which was reportedly the day when 
the attendance was highest), ATE’s 
Burnip told Play Meter that past 
attendance figures were totalled 
daily—that if a person attended the 
show all four days, he was counted 
four times. U.S. trade shows count 
badges—not meter readings on 
turnstiles. 

Apparently, in order to beat its last 
year’s attendance and to show it had 
outdrawn its rival IMA (which one 
can only assume used the same 
attendance measurement this year), 
the ATE once again must have 
released these such padded atten- 
dance figures which counted a per- 
son as a new attendee each time he 
left then returned to the show. 


Course Description: 


TTL Logic 


Using a digital meter 


) Power Supply (Theory & Repair) 
ee Memory & Repair (B&W, X-Y, Color) 


The only conclusion this reporter 
can come to is that, contrary to 
claims by the British that the ATE is 
“the world’s largest coin machine 
exhibition,’ industry people should 
be made aware that apparently there 
is a little numbers game these various 
shows are playing. 

If the ATE drew 11,724, and the 
IMA (which apparently made the 
mistake of releasing its figures before 
the ATE) drew 11,085—then the 
AMOA Show in Chicago, which 
reported a draw of 10,917, must have 
drawn a total closer to 30,000! 

Only blind nationalism could lead 
the British to claim the ATE is a 
bigger trade show than the annual 
equipment exhibition by the AMOA. 
Let it be said, and let the ATE or any 
other foreign trade show prove 
otherwise—presently the AMOA is 
“the world’s largest coin machine 
exhibition.” 

But that would make sense since 
the market in the United States is 
several times larger than the market 
in the United Kingdom—with or 
without its slot machines! 

The IMA Show may, in fact, have 
had an attendance that was mar- 
ginally smaller than the ATE’s; but, 
even so, the fact that the IMA (once 
passed off by the British trade as a 


Electronic Institute of Brooklyn Announces 


Our complete classroom course for the Video Game Repair Industry is now available on video tape for 
home study. This includes all materials necessary for hands-on troubleshooting work. If you’re worried 
about not having a V.T.R., we'll rent you one for the length of the course. 


Also available to home study students is a free Hot Line to the instructor. 


For more information, contact Loretta or Josephine 
at 212 377-0369 (collect), or write. 
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Evening Classes (5 weeks) e March 2 thru April 1 e April 20 thru May 20 
Monday, Wednesday, Thursday — 7 p.m.-11 p.m. 


Electronic Fnatitute of Brooklyn 


4801 Avenue N (corner E. 48th St), Brooklyn, N.Y. 11234 


e following: 
) Using a Logic Probe 

) Soldering techniques on double sided boards 
) Microprocessor and memory theory | 
) Electronic Pinball troubleshooting and repair 
) Video Game troubleshooting and repair 

) Reading & Understanding Schematics 


second-rate show) is a competitor to 
be reckoned with. It is noteworthy 
that the ATE is now trying to make 
sure its show doesn’t conflict in the 
future with the IMA Show. In the 
past, the general opinion of the 
British trade was that the ATE was 
“Big Fish” and the IMA was “small 
potatoes.” Suffice it to say that the 
two shows are now equal—if only 
they both used badge counts rather 
than turnstile meter readings, then © 
we would be able to gauge from year 
to year which shows are growing and 
which are shrinking. 

One positive point about both of 
the foreign shows which should be 
noted is that child attendance—a big 
headache at the AMOA Show where 
they dominate the games—is very 
low indeed, allowing operators to get 
a better feel for the play of the games. 
Of course, since the ATE, especially, 
is becoming more and more a 
gambling show, children may be no 
problem at all in the future. 

But the IMA appears to still be a 
viable market for amusements— 
even though gambling is also per- 
mitted in the country. The reason for 
the more upbeat market in that 
country can only be that the copy- 
right laws in Germany are stricter 
than the British laws. e 


Amusement equipment stands 
at ATE/Birmingham 


As for new equipment at the 
show, Atari used the ATE and 
IMA events to unveil its new 
Space Duel, a one- or two-player 
game which can best be described as 
a cross between Asteroids and 
Tempest. With four different game 
modes which the players can select, 
players can work in tandem—with 
two rocketships on the screen 
blasting away at asteroid-like objects 
that resemble the shapes of cubicles 
and other shapes which appeared in 
Tempest. 

Other games attracting quite a lot 
of attention included two by 
Konami—Amidar and one that was 
being called Locomotive. 

Amidar, which reportedly has 
been licensed to Stern, probably 
drew the most attention. Combining 
a novel maze-type play with some of 
the Etch-A-Sketch play of Qix, the 
game appears to have possibilities of 
appealing to both men and women. 

Another game with potential 
appeal for the ladies which Konami 
showed was Locomotive. Players try 
to guide their train alonga train track 
from one end of the screen to the 
other. Using a “black square” which 
the player has the ability to change 
by his controls, players try to avoid 
kamikaze trains and dead ends 
which would create an unpleasant 
end for the journey. 

Taito unveiled Alpine Ski, a video 
game which may have more appeal 
in Europe where the sport is obvious. 

Other games which attracted 
attention included Jack’s Beanstalk 
by Hara Industries of Japan and 
Naughty Boy, a rather novel Pac- 
Man-type game, developed by Japan 
Leisure Company. Game-A-Tron 
showed off its Dambusters at the 
ATE. The British show as the ideal 
place for the game’s unveiling since 
the game action was taken from 
British bombing raids during World 
War II—after the British determina- 
tion had been pushed to the edge. 

The Century Video System, which 
is being marketed in the United 
States by Tuni Electro-Service, 


PLAY METER, March 15, 1982 


showed off its interchangeable game 
system, as well as some of the 
games—including a current release 
called Dazzler. 

Artic Electronics released a game 
called Devil Fish, which promises to 
be an interesting maze-type game 
where the player tries to avoid man- 
eating fish by having the fish eat 
other fish, then maneuvering them 
into traps where they can be killed 
for additional points. 

There were two new games from 
Gremlin/Sega which drew more 
than their fair share of attention. 
Zaxxon, a bombing raid game and 
005, a spy game where the player 
tries to elude counter-agents and 
steal secrets, got heavy play at both 
the ATE and the IMA. 

Stern showed off two new videos 
of its own, Armored Car and Jungler. 
Armored Car is a solid maze-type 
driving game, and Jungler is a maze- 
type shooting game. 

Additionally, Stern unveiled a new 
pinball Iron Maiden, which company 
reps described as having everything 
in it “including the kitchen sink.” 

Bosconian, licensed by Namco to 
Midway, also made its showing at the 
IMA and got strong play. Nichibutsu 
introduced two new videos that it 
was testing at the show, River Patrol 
and Percussion. 

NSM _ exhibited its new model 
phonograph which was prototyped 
at the AMOA. The phonograph was 
reportedly ready for shipping in 
February. 

Other products which were intro- 
duced at the two shows included The 
Star Video Jukebox, a concept 
which was exhibited, but not 
marketed in the United States a 
couple of years ago; and a coin- 
operated chess game [the same 
game was also offering coin-op 
checker and backgammon. varia- 
tions]. Most American tradesters 
probably didn’t even notice the latter 
exhibit by Comptuer Chessomat, 
whose games have the built-in 
advantage that they will never lose 
favor with players. Chess is perhaps 


the oldest game in the world. Players 
buy time on the chess (or checker or 
backgammon) computer and can 
program the game to meet their diffi- 
culty level. The game exhibited at the 
show, with eight different play levels, 
appeared to offer chess players 
stiffer competition than home 
models such as Boris, Chess 
Challenger, and others. 

While these games obviously 
would not fit into most existing game 
locations, a factory representative 
said, the unit is meeting with good 
acceptance in the German market 
by going into types of locations 
which wouldn't allow any other types 
of coin-ops. It should be noted, how- 
ever, that in Germany chess is a 
more popular game than it is here in 
the United States. 

Nevertheless, checker and back- 
gammon games which would offer 
stiff competition for players might 
be a viable outgrowth in the U.S. 
market since backgammon is so 
widely popular and the rules to 
checkers are so widely known. 

There was one other game innova- 
tion at the show worthy of note—a 
redevelopment of the pinball by a 
company called Micropin, which 
recently acquired Elcon Industries. 
The game is a bar-top pinball 
machine that weighs only 62 pounds 
and might become something of a 
novelty item in taverns. 

The game features an automatic 
volume control which reacts to 
ambient noise levels and adjusts its 
sound accordingly. The game also 
features a “two-level” tilt mecha- 
nism. At the first level, the player 
loses the ball. For a major tilt, 
“second-level” tilt, the game is over. 

Micropin features one- to four- 
player capability with full memory. It 
automatically calculates point 
spreads between players and teams. 
All bumpers, flippers, as well as the 
ball, are hard chrome plated so that 
no residue will accumulate on the 
playfield as happens with plastic and 
rubber parts, says company 
literature. 

—by David Pierson 
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It’s a fact— 


Game saturation has created a 
more fickle player and made short 
site-life the rule rather than the 
exception. This fact of life has made 
our state-of-the-art Convertible 
Video System an idea whose time 
has come. No longer do you have 
to absorb heavy losses of investment 
in your outdated games. 


Here’s why CVS can 
spell a brighter, 
more profitable 
future for you: 
MODULAR 


The heart of CVS isa 5o" x8" x41" 
program module that plugs into 


the universal printed Circuit 
board. 


THE COM 
CVS GAME MODULE 


SIMPLE 


A complete game change 
can be achieved ina very few 
moments through a change 
of the easy-access clip-on 
module and the marquee— 
that’s all there is To it. 


DURABLE 


The uncomplicated solid 
state module eliminates the 
necessity for—and problem 
potential of—tape. 


VARIETY 


~Now you can present fresh, 

new games with the same 

ease with which customers 
change their game prefer- 
ences. We will make available 
at least six attractive, exciting— 
entirely new—games every year. 


TECHNOLOGY 


Expert engineering and sophis- 
ticated research/develop- 
ment facilities assure that your 
basic game unit will be capable 
of accepting all likely innovations 
for years to come. 
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EFFECTS» 


Ultra modern electronics allow — 

a wide range of novel special 
effects, quality graphics (including 
3-D effect} and complex soeech 
patterns. 


QUALITY 


Game units are designed, con-. 
structed and finished to an industry- 
high standard. Strong and secure, 
the units feature a quality coin 
mechanism and large cash boxes. 


BEAUTY 


Handsome, eye-catching cabinet 
graphics are conceived so the 


games will grab player attention. 


You'll be proud to showcase your 


CVS games. 


WARRANTY 


Our standard 90-day limited 
warranty backs up your selection 
of these excellent units, 


SERVICE 


New game modules can be in 
yourhands within 48 hours after your 
order is placed. , 


PRICE 


The revolutionary CVS system 
makes previously- unheard-of 

low costs a reality. With or without 
trade-in allowances for modules, 
this unique, dollar-stretching con- 
cept will give you “money mile- 
age” like never before. 


RELIABLE 


The company behind the devel- 
opment of the CVS system is 
Century Electronics of Oldham, 
England, an established leader 

in the video games field. You can 
count on CVS! 


CVS...The system 
that lets you 
PROGRAM FOR PROFIT 


A SIMPLE MARQUEE CHANGE 
AND YOUR GAME HAS A 
NEW LOOK. — 


DISTRIBUTORSHIPS 
AVAILABLE IN 
SELECTED 

AREAS. 


Tuni Electro Service, Inc. 
4716 W. 4th Street 

Tempe, Arizona 85281 

(602) 968-7257 TELEX 165819 
800-528-1409 

42004 N.E. 95th Street 
Vancouver, Washington 98662 
800-426-4790 TELEX 152031 


The Changeable Game Revolution 


Talking with the Revolutionaries 


Convertible (or interchangeable) 
game systems which allow operators 
to change games but re-use the same 
cabinet, monitor, harnesses, etc. 
have stoked the imaginations of 
operators industrywide. The reason 
is simple: Interchangeable games 
would mean enormous savings for 
operators as far as their new equip- 
ment purchases. 

A recent Play Meter survey shows 
that a clear majority of operators 
(who are, for the most part, tired of 
the high cost of the rapidly-depreci- 
ating video games) favor such inter- 
changeable systems. But their 
enthusiasm is apparently not shared 
by most distributors and manufac- 
turers who depend on game sales for 
their continued viability. 

Yet, in recent months, as the video 
game business changed from a 
sellers’ market to a buyers’ market, 
convertible game packages which 
appeal to the buyer, the operator, 
are starting to surface. Among those 
systems currently being offered are 
interchangeable packages from 
Gremlin Industries, Tuni Electro- 
Service, and Venture Line. 

But, for all their avant-garde 
methods, none of these companies 
can lay claim to the title of being first 
to offer a complete interchangeable 


“No games!” Only weeks before this picture was taken, 
Watson and Bhutani of Data East said the warehouse behind 
them was packed with new game cabinets. But, after a brisk 
AMOA Shouw, sales depleted the company’s stockpile of equip- 


By David Pierson 


game system. That tag has to go toa 
small company in Santa Clara, 
Calilfornia, which started offering 
interchangeable games almost a year 
ago when the video game business 
was still very much a sellers’ market. 

That company, Data East, a 
wholly-owned subsidiary of DECO, a 
Japanese video game company, ran 
into almost immediate resistance 
from most quarters of an industry 
that was afraid—and is still largely 
afraid—of exactly what convertible 
games mean to the industry as a 
whole. 

Prior to the introduction of its 
revolutionary cassette game system, 
Data East had earned a certain 
degree of industry acceptance on the 
basis of a particularly strong video 
game called Astro Fighter. The 
game, unveiled at the first-ever 
Amusement Operators Expo in New 
Orleans, eventually turned out to be 
among the big wave of hit video 
games which swamped pinballs and 
all other competing coin-op modes 
back in 1980. Astro Fighter, which 
was licensed early on to Gremlin, 
ended up the year in fourth place, 
behind only Asteroids, Galaxian, 
and Space Invaders—stiff competi- 
tion. 

On the strength of such an entry, 


ment. Data East will soon have to start manufacturing the 
games to keep up with the demand, Bhutani told Play Meter. 
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Data East’s distributor network grew 
to 89, according to the firm’s presi- 
dent, Satish Bhutani. It was quite a 
laudable penetration for a video 
game company which only a short 
time before had been a virtual non- 
entity in the U.S. market. 

Then one year later, at the second 
annual Amusement Operators Expo 
in New Orleans, Data East began 
taking orders on its DECO cassette 
system, and distributor reaction was 
icy, to say the least. Distributors, 
feeling threatened by such a system 
which many felt would eliminate alto- 
gether the need for distributors and 
possibly even for operators, dropped 
the line, and Data East’s distributor 
network shrunk to 17! 

“And some of those distributors 
weren’t even pushing the system,” 
said Bhutani, “because they too saw 
the whole concept of interchangeable 
games as threatening.” He said some 
of those distributors who were still 
reportedly carrying the line would 
oftentimes tell inquiring telephone 
callers that they weren’t even 
carrying the Data East line! 

Bhutani also pointed out that in 
some of the larger distribution areas, 
there was very little activity with the 
Data East cassette system, while in 
some of the smaller areas the orders 


Data East President Satish Bhutani said that when his com- 
company first offered its interchangeable game cassette system 
to the industry, distributors dropped his line for fear it would 
destroy the industry. “It’s just not so,” insists Bhutani. 
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for the system were very great 
indeed. This, Bhutani claims, was a 
further indication that many of his 
distributors were just not actively 
promoting his product line. 

What exactly is this DECO cas- 
sette system that has become some- 
thing of a distributors’ “black sheep”? 

The DECO cassette system is 
based on a single master PC board 
which has the potential to produce 
countless, hitherto uncreated 
games. To tap into this master 
board, an operator must use one of 
the Data East game packages. These 
packages include—in addition to the 
decals, player instruction, and con- 
trols—a micro-cassette tape and a 
key module. The micro-cassette 
tape and key module work in tandem 
to decode and activate certain ele- 
ments of the PC board, thereby 
creating a new and different game for 
the operator. 

As for the master PC board, Data 
East’s customer service manger, 
Lynn Watson, claims it has unlimited 
potential. Says he, “There’s a lot of 
stuff on that board that’s not being 
used today. The circuitry for player 
controls on games that haven’t even 
been created yet have already been 
built into the games.” 

The sticking point with many oper- 


ators, says Bhutani, is the cassette 
tape. And that reflects, he says, a 
misunderstanding of exactly what 
the system is doing. 

Some operators think the whole 
game is on the tape, and that’s what 
is projected on the screen. This is not 
the case. 

Some operators think a single cas- 
sette tape can be used to program 
countless games. It cannot. The 
system requires full utilization of a 
cassette tape and key module to 
operate each game. 

And some operators point to a 
usual operator objection—that of 
the tapes themselves. With as much 
play as a video game gets, they say, 
the tape is bound to get tangled, 
torn, etc. 

But, to this, Bhutani counters that 
the tape is used for only two to three 
minutes a day—when the game is 
first plugged in and the tape, in 
concert with the key module, pro- 
grams the master PC Board. Beyond 
that two- to three-minute startup, 
says Bhutani, the tape isn’t used at 
all, though it must remain in the 
game to keep the PC board acti- 
vated. With that little usage, it means 
the tape is used for less than twenty 
hours a year. And it’s guaranteed for 
4,000 hours, something which 


should qualify the tape as having pro- 
bably the longest factory warranty of 
anything in this industry. 

The benefit of an interchangeable 
system is obvious—at least to the 
operator. In Play Meter’s recent poll 
of operators, a resounding 56 
percent of those polled said they 
favored convertible games. Note- 
worthy is that another 32 percent of 
the operators expressed no opinion. 
The big question with this 32 percent 
was whether or not a factory could 
produce a hit game within the para- 
meters of an interchangeable game 
system. The big question remains 
unanswered today. 

But apparently that hasn’t dis- 
couraged operators from sampling 
what Data East has to offer. 

“Operators say it’s a concept that 
makes sense,” said Watson. “We’ve 
had operators calling us up, saying, ‘I 
knew someone was going to get 
smart and do it sooner or later. I’m 
sick and tired of moving cabinets.” 


Location adaptability 

“Games are getting so_high- 
priced now,” said Bhutani, “and 
operators can’t be assured that their 
investment in any one game is really 
that good. They’re scared, and for a 
good reason, because they know 
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Watson shows what it is the operator 
buys to change his cabinet from one 
game to the next. “These are the razor 
blades,” he said. “Our cabinets are the 
razors.” 


Warehouse workers check out the 
orders for new games. 


Operator interest in interchangeable 
games, such as Data East’s, is very keen. 
Here a group of operators huddle around 
while Data East’s Watson shows how to 
change from one game to the next. 
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only a couple of games will really 
make it.” 

Interchangeable games, such as 
those by Data East, says Bhutani, 
also offer—besides the cost-saving 
and the labor-saving advances—an 
opportunity for the operator to 
adapt easily to his location’s needs. 
“The operator doesn’t have to com- 
mit to the game itself, and then he 
can put that game into whatever 
Data East mode he already has out 
there in the field.” 

Bhutani explains that the people 
who seem to understand his inter- 
changeable game concept best of all 
are vending operators who are also 
amusement operators. “They’re 
used to the idea of operating equip- 
ment that has to be refilled from time 
to time,” says Bhutani, “and that’s 
the case with the interchangeable 
game system.” 

Bhutani also pointed out that 
there was a drawback to the 
“dedicated” or conventional game 
system for the factories. With the 
present dominant industry philoso- 
phy of “one cabinet, one gqame”—the 
risk is higher for the factory on each 
game, thus the price is higher for 
those dedicated games. 

“But with the interchangeable 
game system,” says Bhutani, “we 
can take some of that out of the 
manufacturing end by evening out 
the risk. 

“Let’s face it,” he continued, “the 
operator is our bread and butter. 
Operators have made a lot of money 
off our videos, but there comes a 
point when operators run out of 
money to buy conventional games. 
And they run out of trade-ins 
because of the saturation of conven- 
tional cabinets. The ultimate relief of 
the operator has got to be inter- 
changeable games where the opera- 
tor doesn’t have to be in the moving 
business.” 

And though the game is inter- 
changeable in nature, Data East has 
gone through great pains to make 
sure the game doesn’t appear inter- 
changeable to the player. 

Players are unaware of the inter- 
changeable nature of the games 
themselves,” says Watson. “The 
DECO cassette system is not any dif- 
ferent from any other coin-operated 
amusement game. A layman cannot 
tell it’s a cassette game.” The reason 
is that, besides the decals, marquee, 
and player instructions which com- 
pletely change the outward appear- 
ance of the game, the basic control 
panel comes equipped with a joy- 
stick, and a number of buttons, and 
each new control instruction panel 


selectively blocks off some buttons 
or joystick directions to eliminate 
any player confusion. 

In fact, Data East has been so 
successful in making the games 
appear non-interchangeable, says 
Watson, that even operators don’t 
recognize one Data East game is 
interchangeable with another. 

“Operators can’t tell it’s an 
interchangeable game either,” he 
said. “We’ve shown the system at 
several shows now—the AOE, the 
AMOA, the IAAPA, and no matter 
what kind of sign we put up, we still 
have operators—operators, mind 
you—who will come up, play the 
games, then ask some questions 
about the games, totally unaware 
that the games are all interchange- 
able. And when they learn that, well, 
it really lights up their interest.” 

It’s this overriding operator inter- 
est which has spurred Data East to 
persist in the face of its distributors’ 
apparent refusal to push the Data 
East game line. 

One of the first complaints from 
distributors to the DECO cassette 
system, distributors said, was that a 
convertible game system would 
bypass the distributor altogether and 
allow the manufacturer to sell dir- 
ectly to the operator. Because these 
distributors refused to represent the 
Data East line after the cassette 
system was introduced, Bhutani 
claims, they became, in effect, self- 
fulfilling prophets. 

“They forced me to sell direct to 
operators and create my own distri- 
butors,” he said. “Otherwise, I would 
have had to close my doors.” 


Distributors’ role 

But he points out that selling 
direct to operators has had its draw- 
backs, too; and those drawbacks 
reinforce the importance of distribu- 
tion channels—even when it comes 
to interchangeable games. 

“For instance,” he says, “where 
we sold to an operator, we can’t bill 
him and give him terms. But with a 
distributor, the terms have already 
been established between them.” 

For that reason Data East has 
been slowly rebuilding its distributor 
network, ordaining operators who 
want to try their hands at selling the 
Data East line to other operators. 
“We want to deal through distribu- 
tors,” insists Bhutani, “and that’s 
what we’ve been doing wherever 
possible. We’ve been trying to estab- 
lish distributors to represent our 
product line. 

“Established distributors don’t 
seem to understand they’re just 
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hurting themselves by not support- 
ing our system,” he said, “because all 
they’re doing is creating direct com- 
petitors for themselves.” 

As a result of his efforts, Bhutani 
says Data East’s distributor network 
is now up to 65, of which 40 are 
described as “real active.” 

Another big fear which distribu- 
tors have raised against the DECO 
cassette system, said Bhutani, is that 
it would eliminate operators, too, by 
making it easier for location owners 
to buy the games direct. Bhutani’s 
answer to that is succinct and to the 
point: “Location owners are doing 
that right now with conventional 
games. They’re buying games direct 
from these same distributors!” 

A system such as the DECO cas- 
sette program, he said, also offers 
new possibilities for the operator/ 
distributor relationship. 

With the hit game syndrome that 
is rampant in the country today and 
with availability becoming a prime 
consideration and service backup 
becoming less and less a considera- 
tion, many industry observers say 
operator loyalty to distributors is at 
an all-time low. 

And as for distributor loyalty to 
operators, distributors have, for the 
most part, discontinued accepting 


trade-ins on conventional games 
they’ve sold to operators because 
those games just don’t have any 
resale value anymore. 

“But with an interchangeable 
game system such as what we offer,” 
says Bhutani, “operator/distributor 
ties could be strengthened.” 

He says that since much of the 
operators’ original investment—1.e., 
the game shell—retains its value, 
interchangeable games should 
renew activity with trade-ins. 

But the most interesting possibility 
the DECO cassette system offers to 
strengthen operator/distributor ties 
might put the distributor in the role 
of something like a librarian. The 
theory, as Bhutani explains it, is that 
the distributor becomes a librarian of 
sorts, holding a complete library of 
the firm’s interchangeable game 
systems. And operators would lease 
or rent these game programs. 
Standard rental programs where 
operators would be allowed X num- 
ber of game exchanges for a price 
might offer an innovative change to 
the present way operators and distri- 
butors do business. 

In fact, Bhutani said a rental pro- 
gram such as this was being experi- 
mented with in the Great Lake’s area. 

Still, the major factor holding back 


the expansion of the Data East 
system presently is the lack of atruly 
hit game. To date, none of Data 
East’s games have broken onto the 
Play Meter Equipment Poll of top 
video games—some games because 
not enough units were sold to 
produce an adequate sample and 
some because they didn’t produce 
above average earnings. 

Yet the Data East system is 
actually immune to this hit-game 
thinking. 

As Bhutani puts it, “Let’s say an 
operator puts in Lock ‘N’ Chase, and 
it dies in two months, and then he 
puts in Astro Fantasia, then Super 
Astro Fighter, then Pro Golf, and so 
on. Well, the operator can keep his 
earnings at a higher level longer than 
he can with the average conventional 
game which will only last for a few 
months and then die forever.” 

Plus, he points out, the operator 
still has a “brick” as far as his trade- 
in. 

“With convertible games,” Bhutani 
argues, “the games don’t have to be 
number one, or even in the top five, 
as long as theyre fairly decent 
games, the operator will realize a 
better return on his investment than 
he would with a $3000 conventional 
game.” 


#1 in Pac-Man Sales in 1981 


ANYONE CAN MAKE PROMISES. 
THE PROOF IS WHO CAN DELIVER. 


In 1981, lots of people made lots of 
of promises about timely deliveries on hit 
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Then he added wryly, “Can you 
imagine what is going to happen 
when we have an Asteroids or a 
Defender here? The distributors are 
going to beat a path to our doors. 
And you watch for the day. It’s going 
to come. All we need is a Defender, 
Asteroids, or Pac-Man. Then our 
game cabinet will be established, and 
operators will be able to run between 
six and eight games a year and 
realize a far greater return.” 

The subject of where the next hit 
game is coming from is a favorite 
subject of Bhutani’s. “Who’s to say 
where the next winner will come 
from?” he asked rhetorically. “No 
one can say they'll have a sure-fire 
winner next month. Who could tell 
Space Invaders, Asteroids, and Pac- 
Man were going to be winners? No 
one has amonopoly on the winners.” 

Another reason (besides distribu- 
tors’ reluctance and the absence of 
any unqualified hit game) why Data 
East is not a big name in the industry 
right now, says Bhutani, is operator 
confusion and fear about what to buy 
and who to buy it from. Stringent 
copyright laws have scared opera- 
tors from buying games from smaller 
companies such as Data East—even 
when those games are fully licensed, 
like DECO’s. He also said operator 


A technician in the Data East lab runs 
through his checklist. 


misunderstanding of exactly what a 


cassette system does has created a 
lot of initial resistance which he is 
trying to overcome. 

And the company is supposedly 
trying to improve its system without 
obsoleting it. Says Watson, “We’re 
constantly working on upgrading the 
present cassette system to advance 
the technology in the field of video 
games. For instance, XY, voice 
synthesizers, and other special 
effects are being considered and are 


Of or war 


being worked up to keep up with the 
technology of video games.” 

So it goes. 

But the first order of business for 
this Santa Clara, California, video 
game firm has got to be the initial sale 
of the system to operators. Likening 
the game cabinet, monitor, and 
harnessing to a “razor” and the 
individual game programs to “razor 
blades,” Watson pointed out that the 
company’s first order of business has 
to be the sale of the “razors.” 

“Before we can sell the blades, we 
have to sell the razors. Selling the 
games is the easy part. It’s the razors 
that’s the hard part. We’re trying to 
sell the industry on a system that is 
so revolutionary that many people at 
all levels of the industry feel 
threatened by it. 

“The problem we’re having with 
operators at the present time is that 
they’re looking to buy individual 
games—since that’s what they’ve 
been conditioned to do in the past.” 

“We've still got a long way to go,” 
added Bhutani, “but you just wait for 
the day when we have the hit game, 
Our system—our razors will be 
everywhere, and operators will be 
able to change their games at a 
fraction of the cost. It'll revolutionize 
this whole industry.” ® 
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MUSIC 
PROGRAMMING 


by pat matthews 


By our bootstraps... 


Like the fallen athlete, the music 
business is about to pick itself up, if 
even by its bootstraps. There, 
indeed, has been a “recession” in the 
biz. Or has it been a “recess” for 
most of the performers? Whatever 
the case, let them not forget that in 
this type of work, absence does not 
“make the heart grow fonder.” Just 
ask someone like Arlo Guthrie. 


Tonight ’m Yours—Kod Stewart 
—Warner Brothers/49886 

The subtitle of this one is “Don’t 
Hurt Me,” but it doesn’t apply. The 
cut is the title cut from what was pre- 
dicted and has turned out to be this 
Welshman’s best and biggest-selling 
Ip to date. Young Turks has barely 
become a “classic” when this up- 
tempo toe-tapper follows hot on its 
heels. It doesn’t have the “cult 
appeal” of Turks, but what it lacks in 
that category it certainly makes up 
for it in instrumentation by the band. 
Good song. 10 out of 10 again! 


Wanna Be With You—Earth, 
Wind, & Fire—ARC/Columbia/ 
1802688 

If you were asked to pick a follow- 
up to “Let’s Groove,” which cut from 
the album would you choose? Well, 
the group has picked the slow groove 
I’m writing about now. The vocals, 
horns, rhythm section, and arrange- 
ment are all trademark Earth, Wind, 
& Fire, and that should be enough to 
push this one over the top on more 
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than one chart. 9 out of 10 on highest 
chart. 


Spirits In The Material World— 
The Police—A & M/2390 

While we’re canvassing the 
followup attempts to smash hits, let’s 
try another. If you were to stack this 
One up against the first single release 
from the current album (which was 
Every Little Thing She Does Is 
Magic), it would pale by the compari- 
son. Magic caught an unsuspecting 
world by surprise. Before it, only a 
handful of hardcore faithful appreci- 
ated the music by this extraordinary 
trio. But now that they’ve got ’em, 
The Police should keep ’em. Even 
with this catchy tune which is 99% 
Reggae. 9 out of 10 or better. 


Rain Is Falling—ELO—Jet/02693 
This is what “orchestral rock” is 


all about! Pastoral poetry and drama- | 


tic theater on wax; replete with 
sound effects. Jeff Lynne’s vocals 
bring these wizards of music the 
attention they need to get all the 
necessary ears to listen. Let the 
sound surround you, too. 8 out of 10 
or more possible. 


Open Arms—Journey— 
Columbia/18-02687 

Contrary to the belief of most, 
this quintet is at its best on ballads. 
At least sales figures seem to bear 
this out. The reason the fans of their 
harder side don’t seem to mind when 
they get a little “mushy” is because 


they still retain their electric sound 
on the slower numbers. Once again, 
all of the ingredients are iiere. Steve 
Perry’s distinctive vocals will cause 
all the ladies to squirm in their seats 
when hearing this one. 10 out of 10 
easy. 


Another Sleepless Night—Anne 
Murray—Capitol/P-A-5083 

It starts off like it’s gonna be 
another one of her patented dreamy 
vocals which the world has become 
so accustomed to. Yet it develops 
into a refreshing change of pace for 
the Canadian balladeer. An excellent 
arrangement which uses violins, 
country guitars, and a toe-tappin’ 
rhythm line, blends in perfectly with 
Murray’s effortless vocals. Should 
do best in Country, yet could cross 
over to Pop and most easily to MOR. 
10 out of 10 on one of ’em. 


That Girl—Stevie Wonder— 
Tamla/1602TF 

Sounds like a page right out of 
TV Guide in the Sixties, right? Well, 
not quite. What we do have is Stevie 
Wonder getting closer to the musical 
basics he helped fashion in that 
memorable decade. | don’t think 
there’s any musical style which he 
hasn’t touched on in his many years 
in the business, and he blends several 
in this one. It’s the first single from his 
soon-to-be-released Stevie Wonder’s 
Original Musicquarium. One look at 
the title makes me wonder if he’s 
trying to tell us something. Hmmmm? 
10 out of 10. © 
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Play Meter’s List of Songs 
You Simply Can't Be Without 


EVEL EIEY “EPEtETE) “BEIGE sEPEDEE eC. “bere. ie Weg 


YOUNG TURKS—Rod Stewart—Warner Brothers 

WAITING ON A FRIEND—The Rolling Stones— 
Rolling Stones Records 

PHYSICAL— Olivia Newton—John—MCA** x 

TURN YOUR LOVE AROUND—George Benson— 
Warner Brothers* * * 

LONELY NIGHTS—Mickey Gilley—Epic 

BLAZE OF GLORY—Kenny Rogers—Liberty* * 

I CAN’T GO FOR THAT (NO CAN DO)—Daryl Hall & 
John Oates—RCA*** 

HARDEN MY HEART—Quarterflash—Geffen 

SOMEONE COULD LOSE A HEART TONIGHT— 
Eddie Rabbit—Elektra* * * 

CALL ME—Skyy—Salsoul 

CENTERFOLD—J. Geils Band—EMI America* « * 

HOOKED ON CLASSICS—The Royal Philharmonic 
Orchestra—RCA 

LEADER OF THE BAND—Dan Fogelberg—Full Moon**« 

SHAKE IT UP—The Cars—Elektra* ** 

WAITING FOR A GIRL LIKE YOU—Foreigner—Atlantic 

YOU COULD HAVE BEEN WITH ME-—Sheena Easton— 
EMI America* ** 

TAKE MY HEART—Kool & The Gang—DeLite 

SHINE—Waylon Jennings—RCA*** 

THE SWEETEST THING—Juice Newton—Capitol 

COMIN’ IN AND OUT OF YOUR LIFE—Barbra Streisand— 
Capitol 

OVE IS ALRIGHT TONIGHT —Rick Springfield—RCA*« « x 

SWEET DREAMS-— Air Supply—Arista* * « 

TAKE IT EASY ON ME—The Little River Band—Capitol* * « 

COOL NIGHT—Paul Davis—Aristax * * 

LEATHER AND LACE-—Stevie Nicks/Don Henley— 


Modernx * * 


* x x —denotes previous review by Play Meter. 
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Tax Tips 


By Irving L. Blackman 


There are leaders and there are 
followers. A recent tax case points to 
the taxpayer as a leader. Where the 
shoe fits, we can all become followers 
and make a tax profit in the bargain. 

Many closely-held businesses own 
the real estate, rather than rent, in 
which they do business. It is common 
knowledge that in most cases, your 
best bet is to have one or more of the 
family members (say a family part- 
nership) own the real estate outside 
the family corporation. The family 
partnership then leases the real 
estate to the family corporation at a 
fair rental. To hold up under IRS 
attack, the rent must be reasonable. 

Now the case you will probably 
want to follow: In 1969, Davis & Sons 
decided that the company needed a 
new warehouse. The shareholders 
obtained the land and the loans, then 
built the warehouse themselves. 
They leased the warehouse to the 
corporation at a fixed rental plus an 
additional 1% of gross sales in excess 
of $4 million per year. When the lease 
was drawn, the corporation had 
gross sales of only $3 million. Six 
years later, gross sales were nearly 
$10 million. Result: About $60,000 in 
percentage rent was paid and 
deducted by the corporation. What a 
nice way to get additional money out 
of the corporation to the stock- 
holders as a deductible expense 
instead of a nondeductible dividend. 

The IRS had other ideas, claiming 
the percentage rent should be dis- 
allowed as excessive rent paid to a 
related party. The Tax Court struck 
down the IRS, holding the lease was 
reasonable when the parties entered 
into it. Further, the Court held that if 
the corporation wanted to keep using 
the property, it had to pay its rent. A 
full deduction was allowed for all the 
rent. 

Like I said...“Leaders.” See Davis 
& Sons, Inc. v. Comm., TC Memo 
1981-178. © 


Some Corolaries 
To Various Laws 


You don’t learn anything new the 
second time you “crow-bar” a power 
system. (anonymous) 


If it works right the first time, you’ve 
obviously missed something. 
(Herman) 


Most failure will reside in the most 
inaccessible places. (Sneed) 
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_ Technical review geared for 
the operator who does not repair 
his own logic boards on location. 


coin of vantage 


by Paul Thiele 


‘Winky’ is overweight 


Exidy has produced some off-the- 
wall games during its lifetime. Death 
Race was a classic. The tumult and 
shouting amongst concerned citi- 
zens about its theme (running over 
stick figures with a car) was a national 
news story during the game’s heyday. 
The company is one of the survivors 
of the video-manufacturer purge of 
the late 1970’s. 

Exidy’s most recent effort is 
Venture, a game that introduces a 
round animated character named 
“Winky,” who is the player’s surro- 
gate in the game’s color monitor, and 
who is slated to appear in the manu- 
facturer’s future products, as well. 

One problem with Winky, though, 
is that he must be terribly overweight 
—something inside this game is very, 
very heavy (net weight 285 lIbs., 
according to Exidy). If you classify 
Atari and Stern upright videos as 
“heavyweights,” you'd have to put 
Venture in the Sumo division. 

Seriously, besides the bulky cabi- 
net, Exidy has used several hefty 
transformers in the game that, com- 
bined with the other necessary com- 
ponents, makes moving Venture 
similar to moving a_ well-stocked 
refrigerator. 

The game is built with some ser- 
viceability in mind. The control panel 
is clasped and the power supplies 


Mali 


257 Park Ave. South 
New York, NY 10010 
(212) 475-4960 
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The Henry W. Mali & Co. Inc. 


Call Toll Free: (800) 223-6468 


and transformers are not mounted to 
the bottom, which helps because the 
cashbox is neither enclosed nor pro- 
tected from the back. The lock bar 
that slides through the slot in the 
cashbox lid is a thin, bendable strip 
of metal. 

The only reason to lock the cash- 
box would be if you didn’t trust your 
service man, because tearing the box 
from this wimpy lock bar would bea 
piece of cake. On this matter, Exidy 
must have subscribed to the school 
of thought that “you don’t want to 
overprotect your game.” Sometimes 
you have to consider that it’s better 
to let thieves take the money and not 
risk having the game and its innards 
torn to bits. 

Exidy still uses its bare-bone red 
coin mechanisms, whose main fault 
is why they have no holes for string- 
cutters. This makes them inferior to 
standard metal mechs, as well as the 
ever-proliferating plastic mechs that 
have stringcutting wires built in. 

Venture’s joystick is oversized in 
the Targ tradition, which I don’t pre- 
fer because it is less comfortable to 
maneuver than smaller joysticks, 
and it is a sitting duck for abuse by 
heavy-handed hotheads. The stick 
actuates blade switches, which I like 
better than microswitches as used in 
Targ. A conversion kit for this big 


Billard Cloth 
Style 820— Plain, Style 920 — Backed 


Fabrics developed specifically for 
coin-operated tables. 


Available through your distributor. | 
Write or call for color card. 


stick would be welcome, though. 

Play features in Venture are some- 
what similar to Stern’s Berzerk. 
Winky can move and fire in eight 
directions. Instead of speech as in 
Berzerk, the game plays upbeat 
musical scores orchestrated for each 
room entered by the player. The 
objective is to enter the rooms, avoid- 
ing threatening inhabitants therein, 
and seize a treasure before the 
appearance of a Hallmonster (Evil 
Otto’s cousin). 

The game multiplies the player’s 
score after a screen of rooms is com- 
pleted, and the faster this is accom- 
plished, the higher the multiplier. Of 
course, following stages of the game 
get more difficult. 

Although published earnings 
reports show initially sluggish accep- 
tance of this game, Exidy might con- 
sider manufacturing the piece in 
compact and cocktail-table versions, 
not only because | think Venture has 
potential, but because we _ non- 
Charles Atlas operators might like to 
operate this game without thinking 
“hernia,” whenever we place one of 
them. e 


‘Coin of vantage’: “A position advan- 
tageous for action or observation.” 
Contributor Thiele operates in the 
Los Angeles area. 
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Critic’s Corner 


By Roger C. Sharpe 


Bally’s ELEKTRA on View 


riple Play 


Bally’s ELEKTRA 


54 


Maybe I am a throwback to 
another age, but for some reason | 
enjoy the fact that I’ve just finished 
playing a pinball machine. Even 
though it was a game in my apart- 
ment, it was still satisfying to win the 
free games and control the action off 
the flippers. The refinement of this 
unique skill may be too much to ask 
of today’s player who wants instant 
gratification and repetitive action 
found on video games. It would 
appear to be this and more given the 
recent rebuttal by Charles Ross in 
the February Ist issue of Play Meter. 
I enjoy the dialogue we’ve been able 
to open, but am still puzzled by his 
ardent desire to cast all flipper games 
to the privacy of those who have the 
space and inclination to include them 
in their homes—for that is where the 
groundswell will arise if events come 
to pass, although the belief, seem- 
ingly held by Ross and myself, is that 
the machines are in fact here to stay. 

Rather than offer a longwinded 


reply to his comments and observa- 
tions, suffice it to say that we both 
agree, surprisingly, that the games 
will survive with “fewer companies 
making pinball machines:” On this 
point we are of the same mind. There 
is even now a need for the machines 
at a variety of locations that cater to 
audiences who want diversity from 
their entertainment—and pinball is 
beginning to fit that bill more and 
more. 

Granted, there are fewer games in 
most locations (pinball that is) than 
there were in the past, but those 
fewer games are drawing more play, 
which I have been seeing time and 
time again. Quality is finally over- 
coming quantity not only in terms of 
design, but also by the buyers having 
to select what they want in their 


establishment, and pinball is becom- 
ing more of an integral part of the 
total package, maybe not by the 
newcomers to the trade, but the 
owners who have endured. 

It is this last category that will allow 
the industry to survive, rather than 
the new crop of individuals looking to 
make a fast buck on the heels of the 
video game publicity blitz. But with- 
out any overall governing or regu- 
lating body to ride herd on the 
onslaught, things are pretty much 
going to have to get by on their 
own—which, in this day and age, 
doesn’t bode well for the coin- 
machine business as a whole. It’s the 
major reason some of the bad press 
had appeared, because of slip-shod 
operations that tend to shade public 
opinion on every location, not just 
the trouble spots plagued by 
absentee ownership and lax security, 
let alone proper machine upkeep. 
However, it’s only when things get 
really bad that there is any true 
change, so time will once again have 
to tell as to the outcome. 

As for pinball, contrary to what 
many may think, it’s alive and well 
and showing off even more faces 
than before. Stern has Viper ready to 
follow Catacomb and right after a 
Bruce Lee-inspired pin, while 
Gottlieb has Haunted House, a true 
triple-level game following on the 
heels of the successful Black Hole, 
not to mention the eagerly awaited 
Caveman pin-vid hybrid. And this 
isn’t to forget Williams with its 
Barracora or Bally’s Elektra, which 
takes the spotlight this time, only 
because it’s a more evolutionary 
approach to three levels rather than 
the more revolutionary Gottlieb 
effort which we'll take a closer look 
at next time around in time for April 
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Fool’s and the proof that pinball can 
exist for the time-being in its present 
form as well as other designs that 
should undoubtedly be tapped 
before too long. 

The months sweep by and with 
them come the shifts in emphasis by 
the major pin manufacturers. Admit- 
tedly, less models are being given 
their due only because of the 
demand in the market place by distri- 
butors and operators; however, the 
equipment presently available can 
still find a home for discriminating 
buyers who are selective in the pur- 
chasing of games for their paying 
public. 

The question is whether less can 
deliver more not only in games but 
also companies who have not for- 
saken this staple of the coin-machine 
industry. But now it’s time for Bally 
and its newest effort. 


Bally’s Elektra 

Following in the footsteps of the 
multi-ball, multi-dimensional Centaur 
isn’t an easy task, but Bally is hoping 
that pinball fans will like the effects of 
this “elektrifying” game that has a bit 
of this and a bit of that to hopefully 
draw in players. 
PLAYFIELD: Going by the action of 
the ball from entry, there’s a top level 
playfield that has a flipper on the left, 
a ramp down or up just to the right of 
this, a stretch rubber and then 
another ramp, with access only from 
the lower main field, another ramp 
with a fronting spinner, and a right 
side flipper with a star roll-over just in 
front of it. Move upa bit andthere’sa 
captive ball with in-line targets for 
bonus multiplier, while the main 
attraction is a bank of three stand-up 
targets (1-2-3 & 4-5-6) which front 
a kick-out hole that locks a ball when 
lit. Farther over on the left is along 
ramp curve with a fronting spinner 
for access to the top playfield from 
the main one. 

As for the main playfield, a center 
three bank of targets is in the middle, 
while a bank of five more stand-ups is 
at the left. Over at the right is a short, 
recessed kick-out hole, which can 
either lock a ball when lit, or light the 
spinners alternatively. The bottom is 
a bit of a departure with a scoop to 
the flippers similar to that found on 
Stern’s Star Gazer with a right side 
gate for getting back to the plunger 
when lit, and a center post for keep- 
ing some of the drains alive between 
the flippers. 

Last but not least is the lower play- 
field, which isn’t really integrated 
into the action during the course of 
play, but rather after a ball has 
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Learn To Repair 
Video Games! 


It’s no secret... 

Video games seem to be everywhere! 
The extraordinary popularity of coin- 
operated video games has created an 
enormous demand. Not only for the 
games themselves, but for qualified 
service personnel as well. 


Randy Fromm’s Arcade Schools are a 
practical, no-nonsense look at how 
video games work, and how to repair 
them when they don't. No previous 
knowledge of electronics or video 
games is required to get the most out 
of the six day course. Lab sessions al- 
low students to gain valuable “hands- 
on” experience. Late model video 
games are used during lab and lecture 
so Arcade School graduates will be 
familiar with the types of equipment 
they will encounter on the job. The 
tuition of $400.00 includes all texts and 
classroom materials. There are no 
hidden costs. 


Founded in 1980, Randy Fromm’'s 
Arcade Schools are the most respected 
and often recommended training pro- 
grams in the coin amusement industry. 
As a technical writer, Randy Fromm’s 
comprehensive articles appear regu- 
larly in the industry trade journals. 
Now he has condensed his ten years 
of experience into a proven Arcade 
School program that has allowed hun- 
dreds of Arcade School graduates 
learn the easiest, fastest, and most 
accurate ways to repair coin operated 
video games. 


Attend the Arcade School 
nearest you in: 
Atlanta, GA 
Baltimore, MD 
Chicago, IL 
Dallas, TX 
Minneapolis, MN 
New Orleans, LA 
Phoenix, AZ 
Salt Lake City, UT 
San Francisco, CA 
Toronto, Ontario 
Whichita, KS 


Call or write for 
FREE information package 


Randy Fromm’s Arcade School 
6123 El Cajon Blvd. 
San Diego, CA 92115 
(714) 286-0172 


AMERICAN MADE! 


THUNDERBIRD 
(Red & White) 


e 


NIGHTHAWK 
(Black & Gold) 


OUR NEW MOTORCYCLE RIDES WITH 
ENGINE SOUND — CONTROLLED BY THE CHILD 


MANUFACTURING 
KIDDE RIDES 
SINCE 1952 


Witch) &.. 


UTEC, INC. 
(513) 531-2800 
P.O. BOX 12530 ® 2770 HIGHLAND AVE. @® CINCINNATI, OHIO 45212 
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drained and the appropriate values 
have been achieved. Here there’s a 
center “shooter” up to the playfield 
between two small flippers and an 
array of three stand-ups on the left 
(1-2-3) and three on the right 
(4-5-6), with a center target at the 
top of the mini-field and a turn- 
around behind. 
ANALYSIS: Elektra is a multi-ball, 
multi-level game with variations of 
action throughout, with most of the 
features tied into each other. The top 
field offers some good action by both 
flippers with the captive “boot-a-ball” 
feature holding in-line targets for 2X, 
3X and 5X bonus multipliers, while 
the three stand-ups build up special 
Elektra units and points as well as 
lighting the kick-out hole for alocked 
ball possibility. The main playfield 
has those left side targets for double 
duty as well, including lighting the 
kick-out hole at the right for alocked 
ball, the building of Elektra units, and 
releasing the locked ball. 
Meanwhile, the center targets 
open the lower gate at the right side, 
as well as lighting a collect bonus 
feature, or specials on the outlanes. 
Finally, there’s the mini-lower play- 
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tield, which is activated by achieving 
the number of Elektra units neces- 
sary (I’ve seen it by anywhere from 6 
to 10 units) and the opportunity for a 
drained ball to have a second life for 
extra points of up to 195,000 points. 

The action, however, due to the 
design, tends to be in one area or the 
other, with shots being fairly long to 
get back up on top and an empty 
center being an almost irresistable 
lure for the average player. Much of 
the layout is a redo of Flash Gordon 
in terms of placement and angles, 
which isn’t a negative so much as it is 
a problem for those players who 
liked the compact layout of this prior 
game, compared to this reincarna- 
tion. The challenge, even with this 
factor, is still there for building points 
and strategies of play in mastering 
the game. 

GRAPHICS: It’s a beautiful 
game, pure and simple. The color 
process offers some good tonal 
shades as well as enhancing the 
lighting effect with an almost Super- 
man quality from the opening scenes 


of the first movie and the planet 


Krypton. All in all, it adds up to a total 
package that’s eye catching to say 


the least. 

PLAY: The scoring on Elektra can 
be in the millions given the extra 
chance on the mini-playfield, so 
settings should reflect this and for 
extra ball areas you should be alright 
on a 1,000,000 first limit followed by 
2,000,000 points. With free play, it 
should be safe to raise this by about 
500,000 points depending on your 
percentaging and caliber of players. 
PROS & CONS: Once again Bally 
falls victim to the quality of its flippers 
which seem sluggish and tend to take 
away many of the key shots neces- 
sary on this game. It’s unfortunate 
that this nagging occurrence has to 
happen in this day and age and it is 
hoped that it can be rectified before 
too long. Otherwise, the game on its 
own isn't too bad, although the 
bottom playfield is almost an after- 
thought and less integrated into the 
actual play compared to Gottlieb’s 
effort on Haunted House. But 
Elektra is a nice step which doesn’t 
blaze trails so muchas it continues to 
the next stages necessary for pin- 
ball’s viability in the marketplace. 


RATING: ##, 
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Bosconian, a new 1 or 2 player, full 
color video game from Midway Man- 
ufacturing, pits a star destroyer 
space fighter against enemy invaders 
on a constantly moving interstellar 
course. [he player is the pilot of the 
space fighter ship in deep outer 
space, defending his solar system 
against the on-coming Bosconian 
conquerors and their space station 
worlds. The mission is to avoid and 
destroy as many enemy obstacles 
and space stations as possible for 
score. 

An eight-way hand lever controls 
and points the fighter ship in all direc- 
tions. The fire button activates the 
fighter’s missile fire in a steady 
stream that shoots from the front 
and rear of the fighter simultane- 
ously. 

Bosconian features a long range 
scanner that spots the positions of 
enemy bases. This scanner orients 
the player to his position in relation 
to the position of the enemy bases. 
The fighter is indicated by a flashing 
white square and the enemy base 
stations by green squares. By turning 
the control stick in any direction, the 
player can bring the enemy base 
stations in his line of fire or draw 
away as the action requires. 

Bosconian features a_ special 
extended play option. At the endofa 
game, the player can insert another 
coin and continue to play. He has a 
countdown factor of about 20 
seconds. If he elects to do so, he can 
continue play in the same round he 
left off. 

Bosconian features a self-test dis- 
play that can be activated with the 
flick of a switch on the inside of the 
cashbox door. The display presents 
the operator’s guide to trouble- 
shooting problems and adjusting the 
game set-up to suit his needs. The 
self-test menu indicates ROM and 
RAM conditions; the coins and 
credits and number of fighters for 
each coin or credit which can be 
adjusted by the operator. 

The “rank,” which represents the 
pace of the game, can be adjusted 
from “A,” the standard level, “B,” the 
easiest, and “C,” the most difficult. 
“Auto” adjusts the game to match 
the skill level corresponding to the 
player’s ability. 

Bosconian is available in three 
Midway models: standard arcade, 
space saving Mini-Myte, and cocktail 
table. 
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Multi-level 
spooky rooms 


Haunted House, Gottlieb’s latest 
pinball offering, has been released to 
the playing public and according to 
Marshall Caras, Gottlieb’s vice 
president/marketing, it will be “every 
bit as successful as our recent hit, 
Black Hole.” 

Haunted House features a lower 
playfield, located inside the game 
cabinet, which is viewed through a 
tinted plexiglass panel, and which 
operates on the same reverse-play- 
angle as Black Hole did. The main 
playfield contains a secret passage, a 
trap door, and another gate to 
provide three different passages to 
the lower playfield. 

Additionally, the four-flipper main 
playfield features a ramp and an 
elevator to access the third upper 
playfield, locted in the upper right 
hand corner of the game. Five ways 
to change levels, eight flippers, and 
three separate and distinct playfields 
create a challenge for the player. 

Adding all these features to the 
stunning artwork and “creepy” 
sound effects (which Gottlieb claims 
is its finest sound system to date) has 
resulted in a game that is promised to 
“exceed the levels of excellence and 
performance which Gottlieb has 
already established.” 

Caras added, “Our market testing 
program indicates Haunted House is 
able to achieve and maintain high 
earning levels at 50¢ play and we 
have had to up our production rates 
again to keep us with the strong 
demand.” 

Gottlieb is currently shipping 
Haunted House to its United States 
and Canadian distributors. 
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Easy riders 


New from UTEC, Inc. are two motor- 
cycle rides featuring the option of 
engine sound that allows the rider to 
“rev” the cycle engine by turning the 
right hand grip. 

The mini-cycle Thunderbird and 
Nighthawk (the latter is pictured 
here) are authentic, being actual 
motorcycles rather than plastic 
copies. The cycles are mounted on 
an attractive base of gold or red color 
and will give the child “a safe, sound- 
filled ride,” said the manufacturer. 

For more information about the 
rides, contact UTEC, Cincinnati, 
Ohio; phone: 513/531-2800. 
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Stern Electronics, Inc. has _ intro- 
duced its latest pinball game Dragon- 
fist, described as “the black belt in 
pin,’ asolid-state, one- to four-player 
game packed with skill shot opportu- 
nities that challenge the player’s 
game strategy and playfield prowess. 
Artwork decorates the narrow-body 
game in acolorful martial arts design. 

The game introduces a new twist 

to the traditional playfield spinner 
with an innovative play feature that, 
when activated, records the number 
of spinner revolutions on the back- 
glass. When the recorded number 
stops at 20, 40, 60, or 80 spins, “a 
special” is awarded. 

In addition to lively audio effects, 

bonus/play features include: 

—Maximum multiplier of 7X. 
Bonus Multiplier is achieved by 
completing series of target 
banks where flashing “X”’ is 
lighted. 

—Extra balls are awarded when 
the player hits all stand-up tar- 
gets or lighted center target on 
drop target banks. 

—Maximum bonus of 100,000 
points. Player is awarded up to 
20,000 points when he knocks 
down a complete target bank. 
Bonus advances 1,000 points 
when drop or standup targets 
are hit. 


Meet Pac-woman 


Midway has announced its endorse- 
ment of the “Equal Play Amendment” 
in releasing the “female playmate of 
Pac-Man’—Ms. Pac-Man, a new 
video in three models, standard 
arcade size, mini, and cocktail table. 

The game, Midway said, was 
designed especially with the female 
playing public in mind. Following the 
format, theme, and play appeal of the 
original Pac-Man, Ms. Pac-Man 
introduces new mazes and other 
special features. For example, in Ms. 
Pac-Man, the bonus “fruit” targets 
appear and float randomly in differ- 
ent places on the course. Monster 
“Clyde” is replaced with “Sue.” 
There are more exit and re-entry 
escape passages, plus new musical- 
cartoon interludes between ascend- 
ing scoring levels: 

In Act 1, they meet—Ms. Pac-Man 
and Pac-Man meet and naturally fall 
in love. In Act 2 (The Chase), Ms. 
Pac-Man and Pac-Man chase each 
other back and forth across the 
screen until one catches the other. 
(Guess who?) 

In Act 3, the stork presents the 
couple with a Pac-Baby. (The natural 
result of this kind of union.) 
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Third kind 
of pingame 


It is a pingame...or is it a video? 
Whichever way you look at Hyper- 
ball, its creator Williams Electronics 
terms the game “an encounter of the 
third kind,” housed in a pinball style 
cabinet with many video game play 
features. 

Players control the game play by 
manipulating two trigger mecha- 
nisms located on the top front of the 
cabinet that control a Hyper- 
Cannon which shoots out with 
machine-gun-like action as many as 
250 balls a minute. Lights flash 
quickly from target to target on the 
playfield, and if not shot down and 
extinguished immediately, become 
lightning bolts which streak down- 
ward to drain power from the Energy 
Center—which supplies power to 
the Hyper-Cannon and is the vital 
core of Hyperball. 

Although players have unlimited 
balls and time, five lightning bolts will 
wipe out the power in the Energy 
Center. Players must keep a wary 
eye on a particularly virulent enemy, 
the Baiter, who jumps all over the 
playfield. Each Baiter Bolt that hits 
the Energy Center destroys one unit 
of energy and if the Baiter himself 
jumps to the Energy Center before 
being destroyed, the entire Center is 
wiped out. 

Scoring is awarded for hitting lit 
targets or bolts. Smashing thirty 
bolts completes an attack wave and 
a bonus is awarded for each remain- 
ing Energy Unit. If destruction is 
imminent, a limited number of “Z- 
Bombs” can be activated to destroy 
all enemies on the playfield. 

For highest scoring, players 
should follow the special instructions 
flashed on the alphanumeric display 
in the center of the playfield. Hitting 
an indicated target or spelling a 
specified word, awards Bonus 
Energy Units, Z- Bombs, or points. 

The third and seventh waves score 
bonus points. A target lights ran- 
domly and arapidly decreasing score 
value is en tered in the alphanumeric 
display. Hitting the lit target stops 
the countdown and the remaining 
score is awarded. Players have 
twenty opportunities to score during 
a Reflex Wave. 

Williams has designed Hyperball 
with micro-switches and opto- 
switches in all critical areas, and the 
wear-resistant plexiglass playfield is 
constructed to withstand heavy-duty 
action. 
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How fast can 
you filp? 


Features of Bally’s new Vector pin- 
game include a digital playfield read- 
out to measure your flip speed 
against the fastest flip-to-date, two 
levels, four flippers and multi-plane 
artwork. 

Beginning with a unique ball entry, 
Vector’s main strategy is to gain 
entry to the Vectorscan ramp and 
measure the speed of your flip shot, 
which is then displayed on the center 
playfield’s digital Flip-O-Meter. The 
Flip-O-Meter also shows the fastest 
flip to date, offering further challenge 
to players. Beating the fastest flip 
awards a Special. 

To gain entry to the Vectorscan 
ramp, it is necessary to drop the 
Defender drop targets that guard the 
ramp. Dropping the Defending 1-6 
targets qualifies the top saucers for 
up to three captured balls, or Vector 
energy units. 

Energy Units can be released 
three different ways; by capturing all 
three balls; by making the H-Y-P-E 
targets in order, or by a special last 
ball feature. Only on the last ball the 
H-Y-P-E targets may be hit out of 
order, releasing one captured ball. 

To further Vector play, a set of X- 
Y-Z drop targets on the upper level 
will drop the Vectorscan Defender 
targets by remote control when hit in 
sequence. 

Vector’s many features also 
include two Saving Saucers at the 
bottom playfield, four flippers for 
maximum ball control and multiple 
skill shots, five ramps, an exciting 
graphic package and a PAC, Play 
Analysis Computer Voice, to help 
plan Vector game attack. 

Vector is available now at Bally’s 
distributors. 
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New generation 
table soccer 


Tornado Table Soccer, Inc. has 
announced the production of its 
Survivor model of coin-operated 
table soccer games. 

“This unique soccer machine 
offers many unique features never 
seen before by this industry,” said Ed 
McCloud, president of Tornado, 
“Our ball trap, which rotates 180 
degrees, assures the operator pro- 
tection by dispensing only nine balls.” 

Elimination of needless ball ramps, 
elimination of glass on the playfield, 
and the quality wood used in the 
durable cabinet construction make 
down time and replacement parts “a 
thing of the past,’ said Tornado 
product literature. 

“A durable soccer machine which 
stands on the operator’s route with 
minute maintenance is now avail- 


able,” said McCloud. “Survivor truly 
stands on its own merit.” 
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Jungle fighter 


Stern Electronics, Inc. announced 
production of its latest video game, 
Jungler, licensed from Konami 
Industry of Japan. Scheduled for 
production by February 1, the solid- 
state game of jungle survival features 
slithering serpents in its colorful 
backglass and video screen display. 

Jungler, a game for one or two 
players, challenges the player to nav- 
igate his serpent through a maze, 
avoiding attack by enemy serpents, 
and steering clear of dead-end maze 
traps. 

Object of the game is to complete 
a series of challenging mazes by elim- 
inating all enemy serpents. The 
player defends himself from enemy 
serpents by shooting off their body 
segments from behind, or by elimin- 
ating them in a head-on attack. 

A special bonus feature awards 
player 500 points for a direct shot to 
the head of an enemy serpent after 
all his body segments are eliminated. 
Other innovative play/scoring 
features include: 

Player using the fire button to 
shoot off enemy serpents’ body 
segments, with 100 points awarded 
for each segment shot; bonus points 
are awarded when player passes his 
serpent over strawberry that 
appears at random in maze; play 
difficulty increases upon completion 
of each maze. 

The player directs his serpent with 
“Joystick” control. 


Victory in space 


Exidy has introduced its realistic 
space game, Victory, a video that 
takes the player through colorful 
space combat on the Battlestar, “the 
most maneuverable spaceship in the 
universe.” 

The Battlestar is controlled to fly 
in any direction, at any speed to 
overcome a fierce enemy squadron. 
Once they are defeated, a promotion 
is awarded to the player, from Cadet 
to Flier to Squadron Leader to the 
highest level, Ace. With promotion 
comes more powerful capabilities to 
destroy more threatening enemies. 

As an added danger, enemy ships 
drop up to ten Paratroopers that 
release deadly Quarks confined in 
land bunkers. If released, Quarks 
charge directly for the Battlestar. To 
stop these attackers, the player has 
at his aid the Doomsday Device, in 
limited supply but able to destroy all 
enemies seen from the Cockpit 
Window, and a shield capable of pro- 
tecting Battlestar for three seconds, 
plus unlimited bullets or lasers. 

Victory features the new high 
speed color video system, producing 
colorful, detailed graphics. Battery 
Backup memory gives complete 
accounting statistics. Software- 
controlled options allow the opera- 
tor to design a game for the needs of 
his location. Victory also features 
Vivid Speech, Complete Self- 
Diagnostic Testing, and more. 
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FIRESTONE 
HEAVY DUTY 
TRUCK TARPAULINS 


12x16 $23 
16x20 $32 
20x20 $36 
18x24 $38 
18x32 $50 
20x30 $50 


26x40 $89 
26x55 = $115 
30x60 $145 
50x100 $390 
60x120 $547 
50x150 $562 


| Before Midnight April 11 
As part of an advertising test, Firestone 
Tarp Mfg. will send any of the above 
truck size tarpaulins to any reader of 
this publication who reads and responds 
to this test before midnight April 11. 
Each tarpaulin Lot (#Z-18, PVC) is 
constructed of high density fabric (with 
virgin grade ingredients, supplied by 
Gulf Oil Co., Dow Chemical Co., and 
Union Oil Co.) with nylon reinforced 
rope hems, double lock stitched hems, 
electronically welded seams, 100% 
water proof, #4 (\%” dia.) metal 
grommets set on 3 ft. centers with 
reinforced triangular corner patches 
and are recommended for all heavy duty 
use and all bulk or pallet riding 
materials, and will be accompanied with 
a LIFE-TIME guarantee that it must 
perform 100% or it will be replaced free. 

§ Add $7 handling & crating for each tarp 
ordered. Firestone Tarp Mfg. pays all 
shipping. Should you wish to return 
your tarpaulins you may do so for a full 

§ refund. Any letter postmarked later 
than April 11 will be returned. LIMIT: 
Fifty (50) tarps per address, no 
exceptions. Send appropriate sum 
together with you name and address to: 
Tarp Test Dept. #176G, Firestone Tarp 
Mfg., Inc., 6314 Santa Monica Blvd., Los 
Angeles, CA 90038. For fastest service 
from any part of the country, call collect, 
before midnight 7 days a week 
213/462-1914 (ask Operator for) TARP 
TEST #176G and have credit card 
ready. 
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PINBALL MACHINES FOR SALE: 
Williams Hot Tip $500; Phoenix $500: 
Junble Queen $300: (2) Gold Strikes 
$225 each; Gottlieb Home Run $225; 
Irving Kaye Soccer Table $650; 
Wurlitzer Jukebox $450. Call Greg at: 
203/334-6679. 
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Professional 
Amusement Associates 


SPECIALISTS IN THE 
ARCADE INDUSTRY 


Sound professional advise and 
experience in all phases of 
the arcade business. 
Custom tailored programs to 
fit your needs and pocketbook 
by a nationally know executive 
in the arcade industry. 
Write: 

750 Ponce de Leon Place 


Atlanta, Georgia 30306 
eg Call:404/433-4524 


BELIEVE IT 
OR NOT! 


A video, pin & jukebox 
route for sale 


Annual Gross: $375,000 
100 locations located in PA 


ESTABLISHED 40 years... 
Time To Retire! 
SEND REPLIES C/O: Play Meter 


P.O. Box 24170, New 
LA 70184. DEPT. #SP 


Magazine, 
Orleans, 


ORIGINAL ATARI 
UPRIGHT ASTEROIDS 


$1595,° ..., 


Plus many more late model 
video & pins completely 
reconditioned at right prices 


SAL’S DISTRIBUTING 
3807 N. 35th Ave., Phoenix, AZ 85017 
602/233-0676 
602/233-0791 


Because of widespread and growing violations of U.S. copyright laws, 


Play Meter is now reserving the right to refuse advertisements which, in 
It's Opinion, are for unauthorized copies of legally copyrighted games. 
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FOR SALE 


(4) Flintstone machines 
(4) Cartoon machines 
with film 
All in excellent condition 
Make offer for one or all 


Contact: THE FUN CO. 
1718 Keith St. 
Eau Claire, WI 54701 
715/835-8588 (days) 
715/723-8332 (after 5) 


OUP OV DV DVIVLDV DOD VL DVD VO VL 


FOR SALE 
C71: i eer Call 
Mouse Trap oo sis dicccicncicccs Call 
SEFGLOGU® 5 es. cbieccsKeee chs 1995. 
PPOGGER 6 62.65: 96 tied ese bars 2295. 
ENMRINGIOR © 55.6.0624: 2550008 har 1995. 
Omega Race ............... 2149. 
Armor Attack ie iic ieee kes 1249. 


Pr: 


CCU % 6s ook oy dierssiace 349. 
SIGPSNID csp ehvedtaceetsens 349. 
Sraceé Ware .i25450s0iieviies 449. 


Blockade C/T so c6ckeiickcsk 295. 
suritight C/T: is. e4s%se wien 295. 
WOQRINOO 6555.06.55 58S ea eeeks 495. 


8’ Brunswick Air Hockey 
New in box .......... 1500. 


LAKESIDE ELECTRONICS 
& AMUSEMENT COMPANY 
310 Covington St. 
Madisonville, LA 70447 
504/845-7146 
(If no response) 

504/892-0506 

Ask for Mike Cannon N 
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PYRAMID DISTRIBUTING 


Offering the finest new and used video & pinball 


ARCADE PLANNING SPECIALISTS 


SPECIALS 
SOLAR QUEST—Hot new space game at the right price_$1995. 
PIRANHA-—If you liked Pac-Man you'll love this....... $2395. 
L’L HUSTLER—A sleeper by Dynamo .............. $2495. 
ARMOR ATTACK—Earn money on urban warfare. .only$1695. 
SUPER COBRA—Add a coin earning power at....... $2395. 


kaki AT CO) tiikiikin 
Frogger, Galaga, Eliminator, Qix, Stargate, Tempest, 
Donkey Kong, Black Hole 


POOL TABLES? There’s only 1 all steel & plywood constructed 
table buy DYNAMO siciccspcsste ear was de sdeeuies $1095. 
(Call us collect) 
SALES, SERVICE, PARTS 


3909 BROADWAY, 
KANSAS CITY, MISSOURI 
816/531-3549 


©0080000800808080808888880888 8088 
HIGH COST OF NEW 
GAMES CUTTING INTO 
YOUR PROFITS? 


Why not convert dead pieces 
into new money makers for 
less than half the price! 


VIDEO CONVERSION KITS 


Easy to install...guaranteed! 


GAME SALESMAN 
Nationwide distributor 
seeks sales manager. No Travel. 


Submit Resume to: Steve Rodolfich 
DIXIE AMUSEMENT COMPANY 
2803 Pass Road, Biloxi, MISS 39531 
ONLY WINNERS NEED APPLY! 


TICS for any electronic pinball. Also 
some videos. Call: 212/458-5005. 


Also new & used games available 

Call in New York: 
SYSTEMS 

(516)842-3332 


FREE oor 
SAMPLES 


showing: 
©000H00O0HOHHHHHHHSHHHOHOO® Vending Machine Labels 


* SERVICE * SERVICE * SERVICE * Truck Signs 
CPU Boards, Monitors (conventional & Badges 


XY), Power Supplies, Audio Boards, etc. 
SETON NAME PLATE CORP. 


Call or Write: 
CHAMPION SERVICE—(813)546-6091 

2050 Boulevard, New Haven, CT 06505 
203/772-2520 


4000 54th Ave. N, St. Petersburg, FL 33714 
COOOCOHHOOHOHOSOOOOOOOOCOO® 


OOS OF WED CAMEL FOR ALE 


Locations throughout the United States 
Videos and Pinballs always available at good prices 


from out chain of 41 gamerooms. 


Contact Bruce Cherubin at 
(800)423-5405, 
in California (213)703-0022 
for location address 
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AVAILABLE: MANUALS & SCHEMA- 


EDUCATION 


Is the key to success in any 
technical career and especially 
the pinball and video game 
repair business. Now you can 
learn-not only practical know- 
how-but also a solid 
background in electronics and 
microprocessor technology. This 
knowledge will enable you to 
keep abreast of this fast 
changing business. At E.I.B. we 
offer courses at all levels. Day 
and evening courses are 

available. 


For further information & application: 


ELECTRONIC INSTITUTE 
OF BROOKLYN 
4823 Ave. ‘N’, Brooklyn, NY 11234 


212/377-0369 (collect) 


‘FOR SALE: Volcano $1525; Fireball II 
$1195; Elektra (Multi- -playfield) $1775; 
Xenon $1195; Medusa $1475; Flash 
Gordon (Multi Playfield) $1325; Eight 
Ball Deluxe $1550; Flight 2000 $1050; 
Pharaoh (Multi Playfield) $1565; 
Baracora $1395; Solar Fire $1395; 
Jungle Lord (Multi Playfield) $1325; 
Galaxian $1495; Omega Race $2125; 
Gorf $2050; Space Encounters $1025; 
Wizard of Wor $1850; Super Cobra 
$1895; The End (cocktail Eble) $1295; 
Moon War pisos: Defender $2025; 
Asteroids (cocktail table) $1395; 
Asteroids $1525; Mini Asteroids $1425; 
Battlezone $1050; Red Baron (upright) 
$1575; Red Baron (sit down) $2100; 
Armor Attack (2 pl) $1295; Solar Quest 
$1775; Star Castle (cocktail table) 
$1325; Moon Shuttle $1495; Venture 
$1575: Eliminator $2095; Astro Blaster 
$1695; Intruder $1195; Killer Comet 
$1325; Route 16 $1395; Phoenix $1825; 
Round Up $1775; Radarscope (sit 
down) $1775; Hercules $1195. Call or 
Write: NEW ORLEANS NOVELTY 
COMPANY, 3030 No. Arnoult Rd., 
Metairie, LA 70002. Tele: 504/888-3500. 


FOR SALE: USED $ BILL CHANGERS. 
Factory reconditioned trade ins & 
some floor demos available. Reason- 
able prices: Bulk & Coin Magazine 
Models. Call: 800/227-8428. M.M.I., P. 
P.O. Box 10951, Palo Alto, CA 94303. 


W~~-~-xx2z222azcLicclahaikhhhaeaaauaadddddddddddddddddidbddge 


VIDEO MONITORS 
Black & White 


IDEAL FOR: 

Video Games * Security Systems 
Home, School, Office * Computers 
Video Display * Hobbyists 
Priced for immediate sale! 
Several Models & sizes to choose 


LLissdddddddiddddsdddidddiddddddddsddddsddsdddddddan 


NZ 


Call Dale Henry: 408/942-3157 


WLLL LLL 
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CORPORATE OFFICES: 
Stratovox .......... ccc eee 1199. 
Star Castle ................ 1399. 
Super Cobra ............... 1499. 
ThE ERG civilians cicisiacast 1499. 


714 South Hillside 
Wichita, Kansas 67211 
Armour Attack............. 1499. 
FOGG: 250i e drat 4 cswOeee 1499. 
Berzerk .................... 1649. 
PIFQNNG: 65 56054 6G RE een 1799. 


VIDEO GAMES 
PP osreb. 0s, © Raia se eed CERN GNRS $435. 
Head-On.................05: 499. 
Fire: TUCK obs Koon eaa-eeweens 525. 
DOVIVEF ocak tha hb sk ORS 599. 
PONG hiewicdeikscs wel ek mewn Ck 849. 
Space Encounter............ 949. 
Lunar Resue ................ 999. 
Rip Off. See ee rt ee 1095. 
PIGIUOS s vcicce te eS eens 1499. 
Warp Warp ................ 1849. 


Moon Cresta C/T .......... 1199. 
QUGSG?: 5s bccn edi eaown os 1499. 
Astro Blaster .............. 1899. 
Moon Wars ................ 1899. 


Bia GOING i555 os fuk eae tbeses 775: 
Fire Power.................. 999. 
Black Knight ............... 1499. 
BIGRE BON hi6 55 66-0 Se onde Sax 1499. 
CONTIGO 5356.56 5520.6 owe awak 1949. 


These game are NOT 
ROUTE GAMES. In very 
good condition and 
operating in our Family 
Fun Centers. throughout 
the Midwest. 


Games sold AS IS—you 
pay for crating and/or freight. 


Contact: 
Tony Scarpelli 


1-316-685-1446 


AMUSEMENT ROUTE FOR SALE 
IN THE PACIFIC NORTHWEST 


GROSS INCOME $80,000.° 
OPERATED BY OWNER 
This route is easily operated by one man. 
Owner will carry financing 
with proper down payment. 


Send replies c/o: Play Meter Magazine, P.O. Box 24170, 
New Orleans, LA 70184, Dept. #PN. 
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NEW VIDEO 
CABINETS 
FOR SALE 
Upright & Cocktail Models 


High Quality...Low Prices! 
Ready for immediate shipment 


For information call: 


214/641-4286 
800/527-6054 


MECHANIC 
NEEDED 
JUKEBOX, VIDEO, PINS 


To do service work in the 


New Orleans Area. 
EXPERIENCE NECESSARY 
Great Salary/Benefits 
Reply c/o: Play Meter Magazine 
P.O. Box 24170, New Orleans, LA 70184 #DI 


‘ap <P <P <P <P aD <P =P =P =P 


VIDEO FOR SALE 


ATARI 
Asteroids Cabaret ............ $1650. 
Battlezone....................4. 1395. 
Smokey Joe ...............00005. 400. 
Super Bug .............cccccceeee 400. 
Breakout ........................ 200. 
WONG 56 555 cok heats bee ica Seals 100. 
Basketball ....................... 400 
MIDWAY 
Space Invader Deluxe........... $900. 
MK i aos oath shan dense 1695. 
EXIDY 
YR | 0s ane ae are a ee $700. 
SPOCIGRS 0:5.5600054.56.0) Rie Se vaca 995 
CINEMATRONICS 
Tailgunner ...................... $500. 
TDS 908 sks co bwarkhWakcnacics 800. 
Space Wars ..................4.. 450. 
STERN 
Super Cobra C/T ............. $2250. 
BOPZ OTK oid 8b o5G550 55h ka nk bins 1600. 
MISC. 
Astro Blaster (Gremlin) ....... $1650. 
Cosmic Guerilla (Universal) ...... 550. 
Space Invader (Sakai)............ 500. 
Astro Fighter .................... 500. 
Breakout C/T.................... 200. 
Crazy Climber C/T (Nichibutsu) . 1600. 
Space Invader C/T (Taito) ....... 650. 
PINBALLS 
Close Encounters ............... $350. 
Lost: World 356566 6.6s fae ce cd ws 375. 
MIGIG HIGH 3065 S68 bw eke oc ooh 300. 
PIQUO OU oes eben bebe o bkie Geet 600. 
TVALONG oo 50 badd eae Peewee: 600. 
GOPGGK a 644 bo 08sbk kad aha oes 700. 
Old Coney Island ................ 550. 
DPGCUING: si 6 Seed cade be bts 400. 


All games good condition 
No Charge for Crating 
Call or Write: 


COURTESY COIN 


12644 N. 28th Dr. #F, Phoenix, AZ 85029 


602/993-0690 


<a wae De SSD <=> 


WIZ KIDS 


The VideoShirt Company 


PAC-MAN 
GORF 
GALAXIAN 


WIZARD OF WOR 
Trademark of Midway Mfg. Corp. 


ASTEROIDS 
MISSILE COMMAND 
CENTIPEDE 
BATTLEZONE 
TEMPEST 


Trademark of Atari Inc. 


SPACE INVADERS 


Trademark of Taito America Corp. 


SCRAMBLE 
BERZERK 


Trademark of Stern Electronics Inc. 


DONKEY KONG 


Trademark of Nintendo Corp. 


ALL SILKSCREENING 
IS DONE BY HAND 
AND IS FULLY 
GUARANTEED! 


CALL OR WRITE 
FOR MORE INFORMATION 


THE WIZ KIDS,INC. 
P.O. Box 451 
Irwin, PA 15642 
412-751-3020 in Penn. 
Call Toll Free: 
800-245-6178 (Order Dept.) 


KKK KKK KKK HK KH 


ASTEROIDS #1 


With my Odyssey kit your Asteroids will be #1 
Here’s what you get: 


SPECTRASTAR MONITOR SHIELD-Replaces old 
acrylic monitor shield. Spectrastar is a laser etched 
holographic difraction grating which turns ordinary 
missiles into eye-catching fireballs, size 233,” x 19” x 1”. 


DECAL-Screened 5-color 10 Mil Lexan-fits over 
Atari Asteroids control panel. Size 26'/4” x 231!!/1!6" 


CONTROL BUTTONS-5 new red and green buttons. 


RATE MULTIPLIER BOARD-Replaces I.C. 74161 in 
location C5 on main logic with rate multiplier board. 
It controls the speed of the entire game. It starts the 

Asteroids slow like normal and speeds up as time goes 
on, so the longer a player plays, the more difficult it 
becomes. This lets the novice player receive a good 
score and makes the game far more challenging for the 

expert player. 


For Your Kit: Send $110. to Avery Petty, 1001 West 
Stevens Ave., Suite 170, Santa Ana, CA 92707 or for 
C.O.D. orders call: (714)966-2001. Also available 
Battlezone kits. 


KKK KKK KKK KKK 
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INCREASE GAME PLAY... 


BY THE PUSH OF A BUTTON. 


Rapid ° 


Fire tm : 
i” om" Players 
Via can identify 
- Rapid Fire™ 


equipped games. 


Obviously, the more the 
players like a machine, the 
more they play it. The more they 
play a machine, the more you 
find in the cash box at the end of 
the week. 

The Rapid Fire™ continuous 
fire conversion kit will make 
any game you install it on more 
liked and more played. 

Every week 
hundreds of 
games in Japan 
and 

Taiwan are 
converted to . 
continuous fire i 
type play and it’s 

paying off daily in 
increased cash box counts. 
A proven idea. 

What Rapid Fire™ does is 
enable the player to get 
continuous fire action when he 
holds the fire button down. It 
gives players of Defender, 
Space Fury, Asteroids, 
Phoenix and other popular 
games an added thrill, anda 
tangible reason to come back 
and play your games again and 
again. 

Rapid Fire ™ also makes the 
single shot games like Space 
Invaders and Galaxian more 
exciting to play, especially 
when the action gets close to the 
laser base . . . similar to the 
automatic fire feature on Atari 
Centepede, and you can count 
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adjustable 


on a renewed interest in games 
like Space Zap and Rip Off 
when they are Rapid Fire ™ 
equipped. 

It makes your game special. 

The kit, including the circuit 
board plus front glass and fire 
button decals, (which identify 
your game as being Rapid 
Fire™ equipped), is a low cost 
investment that should pay for 
itself in increased game income 
every few days, over and over 
again. 

On cocktail tables or games 
with two separate player 
controls like Armor Attack or 

Wizard of Wor, two kits are 
required. 

On location 

installation. 

The circuit board 
comes complete with 
all necessary leads 
and connectors. 

It installs on 

most video games 

Stale using a fire button, 
circultry quick and easy... 

even the person who wrote this 

ad installed one in less than 

10 minutes! 

Service is a snap too. The unit 
is proven to be virtually trouble 
free and comes with a 60 day 
full replacement warranty 
against defects in materials and 
workmanship. 

Why delay? ... Order today. 
cS aS SS So ee oe ee 

Rapid Fire kits $18.95 each. 
Send check or money order, no 
COD orders. Prices include ship- 
ping handling. In Arizona add 5% 
sales tax. 


apid Fire 


Operator 


el 

R 

221 E. Camelback Road, Suite 1A 
Phoenix, Arizona 85012 


CEG: 


VUVUBIVUVVUVRVVVVVUVVVsy 


SPELL IT OUT! . 


For the game room or amusement 

park, changeable letter boards 

provide for posting house rules, 
admissions, high scores, etc. 


20”x 30” w/1” letters 
(pictured: 1” & 2” letters) 
Other sizes 


(stock black & various colors) 
Board Pictured/$59.% 
UPS 


VRLVVUVUV SRV VRQ, 
EMMI HS 


WUVPVUVVUVUVVVUVVVy 


GALAXIAN 
ARIS TAU 


-CENTAPE 


VIWBAVVARVVUVVY 


BULLETIN & DIRECTORY : 
BOARD MFG. CO. 


2317 W. Pico Blvd., Los Angeles, CA 90006 
213/382-1147 


WOVWIVAVAUVVVVVVVVVe* 


VAUVAAVY 


WADSAVUAVY 


TEN 


“=> TURN IN YOUR * °® 
2M OLDIES FOR GOODIES 


WBescegy) WE PAY CASH FOR JUKE $ 
Me ==sajl| BOXES, PINBALL MACHINES. 

Fa. fl ANTIQUES, ARCADE GAMES. 
= 'll/ GUM BALL MACHINES. 
<i ELECTRONIC GAMES 
REGARDLESS OF 

CONDITION $ 
Catt on waite topay) S | 


51 Monroe St 18th Floor Rockville MOD 20850 


Computer Earning Games, bec. 
Phone (301) 424-0600 


KKK EKKO KH 


FINISHED 
CABINETS 
for video 
upright games 
Quality built with 


wood-grained 
formica sides 


$295,090 


Volume Discounts (1-6): 
Starting at $200.°° each 


First Sample: 


Prompt Service Anywhere 


Free delivery in Sou. Calif. 


BRIAN’S 
CUSTOM CABINETS 
213/507-1731 
213/256-3394 
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BRAND NEW UPRIGHTS 
as low as $1795. 00 


U.S.Billiards PIRANHA ............... $1995. 
Stern SUPER COBRA ................ $1995. 
Centuri VANGUARD................. $1895. 
Midway GORF..................0.0005 $1895. 
Midway WIZARD OF WOR........... $1895. 
Game Plan MEGATACK ............. $1895. 


YES, WE HAVE STREAKER 
FOR IMMEDIATE DELIVERY 


“Call us for all your game needs” 
\ 


Gain 


G@Rnes INC, Phone: 205/979-9303 


Birmingham, Alabama 35 Alabama 35226 205 822-5696 


ELECTRONIC REPAIRS 
VIDEO & PINBALL 


“Anything you send, I can fix!” 
On site repairs made in Kansas 
GOLD STAR ELECTRONICS 
2548 Sunny Lane, Wichita, KS 67205 
(316)945-7246 


EXPERT PROFESSIONAL SERVICE 
on most game boards & monitors 
Very reasonable rates/fast turnaround 


Call: 
PROFESSIONAL 
AMUSEMENT ASSOCIATES 
404/433-4524 


€ WAREHOUSE SALE 


?? WHY PAY MORE ?? 


Mention this ad and receive 


LIMITED QUANTITIES 


CALL SOON! 
Black Knight ....... $1595 
Gorgar.............4.. 695. 
Stellar Wars.......... 695. 
Tri-Zone.............. 795. 
Panther i6o5 snc es 895. 
Destruction Derby ....395. 
Berzerk 2. 4405485 sees 1900. 
Scramble............ 2295. 


Battlezone .......... 1495. 
Missile Command... .1495. 
New York-New York 1895. 


Head On............. 495 
Carnival............. 1495. 
Star Castle.......... 1995. 
Radar Scope (cr........ 1495. 
SOLOMONS 
AMUSEMENTS 


2799 W. Lewis, Pasco, WA 99301 
509/545-9571 


MALL GAME ROOM 
FOR SALE 


In Northern Indianapolis area 
Annual Gross: $150,000 
Approximately 40 games 

8-year lease 
$240,000/Terms available 
Call: 812/376-0636 


RE-CONDITIONED $50. offi! 
e%, 30-DAY GUARANTEE ON the listed price. All games are 
: | reconditioned and location ready. 
LOGIC, TV & POWER SUPPLY | We ship all over the United States. 
| F = 
* ASTEROIDS............... $1445. Qin nrc 1895/Miss, Command cf 1295. 
t ..995.|Rip Off............. 895. 
See ape Raat ane nyo: 1945. Head On...........445|Black Knight ......1545. 
bets At aA ee Berzerk...........1495.|Seawitch...........975. 
Carnival ........... 995.|\Superman.......... 595. 
SP Ee 8 OS RG, CRS Se Bes Scramble .........1850.|\Volcano ..........1600. 
Sad Gee ee Red Baron ........1895.|Flash ..............645. 
| Route 16.......... 1550.|Make Trax........ 1795. 
| 


HB AB AB BB I HB HRB ABH HB I HH I HH HH H 
Super special 
Asteroids & Berzerk 
$2495.00 


RHKKKKKKKKKKEKRKG KKK EK 


Pins as low as $200. 


GAMES UNLIMITED 


9059 Venice Blvd., Los Angeles, CA 90034 


213/836-8920 


PLAY METER, March 15, 1982 


(Delivery not included) 


All these games and many more 
available. New games added to list 
on a regular basis. 


James T. Chapman 
313/487-9724 


523 West Cross 
Ypsilanti, MICH 48197 


HOO OOOO OOOO OOOO OOOO OOO at og 
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Wuorurzer Parts 
a a 


“THE LARGEST SUPPLIER OF WURLITZER PARTS IN THE WORLD” 
PARTS FOR MODELS 2600 THRU 3800 AND 1050 


We also carry a complete line of parts & accessories for: 


* DEUTSCHE WURLITZER 
* ROCK-OLA * ROWE/AMI 


DeMoya International Corporation 


LE JEUNE NORTH INDUSTRIAL PARK 
4139 N. W 132 STREET 

OPA LOCKA, FLORIDA 33054 USA 
PHONE (305) 685-5681 


TOIOIOIOIOIOIOIOIOIOIOIOIOIOIOIOIOKOIOIOIIOk 
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DON’T BUY ANYWHERE 
UNTIL YOU COMPARE!!! 


ROCK—OLA 480 .. $1695. 


ROCK-OLA 484 ... $1995. ASTEROIDS (vetuxe). $1895. 


VENTURE (new)....... 1895. Fagle................ 1795. 
MOON SHUTTLE ...1695. Space Zap (mini)........ 995. 
SPECTAR 26scicicaws 1395. NY—NY............. 1295. 
VANGUARD ........ 1895. Battlezone (mini) ...... 1095. 
PLEIDES: s224s 3400-4 45 1895. Phoenix ............. 1995. 
SPIDER (new) ........- 1995. Football (2p)........... 450 


WIZARD OF WOR ..1995. 


Space Invader-style 21” monitor cocktail tables (new). . $995. 


Clay Shoot video cocktail table new) ............... $2195. 
CRAZY CLIMBER (TAITO) ................000008. $1295. 
SPLIT SECOND \o5c5 iis 6 8d eso haw do ee 8 $1695. 
Space Invader cocktail table (Nichibutsu style) ...... $695 


MANUAL: $395.9 
ELECTRIC: $495.00 


PLAY MORE GAMES DISTRIBUTING, INC. 
1121 East Seminary Drive, Ft. Worth, Texas 76115 
817/429-7705 
U.S. WATS 800/433-2908 TX WATS 800/772-2703 
TELEX: 732-561 TELESERV (Dallas) 


TELEX 52-2157 
OOOO 


5 af 


FROIN 


24 HOUR 
GAME & PINBALL BOARD 
REPAIR SERVICE 


Ship us any game or pinball board. In 
most cases it will be repaired and 
shipped out within 24 hours of receipt. 
(Same day carry in service also 
available.) 


LOW FLAT RATE PRICES 
ON MOST BOARDS 


Our modern equipment and highly 
trained technicians let us fix them fast 
and pass the savings on to you. 


For further information 
or price sheet call or write: 


PYRAMID 


VENDING REPAIR SERVICE CO 
4823 Ave.‘N’, Brooklyn, NY 11234 
212/252-1380 Telex: 181160 US 


ASTEROIDS 
SPEED UP KITS 
Professional 
mass-soldered board 
Goes Through Six (6) 
increments of speed up 


Attaches to main logic 
board in 10 minutes. 


Inventory Sale Special: $60. 
RAINBO 


213/463-3072 


''! CLEANING HOUSE !!! 
All machines re-conditioned 
Gremlin Blasto 
Midway Sea Wolf 
Atari Stunt Cycle 
Atari Starship I 
Atari Pool Shark 
Midway Blue Shark 
Atari Smokey Joe 
Midway Frogs 
Atari Sky Diver 
Taito Lunar Lander 
Taito Space Inv. (mini) 
Data East Mad Alien (mini)... 
Midway Space Zap 
Cinematronics Rip Off 
Atari Battlezone 
Universal Space Panic 
Cinematronnics Star Castle 1675. 
Stern Berzerk 


THE GAME COMPANY 
6601 Veterans Blvd. 
Metairie, LA 70003 


904/455-9935 
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GAMES & MERCHANDISE BUYER NEEDED 


to purchase games and merchandise. National restaurant 


company 


is seeking professional to direct corporate 


electronic games/merchandise department. The person 
selected will have a successful record in purchasing 
electronic games and merchandise, maintaining supplier 


relationship, 


& related merchandising responsibilities. 


Superior communication, organizing & strategic planning 
skills are necessary. Relocation to Topeka for one year 
followed by a move to Dallas will be paid by the company in 
addition to a salary commensurate with experience plus 
generous benefits. For prompt, confidential consideration 
forward your resume (including salary history)to: 


Human Resources c/o SHOWBIZ PIZZA PLACE 
2209 West 29th St., Topeka, KS 66611 


FOR SALE: Bally Bingos, 14 complete 


machines plus many in pieces. Stored 
on west coast. Sell or trade for old 78 
Wurlitzers, kiddie rides, or late model 
videos. KEIKI FUN RIDES, Sam Holland 


FOR SALE: New Sircoma #80 and #90 
and used Draw Pokers from $1650 and 
up. Also Lotta Fun, Barrel of Fun and 
Shoot-A-Line. GUERRINI VENDING, 
1211 W. 4th St., Lewistown, PA 17044. 


oe ——HI HE Hit HE 


~- BUY GAMES FROM FRANK “THE CRANK” 


i : 


808/822-5122 Phone: 717/248-9611 
HH" HY | 


All Games in Excellent Condition 


Missile Command ........ $1350. BQFHVl@l 6666665 8 44s 840 Oh8 4% 500. 
Lunar Lander ............... 500. Crazy Climber............. 1695. 
Super Breakout ............. 375. Lunar Rescue .............. 1345. 
vio cas Phoenix..........ccccccecee 1795. PONGHIS 663.555.2550 rd Oak 1295. 
po: ae Armor Attack .............. 1400. Stratovox.................. 1295 
-_ Space Wars................. 475. Defender................... 2045. 
-— Star Castle ................ 1250. Masaical Spot................ 995. 
Astro Blaster .............. 1700. Asteroids ...............0.. 1550. 
Astro Fighter .............. 1200. Asteroids Deluxe........... 1450. 
Carnival ................... 1525. Tomahawk................. 1325. 
Moon Cresta............... 1400. Football .................... 360. 
POlSGF oc 655 fn oo oe heed 1650. Football4pl................ 925. pee 
Space Firebird ............. 1450. Super Cobra............... 1795. a 
Galaxian................00. 1400. alse: 
GO ease crt enetttngtee 1945 = 
pel om PQC-MOM 56. 64058eor ead ose. 2350 PINBALLS ” 
ele: SCA WOR TL | oi cicccecascs cite 550. Hercules ..............00055 $995. 
«= Space Invaders ............. 800. —‘ Fireball II ..............0.5. 1295. 
eal Space Inv. Deluxe........... 900. Flash Gordon .............. 1195. 
See SPACE ZOD cc ki pinamisssenas 1100. Skateball ................44. 875. 
Astro Invader ............... 995. WiKING ou oo sas elses ieaeeseks 850. 
VONGQUONG 5 scisced ces si axes: 1695. KORO. 66 bake eik AA SR Ss 1200. 
BCP OV sesh hss es OHS 1495. Black Knight ............... 1300. 
Scramble ................ $1895. Fire Power................4: 800. 
TRO ENE seh eek 4 <a one 1350. Pharaoh ...............008- 1595. «=. 
cake 
ada LARGE INVENTORY OF OLDER PINS (CALL FOR LIST) sss agen 
aia ARDAC Bill Changer (complete with base)........... $1000. 
= 1/3 Deposit........ Balance on Delivery 


PRICES ARE LOWER ON PACKAGE DEALS! 


- ALPHA—OMEGA SALES COMPANY « 
#3 Coral Street, Edison, New Jersey 08837 sa 


| 201/738-1800 : 
4H it+-— 4d Tie: 4H hii+— "> 
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| MAKE VIDEO 
COVERS FOR 
ALL GAMES. 
Lightweight vinyl. 
JUKEBOX & POOL 
TABLE COVERS ALSO 


313/293-1029 


SCHOOL FOR ELECTRONIC GAMES. 
Electronic pinballs/one week. Video 
Games/one week. BY SCHEMATICS! 
Our 11th year! CAL’S COIN COLLEGE, 
P.O. Box 810, Nicoma Park, OK 73066. 
Telephone: 405/769-5343 


KIDDIE CARTOON MOVIE THEATRES 
for sale: Used—Asls or rebuilt from 
$200.°° plus shipping. Fairchild 
projector. Variety of 8mm cartoon 
cassettes to choose from. For details 
call: 201/342-7770 


ARCADE OPERATORS: We can repair 
your equipment on a contract basis. 7- 
day week service. New York City area 
only. Call: 876-2424 


WANTED TO BUY: Old slot machines 
(Jennings bingo-belt/sun, chief/star 
cheif and similar types), juke boxes 
from 1945 - 1960 and all other antique 
arcade equipment! Please send photo 
and your price to: AUTOMATEN 
HOFFMANN, Zur Kanzel 2-4, D-43, 
Essen-Kettwig, West Germany 


LOOKING FOR EXPERIENCED 
PERSON to coordinate complete 
board repair center for a large 
amusement company located in New 
Jersey. Salary commensurate with 
experience plus benefits. Write or 
Call: #3 Coral St., Edison, NJ 08837. 
(201)738-1800 


We ship from stock 
All orders placed 
at AMOA should 
be re-ordered 
through us. 


Will fit in uprights 
and cocktail tables 


NEWPORT 
MODEL 125 


STRONG, RELIABLE JOYSTICKS 


Made in the U.S.A. for the needs of the American 
Market. Will replace joysticks in imported and domestic 
machines. Interchangeable gateplate for two, four, or 
eight positions. Engineered and built to last. All parts 
easily replaceable. FAST SERVICE. 


IDEAL FOR PAC-MAN GAMES 
Call today Satisfaction Guaranteed 
NEWPORT MACHINE DESIGN 


P.O. Box 418, Bishop, CA 93514 USA 
(714)873-4431 


ALL TOP VIDEO GAME 


@ UPRIGHTS 
# COCKTAIL 
# P.C. BOARD 
a 1.C. SPARE PARTS 


QUICK FOLLOW-UP 


DRAW POKER 4 
PROMPT DELIVERY 


Contact us for lower price and list. 


KYUGO 
COMPANY 


LTD. 


2-6-14 Higashiyama, Meguro-ku 
Tokyo, Japan 
Tel: (03)710-5995 
Telex: 2222143 sintoa j. 
ATTEN: Kyugo Co. 


WHEN YOU CAN’T FIND WHAT YOU’RE LOOKING FOR 
YOU HAVEN’T CALLED BENSAR. 


LEADERS SERVING OPERATORS IN THE INDUSTRY 
FOR NEW AND USED EQUIPMENT. 


~ ee fe CM oistrisutinc 
P.O. Box #47 el 


New Richmond, Ohio 45157 co, 


(513)553-2672 
(800)543-0368 (Toll-Free outside Ohio) 
(810)460-2875 (International TWX) 


CRT Monitors 
for Video Games 


High quality and low price 
® Color Monitors 
@ Black and White 
@ X-Y Monitors 
@ Green Monitor 


FOR SALE: Late ’80 & ’81 video games 


and pinball games, OK Bingos, & Also carry computer grade monitors 
SERVING Teer ae AES Sweet Shawnees. Penny Falls (like 
pen) rear annals pare HANDWELL CORP. 
rmor Attac ; Space Invaders 
COIN MACHINE $700; Space Invader Deluxe $800. Call lpr oe por 
DISTRIBUTORS, INC. or Write for special price: D & P t. View, Calit. 
425 Fairview Park Drive MUSIC COMPANY, 659 W. Market St., 415/962-9265 
Elmsford, NY 10523 P.O. Box 243, York, PA 17405. Phone: 


717/848-1846 


914/347-3777 
NYC 212/538-1285 
LI. 516/222-4540 
NJ & CT 800/431-2112 


Video Game T-shirts and Jerseys 


(Classic Pac-Man Ties, Caps, and Bumper Stickers Also Available) 


Great ways to 


_ : promote your 
All Top Quality Aracade! 
Licensed Products 


> Prompt, Dependable Video 


NEED NEW CABINETS? Ganios B b er 

We manufacture formica’ed 4 Specializing ‘A a es 

Galaxian-style cabinets & Custom Designed | 

cabaret-style cabinets Sie tor Aicades nic. 
Quantity 

Teta recaaw nae $275 each % Unconditionally Guaranteed 
25 or more ........ $250 each 
100 or more ....call for quote Atari @ Centuri @ Cinematronics @ Exidy 


Serving 


F.O.B. LONG ISLAND. N.Y. Midway @ Nintendo @ Stern @ Taito 


Complete with cut-outs 
and interior braces 
Also available: metal hardware, 
cash box doors, & control panels. 


SYSTEMS 
(516)842-3332 


KKK KKK KKK KKK KK KK 


PRICES (per dozen) een To order or for information write: 


fee Whee : in Providence, R.1. Video Babies, Inc. 
payee vest Inquire About P.O. Box 9503 
tenes er : Quantity Discounts Washington, D.C. 20016 
Ss Byes Gants ede : and or call COLLECT: 
Bumper Stickers $9.50 Monthly Specials (202) 363-0979 
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NEW! BELITA © 
SALES MGR.— MKTG. DIR. ° GAMES FOR SALE 
Let us demonstrate how we have LIGHTWEIGHT PORTABLF : 
generated outstanding increases COIN COUNTER . LARGEST INVENTORY 
with no direct expense for ® IN THE SOUTH!! 
manufacturers of amusements. M 
Local emphasis for your product e VIDEO UPRIGHTS 
in Ohio, Kentucky, W.Pa., and the : STAR GATE ........... call 
ramen alpen BT ccatesctsse $2795 
1) 
exposure. Expertise in exhibition eo MAKE TRAX .......... 2595 
‘and show sales warehousing. : ate D | of | Sena aoe are 2595 
TRIANGLE SALES REPS @ E ODYSSEY ©- 6-0 @ 6. 26 2595 
Box 441, Barboursville, WVA 25504 ° ELIMINATOR ......... 2595 
304/736-2189 S. WBOGGER 05 eek cde siens 2995 
° MOON WAR .......... 2595 
Se: VUE ica addeideeed 2595 
@ 
RE KKK KKK KKH HK x : SO ORE oe ee a 
: ASSOCIATED NEW! BELITA © QIX ooo. cece cece. 2495 
* AMUSEMENTS, LIGHTWEIGHT PORTABLE ; PAC-MAN ............ 2495 
4 a leader in the coin-op COIN COUNTER ¢: VANGUARD: socys-0aa, 2395 
”@ industry for 10 years, has Piste are eile e CHALLENGER ......... 2395 
E many successful e ROUND-UP........... 2395 
* used games on sale. faiiblcki Stop ;- SUPER COBRA: :..c¢¢35.. 2395 
. VIDEO aia o pa ASTEROIDS (Deluxe) «2. ee es 1895 
W@ Armor Attack fe Deca fs uppo ° BATTLEZONE.......... 1295 
Battl © 
N Crazy Climber Fast © COCKTAIL TABLES 
te Only 9 pounds © DEFENDER 2550 
# Polaris bona: Lastin eo. MPC DEINUIENN 9.66.6 e4en sta $255 
M Space Panic 9 S GENTPEDE 15 ntcanets 2475 
* Space Encounters Jae R.H. BELAM CO. INC. - PAC-MAN $0.10 0%, 6.10 60-6 2395 
* Super Cobra 1 Delaware Nrive @ MOON SHUTTLE o0 6 0-646 1895 
a Lake Success, N.Y. 11040 SE OPIN Aico o's hes 1795 
ig PINBALL Phone: 516/488-5600 e CRAZY CLIMBER ...... 1695 
A Alien Poker ee eee e WARLORDS........... 1650 
"— Firepower ° 
7 Plus many, many more : PINBALLS 
at lou, ow prices! SBE TIOLE 64 bv certs $2350 
AM hi ditioned © CENTAUR ois wes oe ca des 2095 
- Rebammesbait Seanad ALL IN EXCELLENT ¢ CATACOMB.......... 2075 
i ® CONDITION!!! « 8—BALL DELUXE ...... 1795 
M Inventory Changes Weekly © FLIGHT 2006. s.6-i4.05.43:; 1295 
® Tailgunner ............. $575. : 
x Gorf ©. 10: #16. <@ 0 0 w-@ owe, 0 0 50,8 2095. ® MUSIC BOXES 
f Please Call: apie oe Scramble............... 1995. ; 
x /482- Berzerk ................ 1795. : Centuri 2900 (peciay) ... . $1950 
* Super Cobra ........... 2195. : TeCertCeCerCCCerrCCeT eT Le SS 2 2 
‘a Space Invaders (midway)... . 995. : 
‘¥ A Tre Mees Space Invaders (peluxe) . . . 1050. e HUNDREDS Sao 
i Radarscope ............ 1295. 7 IN ST 
mM 15191 Telegraph, Redford, MI 48239 eo Fj ee d 1495 7 Tec eLTeTeTeLTe LCST eS TST eT SS 
pace Firebird ......... ; R ; 
: 313/534-7880 Wizard of Wor |... gii5. ee tedieiincalteet 
s INVENTORY CHANGES DAILY 
® 
: Call for close-out specials 
A 
ca AMAZING Low Pic 
NEW IMPROVED COMPLETE AS IS ° i 
DESIGN M-79 Ambush ;  Irades? Yes, we take ’em 
Atari F-1 : Knock-Offs? No, we don't 
Asteroid operators: DON'T LET THIS HAPPEN TO : touch ’em 
Asteraid stincs olonta youlo var atu ol epee OR CIASING RIDDIE. IT 2 Everything sold is 100% legal!” 
alien Se aReTES a oOueR cE with PURCHASING KIDDIE ; 
cath this modification kit take in more onee and RIDES & NOVELTY GAMES re DIX | E NI 
erence an eeeg ype > AMLSENM 
bpalatar sdiccienie INCREAGE BROEITS Pr ims ti ‘ oa © 2803 Pass Rd. Bil </°C0. 
operator adjustable. Saabs eae 4 . e ass i iloxi, iss 39531 
Poise aac make Perea, 355-A Courthouse Center P 601 / 374-2681 
DESIGN WIZARDRY, LTD. Columbus, Indiana 47201 ° . 
P.O. Box 519, Brooklandville, MD 21022 . Contact: Steve Rodolfich 
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PARKING SHOT 


The trade returns to AOE 


Is attendance at the 1982 Amusement Operators Expo 
worthwhile for the American operator? 

We asked a number of returning attendees, who 
had gone to AOE 1981, and their answers were a 
resounding “Yes.” 

“We enjoy the show,” said Jack Meyer, vice 
president of M&W Enterprises/Key West, who will be 
at the show in Chicago’s Hyatt Regency Hotel on 
March 26—28 with his wife and ‘“‘combine business 
and pleasure.” As an operator in the tropical spur of 
the Florida peninsula, he is “isolated,” Meyer noted 
and he attends as many trade affairs as possible “for an 
educational experience. Our arcade operation with a 
cocktail lounge combination is really a winner for us, 
so we try to stay as up-to-date as possible by the trade 
conventions,” said Meyer. 

The Meyers are like a number of husband-wife 
teams who divide up the business and technical 
seminars menu and attend one of each available 
session, for a total of six workshops apiece—at least 24 
hours “in class” between the couple. 

Bette Lockhart, arcade manager in Chicago, said 
the AOE is “one of the most informative” of the many 
industry meetings she has attended. “It’s like no other 
business in being so open to exchange of informa- 
tion,’ she said. “I’m impressed, and I’m not 
impressed easily.” The show which is becoming 
known as “The Show for The Eighties” is geared to 
inform the attendees, “who are really interested in 
learning, not just having a good time at a conven- 
tion,” said Lockhart. 

Michael Gitlan from Hartsdale, New York, pointed 
to the seminars on equipment purchasing and 
promotions as being especially useful to him. 
Compared to the AOE, the AMOA Show of the fall is 
“totally different,’ he said. The national association 
show is geared more “for 5-to-10-year veterans of the 
industry,” he observed. At the AOE, the hard-hitting 
seminars are his main interest; “The exchange of 
ideas is very helpful,” he said, and he underscored the 
Chicago site as “a good, central location” for the 
industry gathering. 

However, Bill Witsen, a partner in U-Neck 
Enterprises/Plymouth Meeting, Pennsylvania, was 
not in favor of a Chicago show site and called for 
future shows in ‘‘any warm weather climate. We go to 
the AMOA in Chicago every year anyway,” he said. 

Witsen continued, “Your show is for the operator. 
The AMOA is for the manufacturer and distributor. 
The operator gets lost there.” For his returning to the 
Amusement Operators Expo, the “primary reason”’ is 
the seminars, he said. “The display of equipment is a 
plus, but that is really a secondary reason for our 
attending.” 


He volunteered a comment on the “gray area” 
games on display: “They don’t really belong in the 
same show. | operate very few of them because in a 
sense | was forced to—I had to use the equipment or 
lose the location,” said Witsen. “But | have a 
tremendous fear that some day, government entities 
will fail to see the distinction and will ban all videos.” 

Of the pseudo-gambling videos, Witsen said: ,“I’d 
like to see them off the streets.” ; 

A Louisianan, Bill Atkins of Atkins Novelty/ 
Jonesville, doesn’t mind Chicago “a bit,” he said. “I 
would go wherever you all have the show. The 
exhibits are great and super, but | attend for the 
seminars most of all.’’ Atkins added that he likes the 
personal contact with factory and supply house 
representatives on the exhibit floor. 

“The seminars were very good. All those | went to, 
gave me a lot of information | could use in my own 
business. In one, | ended up buying a little computer. 
I'm not flying by the seat of my pants anymore but 
looking at return on investment, by location,” said 
Atkins. 

Like many others, this operator attends the AOE, 
the AMOA, and all trade shows and seminars he 
possibly can, “for all the input | can get from talking to 
Operators over the country.” 

Barbara Miller of Phoenix will be attending again 
with husband Kal Miller (Don-Bar Distributors) and 
they will divide the seminars “to get the most out of 
them. It’s helpful, too, to see what’s coming on the 
market before the competitors get them,” she 
advised. 

She noted the lesser number of seminars at the 
AMOA Show andsaid, “It’s nice to have such a choice 
to select from” at the AO E. ‘“‘We always seem to come 
up with more information. We’re always looking for 
new ways of doing things, especially promotions.” 

Barbara Miller pointed to the present proliferation 
of games and operators in competition. ‘“‘That’s why, 
when it comes to the seminars it helps things I’m 
promoting and gives you ideas of places to look for 
new locations.” 

Key West’s Jack Meyer said, ‘‘The seminars we went 
to were very informative. | try to sign for one of each 
session they offer. | believe the seminar program is 
really worthwhile; they have knowledgeable people 
who conduct them. | enjoy both aspects, the exhibits 
and the seminars. 

‘We combine business and pleasure,” he added. “‘I 
take my wife with me and that doubles the 
dividends...Of course, while I’m in the seminars, she’s 
taking in the Chicago shops.” 

Another returning operator summed up the AOE: 
“It’s been all | expected it to be and more.” 
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CHANGE GAME CASSETTE SIMPLY LIKE THIS 


OCOCKTAIL TABLE 
DATA EAST INC. 


sot 470 Gianni Street, Santa Clara Telephone: (408) 727—-4490 
OUP RIGHT (UP-4D) CA 95050 U.S.A. Telex: 172163 DATAEAST SNTA 
COPY RIGHTS RESERVED !98! 


DON’T FORGET 


THE HOTTEST SHOW IN TOWN IS HERE: 


ANDIT’S A KNOCKOUT! 


Sponsored by PLAY METER Magazine 


¢ DAZZLING NEW TOPICS 


You can attend as many as six seminar/workshops on everything from technical 
subjects to finances and marketing/promotion. 


¢ INDUSTRY PROS 


Learn from the pros...our industry's experts, who will give you the practical low-down 


based on their own experience. What you'll learn here, you won't learn ANYPLACE 
EEOc! 


© SPECTACULAR EXHIBIT HALL 


Virtually every manufacturer will be 
represented. Close to 300 booths will 
feature key suppliers showcasing their 
coin operated games, parts, acces- 
sories, and services. This magnificent 
Exhibit Hall is 300% larger than in 1981. 


e EXCHANGE NEW IDEAS 


¢ SHARPEN YOUR PROFESSIONAL 
KNOWLEDGE AND SKILLS 


